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BUSINESS AND MANAGEMENT SCIENCES: NEW CHALLENGES
IN THEORY AND PRACTICE
25™ Anniversary of the Doctoral School of Management and
Business Administration, Szent Istvan University

Szent Istvan University, Godollo,
25-26™ October 2018

organized by the
Doctoral School of Management and Business Administration, Szent Istvan University,
Godollé

in cooperation with the
Faculty of Economics and Social Sciences, Szent Istvan University, Godollé, Hungary

Doctoral and Habilitation Council of the University, Szent Istvan University, Godollé,
Hungary

The international scientific conference is organized for celebrating the 25th Jubilee of the
Doctoral School of Management and Business Administration of the Szent Istvan University.
The aim of the conference is to summarize the mainstream concepts and the future trends of
management and organizational sciences, and the future challenges and the possible
alternative solutions in this field of science. Our main concept is to bring together the
different generations of scientists and researchers, as well as PhD students to exchange and
share their experiences and research results about contemporary management issues. An
additional goal of the conference is to provide a place for academicians and professionals
representing different schools, research institutions, countries, and regions to develop new
research networks, which may give proper and up-to-date solutions for the forthcoming
challenges of the management and organizational sciences.

Conference topics:
1. Business strategies, planning and management, business models

Management of SMEs

Entrepreneurship

Corporate Social Responsibility

Human capital, social capital and intellectual capital, knowledge management
Human resource management, leadership and corporate governance
Innovation and competitiveness

Risk management, change management and crisis management

XN kWD

Competitiveness of agricultural and food processing enterprises
. Management and innovation in agriculture and food processing
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. Sustainability aspects of production
. Food quality and food safety management
. Accounting, finance and financial management

—_—
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. New trends in marketing and supply chain management
15. Regional policies and regional development management

The official languages of the Conference are English and Hungarian.
All the information about the conference can be found at the website of the conference:

http://gszdi25conf.szie.hu/en

XII



GAZDALKODAS- ES SZERVEZESTUDOMANY: UJ KIHIVASOK
AZ ELMELETBEN ES GYAKORLATBAN

Tudomanyos konferencia a Gazdalkodas és Szervezéstudomanyok
Doktori Iskola alapitasanak 25. évforduldja alkalmabol

Szent Istvan Egyetem, G6dollo,
2018. oktober 25-26.

A konferencia fészervezdje a
Szent Istvan Egyetem Gazdalkodas és Szervezéstudomanyok Doktori Iskola,

tarsszervezoi:
Szent Istvan Egyetem Gazdasag- és Tarsadalomtudomanyi Kar

Szent Istvan Egyetem Egyetemi Doktori és Habilitacios Tanacs.

A Szent Istvan Egyetem Gazdalkodas és Szervezéstudomanyok Doktori Iskola idén iinnepli
megalapitasanak 25. évfordulojat, amelyet egy nemzetkdzi tudoményos konferencia szervezé-
sével kivanunk megiinnepelni. A konferencia f6 célja a gazdalkodas- és a szervezéstudoma-
nyok jelenlegi helyzetének bemutatdsa, a jovobeni trendek és alternativék, illetve a véarhatd
toréspontok felvazoldsa. Tovabbi cél, hogy a rendezvény segitségével tovabb mélyiiljenek,
illetve szélesedjenek az egylittmiikddések a kutatdi generaciok, a kutatdsi intézmények, régiok
¢és orszagok kozott. Ezzel az egylittmiikddd magatartassal olyan kutatdsi halozatok létreho-
zasat és fejlesztését szeretnénk segiteni, amelyek képesek lesznek hatékony valaszokat adni a
menedzsment- és szervezéstudomannyal szembeni jovObeli kihivasokra.

A KONFERENCIA TEMAKOREI:

Uzleti stratégiak, menedzsment, iizleti modellek.

Kis- és kozépvallalkozasok menedzsmentje.

Villalkozéasok inditasa és mitkddtetése.

Vallalati tarsadalmi feleldsségvallalalas (CSR), iizleti etika.
Humantoke, tarsadalmi toke, szellemi toke, tudasmenedzsment.
Emberi eréforras menedzsment, vezetés €s szervezés, vallalatirdnyitas.
Innovaci6 és versenyképesség.

Kockézatkezelés, valtozas- és valsagmenedzsment.
Agrarvallalkozasok €s élelmiszeripari vallalkozasok versenyképessége.
. Agrar- és ¢élelmiszeripari vallalkozasok menedzsmentje és innovacios tevékenysége.
. Fenntarthat6sag a mezdgazdasagban.

. Elelmiszerminéség és élelmiszerbiztonsag menedzsmentje.

. Szamvitel, finanszirozas és pénziigyi menedzsment.

Trendek a marketingben és az ellatasi lanc menedzsmentben.

. Regionalis fejlesztési politikak és menedzsment megoldasok.
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A konferencia hivatalos nyelve: magyar €s angol.
A konferenciaval kapcsolatos informacidk a konferencia hivatalos honlapjan talalhatok:
http://gszdi25conf.szie.hu/hu
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PREFACE

The international scientific conference entitled “Business and Management Sciences: New
Challenges in Theory and Practice Conference” is organized for celebrating the 25
Anniversary of the Doctoral School of Management and Business Administration. The
conference is organized by Doctoral School of Management and Business Administration of
Szent Istvan University, G6dolld, in cooperation with the Faculty of Economics and Social
Sciences and the Doctoral and Habilitation Council of the Szent Istvan University, G6dollo,
Hungary.

These conference papers and discussions cover a wide range of topics in economic and social
sciences and practices. The different points of view of different scientist generations represent
the development of the scientific research techniques and topics. The conference gives a good
opportunity to build new relationships between the young and experienced scientist
generations. The participants are from 28 countries of the world representing 4 continents,
North and South America, Europe, Africa and Asia from the Middle East to Indonesia.

The Conference topics cover of the 21* century’s actual and widely discussed fields as
management, management of SMEs, productivity, accounting and finance, social and human
fields, new marketing trends, the food quality and food safety, IT tools, agricultural
actualities, sustainability and social responsibilities issues.

Organizers wish to give opportunity for researchers, students and professionals to share their
experiences and research results and to discuss how to put them into practice.

I hope that our conference will be successful and you all will enjoy your stay in G6doll6 and
in Hungary.

25™ October 2018, G6d6116, Hungary

Assoc. Prof. Dr. Anita Tangl, PhD
Editor
Member of the Organizing Committee
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ELOSZO

A Gazdalkodas- és Szervezéstudomany: Uj kihivasok az elméletben és gyakorlatban” cimii
tudomanyos konferencia a Gazdalkodas és Szervezéstudomanyok Doktori Iskola alapitasanak
25. évforduloja alkalmabdl keriil megrendezésre a Szent Istvan Egyetemen 2018. oktober 25-
26-an. A Konferencia megrendezésében tarsszervezoként a Szent Istvan Egyetem Gazdasag-
¢s Tarsadalomtudomanyi Kara és a Szent Istvan Egyetem Doktori és Habilitacidos Tanacsa
vett részt.

A konferencian elhangzo6 eléadasok ¢s a megjelend tudomanyos munkéak napjaink gazdasagi-
¢s tarsadalomtudomanyi problamavail és a gyakolrati élet altal életre hivott megoldasokkal
foglalkoznak. A kiillonboz6 generaciok kiilonbozo nézOpontjai altal megkozelitett tudomanyos
megoldasok és elméletek hiien tiikrozik az alkalmazott tudomanyos moddszerek valtozasat és
hasznalatat.

Az esemény jO alkalmat teremt a fiatal és a tapasztalt tudosok kozotti kapcesolatok kialakita-
sdra, a néz6pontok megvitatasara és az egyiittmiikodések megalapozasara. A konferencia
résztvevéi 32 orszagbol 4 kontinenst képviselve mutatjak be eredményeiket Eszak- és Dél-
Amerikatél indulva Eurdpan és Afrikan keresztiil Azsidig, a Kozel-Kelettdl egészen
Indonéziaig.

A konferencia témakdrei a XXI. szazad aktudlis és széles korben vitatott teriileteivel
foglakoznak, igy a menedzsmenttel, a KKV-k menedzsmentjével, a termelékenységgel, a
szamvitel és pénziigy kérdéskoreivel, a szocidlis és human teriiletekkel, az ) marketing
trendekkel, az élelmiszer mindséggel €s ¢élelmiszer biztonsaggal, informatikai eszk6zokkel, az
IT altal nyujtott lehetdségekkel, a mezdgazdasagi termeléssel, fenntarthatosagal és tarsadalmi
felelosségvallalassal kapcesolatos kérdésekkel.

A szervezdk szeretnének lehetdséget adni a kutatoknak, a hallgatoknak és a szakembereknek,
hogy megosszak tapasztalataikat, kutatdsi eredményeiket, és megvitassdk azok gyakorlati
megvalositasi lehetdségeit.

Bizunk a Konferencia sikerében! Hasznos és kellemes részvételt kivanuk!

Godolls, 2018. oktober 25.
Dr. Tangl Anita, PhD
egyetemi docens
szerkesztd
a SzervezObizottsag tagja
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PROGRAMME OF THE CONFERENCE
A KONFERENCIA PROGRAMJA

1" DAY
Thursday, 25™ OCTOBER 2018

8.00 -9.00 REGISTRATION (Building: SZIE Tuddstranszfer Kozpont)

9.30 — 10.00 CONFERENCE OPENING

¢ Welcoming the guests
« Prof. Dr. Csaba Balint ILLES
Chair of Organizing Committee, Szent Istvan University, Hungary
« Prof. Dr. Janos TOZSER
Rector of Szent Istvan University, Hungary
e Prof. Dr. Lajos HELYES

Vice Rector, President of Doctoral and Habilitation Council, Szent Istvan University

o Prof. h. c. Dr. Jozsef KAPOSZTA
Dean of Faculty of Economics and Social Sciences, Szent Istvan University
o Prof. Dr. Jozsef LEHOTA

Head of Doctoral School of Management and Business Administration, Szent Istvan

University

¢ 25 Years of the Doctoral School of Management and Business Administration at
Godollo (1993-2018) - The History of the Doctoral School
e Prof. Dr. Jozsef LEHOTA
Head of Doctoral School

¢ Awarding medals “For the PhD School”

10.00 — 12.00 PLENARY SESSION

CHAIRS: PROF. DR. JOZSEF POOR DSC, GODOLLO, HUNGARY
PROF. DR. IMRE FERTO DSC, BUDAPEST, HUNGARY

SECRETARY: DR. ANITA TANGL, GODOLLO, HUNGARY

10.00 — 10.25: Jozsef POOR, Szent Istvan University, Hungary
HRM at Foreign Owned Firms in CEE Countries and Russia, Kazakhstan

10.25 — 10.50: Miklos ILLESSY and Csaba MAKO, Szent Istvan University, Hungary
Innovation as a Tool of Inclusive Growth

10.50 — 11.15: Dorota JELONEK, Czgstochowa University of Technology, Poland
The Meaning of Big Data in the Support of Business Management

11.15 - 11.35: Csaba Balint ILLES, Anna DUNAY and Beatrix TURZAI-HORANYI,
Szent Istvan University, Hungary
Lifecycle of enterprises: organizational lifecycle of car dealerships in Hungary

11.35—-12.00: Discussion
12.05 — 12.15: Photo Session
12.15 - 13.30 Lunch (at the place of registration)
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14.00 — 18.00 CONTRIBUTED PAPERS SESSIONS
Thursday, 25™ OCTOBER 2018

Parallel sessions (A)

14.00 — 15.30 Session 1: Competitiveness, Management and Innovation in Agriculture
(Room: 10, 2" floor)

14.00 — 15.30 Session 2: Information Analysis and Theoretical Models for Competitiveness
(Room: 11, 2" floor)

14.00 — 15.30 Session 3: Marketing, fogyasztoi magatartds
(Room: 12, 2" floor)

14.00 — 15.30 Session 4: Contemporary Issues of Economy
(Room: 210, 2™ floor)

15.30 — 16.00 Coffee break

Parallel sessions (B)

16.00 — 18.00 Session 5: Food Quality and Food Safety Management
(Room: 10, 2" floor)

16.00 — 18.00 Session 6: Human Resource Management, And Leadership
(Room: 11, 2" floor)

16.00 — 18.00 Session 7: Accounting and Finance
(Room: 12, 2" floor)

16.00 — 18.00 Session 8: Human Capital, Tourism
(Room: 210, 2™ floor)

16.00 — 18.00 Session 9: Information Management, Big Data and IT Applications
(Room:224, 2" floor)

18.45 — 23.00 CONFERENCE DINNER & CULTURAL PERFORMANCES



2" DAY - FRIDAY, 26™ OCTOBER 2018

8.00-9.00 REGISTRATION (Building: SZIE Tudastranszfer Kézpont)

9.00 —12.00 Contributed papers Sessions
Parallel sessions (C)

9.00 — 10.30 Session 10: Marketing, Consumer Behaviour and Supply Chain Management
(Room: 10, 2" floor)

9.00 —10.30 Session 11: Management of enterprises
(Room: 11, 2" floor)

9.00—-10.30 Session 12: Agrar- és élelmiszerdagazat aktualitasai, kihivasai
(Room: 12, 2" floor)

9.00—-10.30 Session 13: Szamvitel és pénziigy
(Room: 210, 2™ floor)

9.00—10.30 Session 14: Challenges of Enterprise Management
(Room: 224, 2™ floor)
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11.00 — 12.00 Session 15: Uj trendek, kihivisok a villalati gyakorlatban I.
(Room: 10, 2" floor)

11.00 — 12.00 Session 16: Uj trendek, kihivisok a vdllalati gyakorlatban II.
(Room: 11, 2" floor)

11.00— 12.00 Session 17: Sustainable Society, Sustainable Enterprises (CSR)
(Room: 210, 2™ floor)

12.10 - 12.30 SUMMARY AND CONCLUSIONS OF THE CONFERENCE
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12.40 Departure to the Lazar Equestrian Park from the building of Registration

13.00 — 16.30 Visiting the Lazar Equestrian Park
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Business and Management Sciences: New Challenges in Theory and Practice

HRM AT FOREIGN OWNED FIRMS IN CEE COUNTRIES AND RUSSIA,
KAZAKHSTAN

Jozsef POOR

Our CEEIRT (Central and Eastern European International Research Team) model is built on
three components. First, we relied on the widespread perception of international management,
in regards to the external factors influencing the HR activities of a subsidiary, that is factors
related to firm size, maturity, country of origin and strategic orientation. Given the context
provided by these dimensions we secondarily examined how different HR variables (e.g.
presence and number of HR professionals employed, the importance of HR functions, HR
skills and the employment of external service providers), vary systematically across nations in
our regional sample. The third component of our study consisted of a comparison of the
similarities and differences of the HR practices of foreign owned companies in the countries
surveyed. There is a deficit in the HRM (Human Resource Management) literature when it
comes to identifying new patterns of Multinational Company (hereafter MNC) involvement
and its impact on the HR/HRM activities of these firms. In this ongoing regional research
project we examine the HR functions and strategic practices of Multinational Company
(MNC) subsidiaries in Central and Eastern Europe. The current research is part of long-term
research cooperation — the CEEIRT team that is composed of researchers from universities
across the Central and Eastern European (CEE) region and aimed at examining the changing
HR practices and roles in MNC subsidiaries. Our contribution summarizes the main results of
our research and provides a series of conclusions, based on our four surveys (2004; 2008-
2009; 2011-2013 and 2015-2015).

Keywords: Human Resources Management, Foreign owned subsidiaries, Central and Eastern
Europe

25-26" October 2018, Gédolls, Hungary



Business and Management Sciences: New Challenges in Theory and Practice

INNOVATION AS A TOOL OF INCLUSIVE GROWTH

Miklés ILLESSY, Csaba MAKO

Innovation studies have come a long way since the first systematic analysis were made during
the 1950s. This scientific evolution can be roughly summarised as a shift from the narrow to
the broad-based approach of innovation. When evaluating most relevant innovation policy
documents of the EU, we tried to trace back the elements of these two approaches and to
locate these policy papers on a scale with the narrow and broad-based concepts of innovation
at the two endpoints. Almost a quarter-century history of the EU level innovation policy
documents indicates that the narrow innovation approach reflected in these documents is
gradually weakening during the translation process of strategic documents into more practice-
orientated policy measures. A visible gap exists between strategy-type documents applying
mainly the broad-based approach and the concrete action plans and policy measures reflecting
the narrow concept of innovation. An asymmetry characterises the speed of the innovation
policy learning capacity: higher collective learning capacity was mapped in the Nordic,
Continental and Anglo-Saxon country groups while the Mediterranean and the Central and
Eastern European countries proved to be slower learners. It would be beneficial to deepen the
professional dialogue between the academic community and practitioners engaged in different
levels of policy making. During this process, stakeholders could require a deeper
understanding of each other’s points of view and reasoning. This may help to unlock
cognitive and structural path dependencies and open new roads in the innovation policy
learning. This would be especially important on the eve of digitalisation and automation.

Keywords: innovation, policy, European Union

25-26" October 2018, Gédolls, Hungary



Business and Management Sciences: New Challenges in Theory and Practice

THE MEANING OF BIG DATA IN THE SUPPORT OF
BUSINESS MANAGEMENT

Dorota JELONEK

Big Data is related to data sets which exceed the capacity of traditional data processing
systems and enforces significant changes in the data analysis approach. Big Data analytics
may show new relations between data, reveal unseen earlier trends and contribute to the
creation of new knowledge, which can then be used to create value.

The aim of the presentation is to indicate potential directions of using analytics solutions in
the area of Big Data in enterprise management in the face of opportunities and threats related
to the growing stream of ubiquitous data. Possible changes in decision-making processes due
to the use of Big Data analyzes were indicated.

Keywords: management, Big Data, business management

25-26" October 2018, Gédolls, Hungary



Business and Management Sciences: New Challenges in Theory and Practice

LIFECYCLE OF ENTERPRISES: ORGANIZATIONAL LIFECYCLE OF CAR
DEALERSHIPS IN HUNGARY

Csaba Bilint ILLES, Anna DUNAY and Beatrix TURZAI-HORANYI

The passenger car market was among the most successful sectors in Hungary between the
1990s and the crisis in 2008, but since then the sector has undergone a deep downturn. The
main objective of our research is to introduce the Hungarian passenger car market and
describe the lifecycle of different car dealerships in Hungary using the Adizes corporate
lifecycle model. The research was conducted by in-depth interviews taken by owners of car
dealerships representing segments of higher and lower price categories of car brands (18
single-brand dealerships with one location and 3 multi-branded dealerships with more than
one location). In addition, questionnaire survey was also started to gain primary data:
questionnaires were submitted to 405 car dealerships from which 60 could be evaluated. The
first results showed that the lifecycle stages of the dealers in the passenger car market have
well visible stages with special features, and results showed the differences between cars of
different price categories. Besides describing the lifecycle of dealership, a comprehensive
situation analysis was also conducted in aspects of competitiveness, risk management and
steps taken for survival of the economic crisis not only for the individual dealerships, but also
for the whole sector. Research results highlight the most important challenge for Hungarian
car dealerships, namely, to find the appropriate business model and strategy which can be
applied under present circumstances.

Keywords: car dealerships, car sales, lifecycle models, economic crisis
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SMES SUPPLY CHAIN CHALLENGES IN TURBULENCE MARKETS: CASE
STUDY OF PALESTINIAN SMES

Mohammed Salem ABDALRAHMAN

Small and Medium-sized Enterprise (SMEs), plays a significant role in emerging economies
development. SMEs have several exceptional attributes that differentiate it from larger
commercial enterprises. SMEs are smaller and therefore they are more flexible to adapt their
processes and strategies to market changes and to respond to new market difficulties with
greater ease and innovation. The purpose of this paper is to focus on the challenges of supply
chain management (SCM) in small and medium-sized enterprises (SMEs) and highlight main
challenges they face in turbulence markets. To achieve the research purpose, a desk research
was conducted, and a through literature survey was carried out on the main concepts of supply
chain management. The resulted summary was that in case of Palestine, SMEs are facing
many difficulties and risks due to the instability in political and economic factors. This
instability is due to movement restriction imposed from the Israeli side, limited firm access to
natural resources, restrictions on products imports and exports, weak transportation
infrastructure and weak government supporting policies. On the other hand, the SMEs in
Palestine also suffering from some internal issue as insufficient financial resources,
underdeveloped production process, lack of managerial expertise, and lack of marketing
capabilities and skills

Keywords: Supply Chain Management, SMEs, SCM challenges, Palestinian SMEs
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FINANCIAL LEVERAGE AND FINANCIAL PERFORMANCE OF OIL AND
GAS COMPANIES IN NIGERIA

Ahmadu ABUBAKAR

This study assessed the effect of financial leverage on the financial performance, using data
from the annual reports of 7 quoted oil and gas firms in Nigeria, as well as from the Nigerian
Stock Exchange (NSE) daily official lists over the period 2005- 2016. Descriptive statistics
were used in data presentation, while random effects panel estimator was applied in
determining the effect of financial leverage variables as short-term debt ratio (STDR), long-
term debt ratio (LTDR) and total-debt equity ratio (TDER) on the financial performance,
measured by the return on equity (ROE). The regression results from the random effects
model (REM) indicate that STDR and LTDR have no significant effect on the financial
performance, and TDER has a negative significant effect on the financial performance
denoted by ROE. The study concludes that higher financial leverage of quoted oil and gas
companies in Nigeria attenuates shareholders’ wealth. The investment implication of this
conclusion is that oil and gas companies should look more carefully at the utility
maximization value of debt vis-a-vis equity in their capital structure.

Keywords: financial leverage, financial performance, Nigeria, oil, gas, random effects model,
return on equity
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CRISIS MANAGEMENT PRACTICES AND STRATEGIC RESPONSES IMPACT
THROUGH PRICE STRATEGY: AN EVIDENCE FROM TEXTILE INDUSTRY

Hina AFFANDI

This study has discovered the impact of crisis management practices and strategic responses
on the price strategy in the textile industry of Pakistan. In this research, independent variable
iscrisis management practices (efficiency improvement and competitiveness improvement),
mediating variable is strategic responses (pro-activeness and reactiveness) and where the
dependent variable is price strategy. This study investigated the textile industry firms of
Pakistan by means of correlation and regression analysis via empirical findings. Data has been
gathered from the questionnaire method from the companies of textile industry. It is
hypothesized that crisis management practices, strategic responses have significant impact on
the price strategy in which strategic responses have a mediating role and these noteworthy
impacts have been denied by the results of the study. The result of this study suggests that
there is no mediation found in the proposed conceptual model. However, only the relationship
between the strategic responses and price strategy has been found significant. The results of
this research have contribution to the vast knowledge of crisis management practices in
literature associated to strategic management. The current study has definite limitations of
simply studying certain variables with price strategy. This research study can further
undertaken with incorporation of managers personality role and other external and internal
factors for more extensive results. Other implications are for the policy makers to opt out
multiple standard and flexible operating procedures for the crisis management.

Keywords: Crisis Management Practices; Efficiency improvement and competitiveness,
Strategic Responses; Pro-activeness and Reactiveness, Price Strategy
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FOOD SAFETY PRACTICES AMONG OLDER ADULTS WITH
A HOME-DELIVERED MEAL PROGRAM

Claudia Neves AFONSO, Angélica CRUZ, Ana Paula PINTO, Bruno MPM OLIVEIRA,
Sandra ARAUJO, Catarina MALHEIRO and Cliudia AFONSO

In the recent years there has been a notorious growth of social supports for the older adults,
and the home-delivered meal program. The aging process, presented in most of the clients
with a home-delivered meal program, is usually associated with an increased fragility and loss
of independence. Still, there are few studies that aim to observe food safety practices by those
who receive their meal ready-to-eat at home. The main goal of this study was to get an inside
look of the food safety practices of the clients using a home-delivered meal program. This
study is observational descriptive with a cross-sectional design. The sample is composed by
58 clients from 4 social institutions of Portugal. To attend the proposed objectives, it was
developed a structured questionnaire for indirect administration. The results of this study
show behaviors that aren’t consistent with the good manufacturing practices recommended by
many authors and organizations. The fact that the clients didn’t know about the quality of the
water they consume, the time/temperature abuse, the poor hand, equipment and utensils
hygiene practices and the exposure of food to favorable environments for recontamination, are
bad manufacturing practices observed in this study that could put food in risk, and
consequently the client’s health. It is urgent to educate and train these clients, as well as to
adequate and improve the procedures of the institutions that provide home-delivered meals.

Keywords: Food safety, older adults, meals on wheels

25-26" October 2018, Gédolls, Hungary



Business and Management Sciences: New Challenges in Theory and Practice

11

ENTREPRENEURSHIP SUPPORT AGENCIES (ESA) AND DEVELOPMENT OF
SMALL AND MEDIUM ENTERPRISES (SMES) IN NIGERIA

Olufemi Amos AKINBOLA, Salami Akeem OLANREWAJU, Abiodun Abolaji JOACHIM
and Akinbola Omolola SARIAT

Small and medium scale enterprises (SMEs) are lifeblood of most economies. On the average
SMEs represent over 90% of the enterprises and account for 50 to 60% of employment in
most African countries. This study appraised the developmental efforts of Enterprise
Supporting Agencies (ESAs) and their Contribution to Small and Medium Scale Enterprise
(SMEs) Growth in Nigeria. The study adopted survey technique of which about one hundred
and eighty-five (185) questionnaire were administered to selected small businesses in Lagos
State, Nigeria through purposeful random sampling to get primary data that treated
appropriate research questions and two hypotheses were tested accordingly. The study found
that the ESAs need to advance on their primary functions of advisory and informational
support and that there is a relationship between training and development of ESAs to SMEs
Growth in Nigeria. The study recommends that Government should work relentlessly towards
providing infrastructural support, reduction of bottlenecks of business registration and
mitigate the high costs of doing business and ESAs should be properly be regulated and the
role of business support should not be duplicated by other agencies to enhance efficiency.

Keywords: Enterprise Support Agencies (ESAs); Small and Medium Enterprises (SMEs);
Business Support Services; Entrepreneurship.
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LEAN PRODUCTION APPLICATION IN SUPPLY CHAIN MANAGEMENT

Yelena ALASKAROV A

The purpose of this paper is to assess the relationship between Lean management and supply
chain management. Nowadays, more and more companies are trying to explore the
possibilities of lean tools. In the process of analyzing the literature, first of all, emphasis was
placed on the analysis of the supply chain and lean as a whole. Thus, the analysis of the
relevant literature allowed us to identify two main areas for studying the research topic: a)
Supply Chain and Supply Chain Management, and b) Lean thinking and lean supply chain
management. This paper is structured as follows. First, the system of SCM was investigated.
Secondly, the effect of lean management tools on the company's supply chain has been
analyzed. Through transformation of traditional lean tools to the supply chain practices, the
link can be perceived between lean management and supply chain. Our research will focus on
methods that enable combatting tools of the seven wastes in supply chain, as well as define
differences between traditional SCM and Lean supply chain. The work ends with a conclusion
of the results with reference to the literature. The scientific novelty of the study is to solve a
number of important theoretical and methodological issues related to increasing the
productivity of the enterprise’s supply chain through introducing principles and methods of
lean production.

Keywords: Lean Management, Lean Supply Chain (LSC), Supply Chain Management
(SCM), production, waste
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COUNTER-PRODUCTIVE BEHAVIOR AND PERSONNEL MANAGEMENT
IN SMALL AND MEDIUM-SIZED ENTERPRISES

Anna ALBRYCHIEWICZ-SEOCINSKA, Felician BYLOK and Leszek CICHOBEAZINSKI

The aim of this study is to show which problems in the field of personnel management are
encountered by small and medium-sized entrepreneurs with regard to counterproductive
behavior and their consequences. The first part of the paper presents the issue of counter-
productive behaviors and their role in weakening the market competitiveness of the company.
Next, the results of own study and other researches referring the discussed phenomenon,
including statistical data, will be presented. The main question that the authors try to answer is
about methods and techniques in the field of personnel management, which are or schould be
used to eliminate counterproductive behaviors in organizations, or at least mitigate their
negative effects. The above issues are particularly important in the context of the currently
existing employee market, which is a difficult challenge for employers in the area of broadly
understood personnel management, including, for example, the processes of acquiring and
maintaining staff.

Keywords: counterproductive behavior, personel menagement
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THE ROLE OF CORPORATE SOCIAL RESPONSIBILITY AND SUSTAINABILITY
IN ACHIEVING THE CORPORATE GOALS AND THEIR IMPACT
ON PROFITABILITY

Houda Qasim ALEQEDAT

Social responsibility is an idea that has been of concern to mankind for many years. Over the
last two decades, however, it has become of increasing concern to the business world. Most of
literature showed that the consumers take in their account the firms' CSR activities in their
purchase, and they may increases their purchase from this firms' products and services. This
paper is a review paper; that will make a review for a number of previous studies in the field
of (CSR) and sustainability, most of studies have addressed CSR and sustainability through
various public issues, but the impact of both CSR and sustainability has rarely been linked to
profitability, this study combines both of CSR and sustainability and conducted their impact
on profitability. And it will take into consideration how other managerial decisions or other
factors within the organization is affected by the CSR and sustainability and this is did not
take in the account of most previous studies. And this paper undertaken a particular business
(Lego group) and examined the impact of CSR and sustainability on this company. The paper
will also highlight the benefits for other managers of companies that are concerned to increase
their social performance as a factor of profitability. CSR is part of the Governance of the
company. The CG comprises of CSR and both well implemented would enhance the
sustainability of the company. On the other hand some studies found a positive and significant
effect of sustainability on a firm’s profitability.

Keywords: Corporate social responsibility, Sustainability, Corporates goals, Profitability.
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KINAI GOMBAVERTIKUM HELYZETE ES FEJLESZTESI LEHETOSEGEI

ALMADI Bernadett, Li MAOHUA and DUNAY Anna

Manapsag a gazdasagi fejlodéssel egyiitt egyre fontosabb az életmindség. A gomba, melyet
egészséges ételként tartanak szamon a vilagon, funkciondlis élelmiszerként szerepel a kinai
emberek hétkdznapjaiban, hagyomdnyai az 6si Kindig vezethetek vissza. Kina torténelme
régota Osszefonodik a gombaval és sok értékes gombafaj taldlhatd itt termesztésben. A
technologia fejlodésével Kinara a vildg gombapiacan az egyik legfontosabb szerep
harul. Tanulmanyunkban bemutatjuk a kinai gombadgazat jelenlegi helyzetét, fejlesztési
lehetdségeit. A cikk Kindban gytijtott adatokat hasznal fel, gravitacidos modell segitségével
vizsgalja, elemzi az dgazat eldnyeit €s hatranyait, majd ezt kdveti az dgazat lehetdségeinek és
vesz€lyeinek feltdrdsa. A tanulmany szadmos alkalommal €l a leird elemzés lehetdségével,
mikozben a kinai gombaagazat exportjanak valos helyzetérdl ad leirast. A gravitaciés modellt
sz¢les korben hasznaljak a nemzetk6zi kereskedelemben, s jelen tanulmany is ezt hasznalja a
kinai gombaagazat problémainak megoldasara. Azért, hogy meggydzddjink arrol, hogy a
problémak valéban megoldhatoak, a “RAIS” elvet hasznaljuk. Végezetiil, javaslatot tesziink
azon problémak megoldasara, melyekkel a kinai gombatermesztés szembesiil.

Kulcsszavak: Kina, Gomba, Gravitaciés modell

THE SITUATION AND DEVELOPMENT OPPORTUNITIES OF THE CHINESE
MUSHROOM PRODUCT CHAIN

Nowadays, along with the economic development, the quality of life has increasingly been
important. Mushrooms, which are considered as healthy foods in the world, are listed as
functional foods in the everyday life of Chinese people, and their traditions can be traced back
to ancient China. China's history has long been intertwined with mushrooms and many
valuable mushroom species are found here. With the advances in technology China plays one
of the most important roles in the world's mushroom market. In our study we present the
current situation and development possibilities of the Chinese mushroom industry. The article
uses data collected in China, and analyzes the advantages and disadvantages of the industry
by using a gravity model, and then tracks the opportunities and the threats of the industry. The
study uses a descriptive analysis on several occasions while describing the real situation of
Chinese mushroom exports. The gravity model is widely used in international trade, and this
study also uses it to solve the problems of the Chinese mushroom industry. To make sure that
problems can be solved, we use the "RAIS" principle. Finally, recommendations are made to
solve the problems that the Chinese mushroom production is facing.

Keywords: China, Mushroom, Gravity modell
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THE RELATIONSHIP BETWEEN SOME SUPPLIER SERVICE QUALITY
DIMENSIONS AND WASTE IN SUPPLY CHAIN

Waleed Ali Hussein AL-ZAIDI, Csaba Bdlint ILLES

In an efficient supply chain, eliminating waste in supply chain (overproduction, waiting,
transportation, inventory, motion, over-processing and defective product) are extremely
important to reduce cost which does not add value to company finally customers. The main
reason in creating waste is inventory fluctuation. Diyala pharmaceutical supply chain-Iraq
was chosen as a sample of the study due to the importance of medical supplies to ensure the
high level of health service. Although there are considerable studies tried to determine the
main reasons causing inventory fluctuating, which causes several kinds of waste like
expiration and spoilage of goods, consuming extra energy and spaces, and etc. and there are
numbers of studies have tried to select service quality dimensions in supply chain, there is no
study in the literature review has tried to examine the relationship between service quality
dimensions and waste in supply chain. Therefore, the current study tries to investigate the role
of some service quality supply chain dimensions represented by reliability and
responsiveness, and waste. The study also aims to know if there is waste in Diyala
pharmaceutical supply chain. The methods have been used are interviews with the main
directors of some pharmacies and main drug stores in Diyala health institutions - Iraq and
using questionnaires as well. the numbers of distributed questionnaires to the directors were
46 questionnaires, but 42 questionnaires were returned which means that the response rate is
91%. SPSS has been used to analyze data and find the correlation and regression between
variables.

Keywords: Bullwhip effect, supplier service quality, Iraq, reliability, responsiveness
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A KOZMETIKUMOK ELOALLITASARA ES VASARLASARA HATO TRENDEK
BEMUTATASA, KULONOS TEKINTETTEL A KORNYEZETTUDATOSSAGRA

AMBERG Nora, GYENGE Baldzs

Gyorsan valtozo vilagunkban (jabb és tijabb kihivasok érik a vallalatokat és a fogyasztokat. A kozmetikumok
eléallitasat, megvasarlasat és a kapcsolodo folyamatokat, vagyis a vallalati és a fogyasztoéi magatartast napjaink-
ban a kornyezet- és egészségtudatossag trendjei alapjaiban meghatarozzak. A kozmetikai piacon a nagyvalla-
latok kinalatdban egyre inkabb megjelennek a natirkozmetikumok, amelyek természetes Osszetevokkel/termé-
szetes csomagoloanyagban keriilnek az iizletek polcaira. E natirkozmetikai termékkinalat boviilésével parhuza-
mosan a tudatos fogyasztas kerill el6térbe, vagyis az egészég- és a kornyezettudatossag, az ar-, érték-, marka- és
eredettudatossag, a pénziigyekben, a célokban és a fogyasztoi jogokban megjelend tudatossag, vagyis a ,,felelds,
tudatos trendek”. A tudatos fogyasztd folyamatosan keresi az informaciokat a kozmetikai termékpalettaval
kapcsolatban, hogy megfeleld dontést hozhasson a kozmetikum kivalasztasat tekintve. A tudatos fogyasztas
fokuszaban a fenntarthatosag all, melynek mind a ,,tudatos” vallalatok, mind a ,,tudatos” fogyasztok probalnak
megfelelni. Azok a vallalatok és fogyasztok, akik igyekeznek megdvni a kdrnyezetet, csokkentve dkoldgiai 1ab-
nyomukat, célul tiizve ki a fenntarthatosagot, a jovO generacioi szamara tiszta, egészséges kornyezet orokiil
hagyasat, tudatosan cselekednek feleldsséget vallalva kornyezetiikért, ezért preferaljak azon kozmetikumok el6-
allitasat, illetve megvasarlasat, melyek a legkevésbé szennyezik a kdrnyezetet, tovabba a fogyasztok egészségére
is kedvez0 hatassal vannak. A tudatos eldallitas és fogyasztas felelés magatartas, amely tarsadalmilag felelds,
kornyezettudatos és etikus. Az eldallitasi és vasarlasi dontésekre a fenti ,,felelds, tudatos™ trendeken kiviil kiilon-
féle mega- és metatrendek is hatnak. Az elébbieket elsdsorban erejiikkel, utdbbiakat pedig dsszetettségiikben és
alapvetd voltukban lehet megragadni.Osszefoglalva, a vallalatokra és a fogyasztéra szamtalan trend, irany hat,
melyek alapjan a felmeriil6 igényeket figyelembe véve hozhatnak dontést a kozmetikumok eldallitdsara és
vasarlasara vonatkozoan.

Kulcsszavak: fogyasztdoi magatartas, kornyezettudatossag, kozmetikumok, trendek, vallalati
magatartas

PRESENTATION OF TRENDS FOR THE MANUFACTURING AND PURCHASE OF
COSMETICS, WITH SPECIAL PRECISION ON ENVIRONMENTAL
CONSCIOUSNESS

In our rapidly changing world, more and more challenges for companies and consumers are at hand. The
production, purchase and related processes of cosmetics, ie corporate and consumer behaviors, are nowadays
fundamentally determined by trends in environmental and health awareness. In the cosmetic market, natural
cosmetics are becoming increasingly popular in the large companies, which are placed in the store shelves with
natural ingredients / natural packaging. In addition to the expansion of this natural product range, conscious
consumption is at the forefront of consciousness, namely health and environmental consciousness, price, value,
brand and originality, awareness in finances, goals and consumer rights. Conscious consumers are constantly
looking for information on the cosmetic product range to make a good decision about cosmetic selection.
Conscious consumption is focused on sustainability, which both "conscious" companies and "conscious"
consumers are trying to meet. Companies and consumers who seek to preserve the environment by reducing their
ecological footprint, aiming for sustainability, leaving behind a clean, healthy environment for future
generations, knowingly act responsibly for their environment, and therefore prefer to produce and purchase
cosmetics that are at least polluting the environment and have a beneficial effect on the health of consumers.
Conscious production and consumption is a responsible behavior that is socially responsible, environmentally
conscious and ethical. In addition to the "responsible, conscious" trends above, production and purchasing
decisions also have different mega- and metatrends. The former can be captured by their strength, the latter being
complex and fundamental.

To sum up, there are countless trends and directions for companies and consumers to make decisions about the
production and purchase of cosmetics, taking into account emerging needs.

Keywords: consumer behavior, environmental conciousness, cosmetics, trends, corporate behavior
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ROLE OF GOVERNMENT FUNDING TO ENSURE SUSTAINABLE
TECHNOLOGY INNOVATION IN AGRICULTURAL SECTOR

Aleksandra ANGELOSKA, Nikola TRENDOV and Laszlo VASA

This paper contributes to the literature on financing innovation, the role of government
founding innovation, forming a mechanism of financing innovative processes, as well as
system of interaction between public finance and innovation in agricultural sector. The
analysis shows relationship between government regulation tools and innovation in
agriculture. In matters of innovation financing, state needs to take into consideration a special
role of conversion mechanism from scientific ideas to application development, from
prototype to mass production, which we defined as the process of innovation. Nevertheless,
the results of our study are of interest to policy makers. The analysis exploits a unique scheme
of financing innovation could be used to build an effective financial mechanism for
agricultural innovation and authors believes this will helps to improve the system of state
financing innovation processes thus ensuring sustainable agricultural technology. Direct
methods are more suited to promote basic and applied research, while the indirect methods are
more effective in the area of commercialization of their results. The essence of indirect
methods of financing innovation is to provide innovative agricultural projects with necessary
material, technology, human and information resources. Scientific novelty of the research is to
develop recommendations for improving the existing methods of financing innovation,
allowing more accurately than existing methods and approaches to ensure widespread and
effective development of innovative agribusiness enterprises

Keywords: financing innovation, government financing, sustainable technology innovation
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THE IMPACT OF INTERNATIONAL FINANCIAL REPORTING STANDARD
ADOPTION IN THE NIGERIA BANKING SECTOR

Ademola Emmanuel AYODELE, Dorcas Adebola BABATUNDE,
Olufemi Patric ADEYEYE and OLALEY Banji R

The study explores the impact of adopting International Financial Reporting Standard (IFRS)
in the banking sector and compares the profitability of Nigerian banks pre and post-adoption
of IFRS. The study also examines the value relevance of the financial statement in the pre and
post IFRS adoption. Secondary sources of data obtained from the financial statements of five
(5) selected banks were used. Descriptive, inferential analysis like t-test analysis and simple
regression analysis were employed to test the hypotheses formulated. The result of the
analysis revealed no statistical difference in the banks’ profitability due to IFRS adoption. All
the profitability ratios did not differ significantly at 5%. The findings also revealed that pre
IFRS is more value relevant while post IFRS is less value relevant. The post IFRS financial
information shows weak value relevance while pre IFRS financial information indicates
strong value relevance. The study therefore recommends that management, external auditors
and regulators should ensure broad implementation of the standard and total compliance in the
Nigerian Banking sector in order to enjoy the benefits of its impact.

Keywords: IFRS Adoption, Financial Statement and Bank Profitability
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MAGYARORSZAG GAZDASAGI HELYZETENEK VIZSGALATA
LAU2-ES SZINTEN

ALDORFAI Gyirgy, ALDORFAINE CZABADAI Lilla Miria

Napjainkban egyre fontosabba valik globalis vilagunkban a belsd eréforrasaink megismerése a lehetd
legkisebb térszerkezet szintjén. Ezen a térszerkezeti szinten szimos problémat, hianyt, lehetdséget tar-
hatunk fel, amelyek alapjat képezhetik egy objektiv tényezok alapjan lehatarolt 11j térszerkezeti szint
megalkotasanak. Kutatasunkban telepiilésszintli vizsgalatokat végziink a 2006 és 2016 kozotti id6-
szakban Magyarorszag gazdasagi helyzetének feltarasa céljabol. A gazdasagi helyzet elemzésének
Osszetettségére valo tekintettel a szigortian vett gazdasag-statisztikai adatok (vallalkozasok statisztikai,
munkanélkiiliségi adatok) mellett kitériink a fobb demografiai, tarsadalmi indikatorokra (Gregedési
index, fligghségi rata) is. Ezaltal vizsgalatunknak abban is nagy szerepe van, hogy kimutassa a
Magyarorszagon meglévd teriileti egyenldtlenségek, kiilonbségek mértékét, amelynek jelentosége a
hatranyos helyzetli, fejlesztendo teriiletek és a gazdasagi magteriiletek helyzetének megitélésében van.
Az eredményekbdl GIS program segitségével térképeket készitiink, amelyek segitséget nyljtanak az
esetleges 1] gazdasagi korzetek lehatarolasaban. A foldrajzi informéacios rendszer (GIS) egy olyan sza-
mitogépes rendszer, melyet foldrajzi helyhez kapcsol6dd adatok gylijtésére, tarolasara, kezelésére,
elemzésére, a levezetett informaciok megjelenitésére, a foldrajzi jelenségek megfigyelésére, modelle-
zésére dolgoztak ki. A GIS egyetlen rendszerbe integralja a térbeli és a leir6 informaciokat, alkalmas
keretet biztosit a foldrajzi adatok elemzéséhez és szemléltetésére, ezzel fontos eszkdzévé valhat a
teriileti kutatasoknak. Gazdasagi korzetek kialakitasanak és lehatarolasanak szamos gazdasagfejleszto
potencialt takar. Az 11 tipusti megkozelités pedig lehetOséget nyujt a fejlesztési politikak tamogatasara.

Kulcsszavak: GIS, gazdasagi korzet, helyzetkép

THE ANALYSIS OF HUNGARY’S ECONOMY ON LAU-2 LEVEL

Nowadays in our globalised world it is increasingly important to explore endogenous resources on
local level. On this level we can also reveal problems and opportunities, which can be the basis of
creating a new spatial unit based on objective factors. In our study we present a research about the
economic situation of Hungary between 2006 and 2016. Due to the complexity of the economic
dimension we included some major demographic and social indicators (ageing index, dependency rate)
beside the purely economic ones (enterprise statistics, unemployment rates). This way our analysis is
also suitable to reveal the level of territorial inequalities in Hungary, which is very important related to
identifying and evaluating the lagging behind areas and core areas. By using a GIS software, we
created maps from the results of the calculations, which can help in defining the borders of new
possible economic districts. A GIS software is suitable for collecting, containing, managing and
analysing data and also for illustrating the information on maps, and therefore, to investigate
geographic phenomena and for modelling territorial processes. The software integrates spatial and
descriptive information into one system, and it provides a proper frame for analysing and presenting
geographic data; therefore, it is a key component of spatial research. Creating economic spatial units
and defining their borders hold significant economic development potential, and our approach can
support development policies.

Keywords: GIS, Economic district, Situation
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A SUCCINCT RECOGNITION OF ORGANIZATIONAL CULTURE AND
ORGANIZATIONAL ANTECEDENTS IN IMPROVING PERFORMANCE
IN THE PUBLIC SECTOR

Dorcas Adebola BABATUNDE, Ademola Emmanuel AYODELE

The business world majorly apprehensive with competitive advantage and attainment could be
achieved through organizational performance. Thus, this study investigates on recognition of
organizational culture and organizational antecedents in improving organizational
performance. From the literature scrutiny this paper clasp the organizational antecedents to be
information security risk management, job clarifications, organizational executives support,
and employees’ recognitions and incentives were illustrated as factors that improve
performance within the organization. Quantitative survey was employed to get data. This
study use both multiple regressions and hierarchical regressions to test the research
hypotheses and data were meritoriously analyzed using SPSS. The findings indicates that
organizational culture moderate the relationship between organizational factors. Also there is
a significant relationship between organizational factors and organizational performance. An
efficient organizational performance can be achieved through organizational culture and
organizational ant incidents. Thus, organizations should place more emphasis on
organizational factors as well as organizational culture, in turns would help organizations to
achieve performance effectively. During hierarchical regression, size of organization does not
produce better organizational performance when combined with organizational culture. Thus,
size of organization should be given a consideration. This research investigates the
recognition of organizational culture and organizational antecedents in improving
organizational performance. The findings of this study will serve as precursor to chief
information officers as well policy makers to evaluate the importance of improving
organizational performance through a gaudy scrutiny of organizational antecedents and
organizational culture in the organization to achieve a better competitive advantage that will
produce well balance performance indicator.

Keywords: Organizational Performance, job clarifications, employees’ incentives and
recognitions and Organizational culture
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ENTREPRENEURIAL ATTITUDES IN CASE OF SMALL AND MEDIUM
ENTERPRISES

Eva BALAZS

George Katona highlighted in 1962 that behavioural patterns cannot be approached solely
from the economic aspect. It seems that with the rise in the standard of living, the economic
considerations are slowly falling in the background, while compliance with social
expectations is becoming more and more decisive. We show our social affiliation to our
environment through our way of life and with our purchases as well.. Among the influencing
factors, individual beliefs and the normative opinion of the community play an emphasized
role. The former is defined by personality traits and selective perceptions that vary in space
and time, the latter is being influenced by culture, family influence, formal and informal
groups. Attitude can be changed, so we consider this to have a prominent role when
examining behaviour. With the Fisbein-Ajzen model and measurement methods applied in
consumer behaviour research, we do not examine consumer behaviour in the traditional sense,
but the behaviour of the entrepreneur and the opinion on the entrepreneur. We do all this in
order to further modulate the analysis of the decision of SMEs, which is more decisively
influenced by the personal goals, plans and motivations of the owners, than in case of large
corporations. The SME owner projects its personality on the business to a greater extent, it is
emotionally more tied to the company, it defines the company management, operation, and
their personal attitudes and personalities are inevitably intertwined.

Keywords: enterpreneur attitude, SME organization, behavioural patterns
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EMOTION AND MOTIVATION IN THE ECONOMIC ORGANISATIONS

Eva BALAZS

Economics uses the model of rational choices in its analyses. According to the model, the
decision maker strives to maximize its own utility function. This model is formal in nature,
and it is not about if the decision-maker may have egoistic or altruistic preferences and, if it
may make rational decisions in a formal sense, in this context. Zsolnai calls this a weak
version of rationality. He considers the homo-oeconomic model to be the stronger version of
rationality, according to which the decision-maker, besides the formal model of rationality,
knowing the consequences, maximizes its self-interest. According to Herbert A. Simon,
economist and psychologist, in reality, due to the limited cognitive abilities of the decision
makers, the availability of information is also limited, so the decision makers make satisfying
decisions rather than maximizing their utility function. Kahneman also criticized the model of
rational decision-making. Robert Frank, behavioural science oriented economist, emphasizes
the strategically decisive role of emotions. Jon Elster believes that human action is influenced
by self-interest and by social norms as well, which are imprinted into the human as
commands. In the framework of our study, we analyse the results of a qualitative research,
partly as the effects of individual emotions and motives on success, and partly in the aspect of
motivation theories, applying associative and complementary techniques.

Keywords: emotion, motivation, economic organization
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ARTIFICIAL INTELLIGENCE: BLESSING OR CURSE?

Gergd BARTA

The use and the development of Artificial Intelligence applications shows an emerging trend
for business organizations to optimize and automate business processes, as well as many new
services and products utilize its power to increase customers’ experience and make their life
more comfortable. In recent years, Artificial Intelligence has been the oil for several new
technological inventions by contributing to the development of self-driving cars, virtual
assistants, virtual reality etc., however, Artificial Intelligence at the same time has its dark
side and can be used for other purposes than contributing to the wealth of the society such as
automatically producing new malicious code to steal sensitive business information, infect
devices and violate privacy or creating robots that can produce and spread false information
and news that may result in an upcoming false reality. The objective of the article is to
analyze current research results regarding the pros and cons of Artificial Intelligence and the
dark side what this technology is capable of, and tries to understand whether it creates more
value than damage for the society in the foreseeable future.

Keywords: artificial intelligence, machine learning, business automation, social value
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AZ AFRIKAI SERTESPESTIS HATASA A HAZAI VADGAZDALKODASRA
BATTAY Mdrton, DOBOS Attila, ILLES Bdlint Csaba és OZSVARI Ldszlé

Az Orszagos Vadgazdalkodasi Adattar statisztikdi szerint 2017-es vadaszati évben
Magyarorszagon 143.081 vaddiszno elejtésére kertiilt sor, melybdl vadaskertben tobb mint 11.000
esett. Ezek rendkiviil jelentds teritékadatok, amelyek a vadaszati arbevételben meghatarozo
jelentéségliek, mind a bérvadasztatas, mind a vadhuskereskedelem vonatkozasaban. Ugyanakkor a
jelentds vaddiszndallomany rendkiviil jelentds mértékli vadkart is okoz, melynek dontd hanyada a
hatalyos szabalyozas alapjan a vadaszatra jogosultakat terheli. Az afrikai sertéspestis (ASP) 2018.
évi hazai megjelenése varhatéan jelentdsen megvaltoztatja a vaddisznoval kapcsolatos eddigi
vadgazdalkodasi gyakorlatot. A betegség, amely Kelet-Magyarorszagon mar felbukkant, ugyan
emberre teljes mértékben veszélytelen, am a vaddisznéra nézve kdzel 100%-os mortalitassal jar,
alapjaiban irhatja at a vaddiszné vadaszatanak és vadéasztatasanak jovojét. Az allami kartalanitas
rendszere, valamint a varhat6 allomanycsokkenés miatti vadkarkiadasok mérséklodése azonban
szintén meghataroz6 hatast gyakorol a vadaszatra jogosultak koltségvetésére. A jelen kutatas
célja, hogy a fert6z6 vadbetegségek, kiilonos tekintettel a klasszikus sertéspestis eddigi hazai
megeldzési és kartalanitasi gyakorlata és az ASP ellen val6 védekezéssel kapcsolatos nemzetkozi
tendenciak figyelembevételével elemezze a vadaszatra jogosultak vonatkozasdban varhato
gazdasagi hatdsokat. A nagyvadas teriileten vadaszatra jogosultak vaddisznoval kapcsolatos
gazdalkodasanak vizsgéalata révén valik lehetévé az egyes varhatdo hatasok modellezése. A
szabalyozas és a gyakorlat fejlesztési lehetdségeinek feltardsa révén szerzok kisérletet tesznek a
szabalyozasi kornyezet valtoztatasara, valamint az ASP vadgazdalkodast érintd kockazatainak
mérseklésére iranyulo javaslatok kidolgozasara.

Kulesszavak: vadgazdalkodas, ASF, CSF

THE IMPACT OF AFRICAN SWINE FEVER ON DOMESTIC WILDLIFE
MANAGEMENT

According to the statistics of the National Wildlife Management Database (OVA), 143.081 wild
boars have been hunted, in the hunting year of 2017, from which more than 11.000 fell in game
gardens. These hunting bags are very significant in terms of hunting and venison sales. The large
numbers of wild boars are causing very large amounts of wildlife damage. Under current
regulations, the entitled for hunting must bear a large proportion of these damage costs- under
current regulations. The appearance of African swine fever (ASP) in Hungary in 2018 is expected
to significantly alter the wildlife management practices of wild boar. This disease, which has
already appeared in Eastern Hungary, is completely harmless to humans, but causes almost 100%
mortality for wild boar. It can fundamentally change the future of wild boar hunting and game
management. However, the system of state compensation and the reduction of wild game
expenses due to the expected depletion of wildlife damages also have a decisive impact on the
budget of the entitled for hunting. The purpose of this research is to analyze the expected
economic impacts of infectious wildlife diseases in particular the existing domestic prevention
and compensation practice of classical swine fever (CSF) and the international tendencies of
defence against ASP. Analyzing the management of wild boars in the hunting territory allows the
modeling of some expected impacts. By exploring developing ways in regulation and practice, the
authors attempt to make changes to the regulatory environment and to develop suggestions to
reduce ASP's risk in game management.

Keywords: game management, ASF, CSF
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EXAMINING PRICE VOLATILITY ALONG THE MEAT SUPPLY CHAIN

Marwa Ben ABDALLAH

Since the mid-2000s, the global change in agricultural prices has been characterized by high
volatility which presents an important risk factor for the consumer and the producer. For the
producer, high price volatility might lead to greater potential losses, because it implies price
changes that are larger and faster than what producers could be able to cope with. For the
consumer, great price volatility may lead them to reduce the quantity or the quality of the
products they buy or economize on other needed goods and services . It is quite important to
explore price volatility along the meat supply chain as it is an important product in Europe
and all over the world. In this context, we examine both producer and consumer price
volatility in two different countries from northern and southern Europe with different climates
and consumer preferences (Greece and Finland), in three meat categories (beef, pork and
poultry). The purpose of the present work is to explore the volatility linkage and spillover
between producer and consumer prices. For this purpose we use monthly series of producer
and consumer price indexes, covering the period 1999-2013 and applying the generalized
autoregressive conditional heteroskedastic (GARCH) model. Results of this study may have
implications for meat producers and consumers, which could serve as support for the
government to adopt policy options to mitigate price volatility consequences, in order to
protect both consumers and producers.

Keywords: price volatility, garch model
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LEGUME CONSUMPTION IN HUNGARIAN SCHOOLS

Andras BITTSANSZKY, Andrds J. TOTH and Csaba Bdlint ILLES

In accordance with the European trend, more and more children have their meals in the
canteen, so all the questions of nutrition biology related to school catering have come into the
limelight. Legumes are well represented in Hungarian school catering since regulations oblige
the caterers to serve legume at least once in a ten schooldays period. Green pea, green bean,
kidney bean, lentil and yellow pea are served regularly in various form. However the
regulations are moderately suitable to determine the real consumption, because pupils can
reject or consume partly the served food. Therefore limited information is available about the
real quantity of consumed food in schools. In 2017 a food preference survey was conducted in
more than 80 Hungarian secondary schools. In this research, plate waste of the canteens was
analyzed according to the main ingredients. By analyzing the served portions and the amount
of plate waste, we estimated the real quantities of the consumed food. This research will focus
on dishes with legume ingredients. Legume dishes was served in 26 schools for altogether 2
329 person (pupils and teachers) on the survey days. About 726 kg of legume containing
dishes were served, 474 kg were consumed and 252 kg became food waste.

Keywords: school meal, legumes, preference, food waste
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CURRENT USAGE LEVELS OF COMPUTER- BASED BUSINESS SIMULATION
GAMES IN ACADEMIA FOCUSING HUNGARY

Marton Attila BODA

The first use of business simulations in business schools can be dated to 1957. From the
establishment of business simulation games in the ‘50s, there were several reports which
concluded how many business faculties were using simulation games in at least one course.
Studies made in the ‘60s found that in America the usage of business simulations is above
90% in business schools. Since the ‘80s almost all the AACSB (Association to Advance
Collegiate Schools of Business) schools (97.5%) were using business simulations. Based on
KSH (Central Statistics Bureu) data it can be stated, that in the 2017/18 academic year,
283.35 thousand young adult attend tertiary education. Today in Hungary there are 64 higher
education institution. Although the government ceased financial state support of business
education, it is still the most popular field amongst students applying (17.7% of all the
applicants ranked business education programs on first place). According to my experiences
business simulation usage in Hungary is lagging behind the USA or Western Europe.
However, there are not any reports yet made about business simulation usage in Hungary.
This study’s main aim is to have a clear view about current usage levels of computer-based
business simulation games in academia focusing Hungary.

Keywords: business simulation games, tertiary education, Hungary
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COLLABORATIVE TRANSPORTATION SHARING SERVICES
WITHIN THE CITY

Gabriella BUDA, Barbara PETHES, Manolisz KARAJANNIS and Jozsef LEHOTA

Compared to traditional public transport, sharing-based transport provides flexible and
individualized possibilities for passengers within the city. In case of sharing transport,
smartphone and mobile Internet access are needed to use this type of services, activation takes
place via mobile application. Types of sharing based transport services: car, bicycle and
scooter sharing. These are spreading extremely fast in Europe’s major cities, and in the
previous few years the first service providers are present also in Hungary, mainly in Budapest.
In the first part of our study, we provide a comprehensive picture of the current situation in
Europe and in Hungary, in the second part we are looking for the extent to which residents are
open to the different forms of shared-based transport services in Hungary and what socio-
demographic and consumer attitudes are more open to use services. As a result we have found
that 16% of the Hungarian population is open to use the community electronic car, while 23%
of the population would use community bicycles in the future. Our results show that the
demographic characteristics examined (gender, economic status, marital status, educational
level, financial situation, place of residence) influence the openness of people towards public
transport, and the results have always shown a significant relationship. We have found that
students and active workers, families, younger generations, metropolitan and wealthiest
people are more open to using the service.

Keywords: sharing economy, transportation, socio-demographic, digital revolution
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FROM PASSIVITY TO ACTIVITY AND MOBILITY: SOCIAL ATTITUDES OF
THE YOUNG GENERATION VISEGRAD COUNTRIES
TOWARDS PROFESSIONAL WORK

Rafal CEKIERA, Urszula SWADZBA

The paper discusses the issues attitudes towards work of the young generation — students from
Visegrad (V4) countries. The young generation of V4 countries is the first generation whose
reality is based on the laws of capitalism, with all the opportunities and threats presented by
this system. The paper first presents the concept of attitudes. An analysis was carried out on
the basis of empirical research, with the use of auditorium survey, within the framework of
the Visegrad Standard Grant: “The economic awareness of the young generation of Visegrad
countries” and our own additional research. The research was conducted in higher education
institutions in the four V4 countries — in Poland in Katowice, in Slovakia in Nitra, in the
Czech Republic in Olomouc and Ostrava, as well as in Hungary in G6doll6. In our paper will
be analized three components attitudes toward work: cognitive, affective and behavioural.
During the analysis following questions will be answered: What is the students’ knowledge
about getting a job? What is their work experience? What is their willingness to take an action
in order to have a better position on the labour market (higher qualifications, external and
internal mobility)? The differences between young generations in certain countries will be
pointed out. In the summary similarities and differences in attitudes of young generation
towards work will be presented.

Keywords: Key words: social attitudes, work, young generation, Visegrad countries.
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FORECASTING OF STOCK MARKET MOVEMENTS

Selim COREKCIOGLU, Mdrk MOLNAR

The purpose of this paper, is to understand what effects stock price movements. Estimating
stock price movements is quite a difficult task. However, investment analysts are trying to
predict the future performance of the stock by using some data in financial models. Basic
analysis examines the basic financial information of a business, as well as macroeconomic
data, such as interest rate, money supply and exchange rate. In order to predict future stock
price movements research are essential. Balance sheet and income statement analyzes,
dividend policy, price / earnings ratios, current ratio etc. are used in order to make estimations
about the current situation and future of the company. The basic analysis examines the
financial conditions, operations and / or macroeconomic indicators of a company to determine
the real value of its shares. If the real value of the stock is greater than the market price, the
basic analysts will decide to buy and sell if they are small. The performance of the stock is
based, to some extent, on the analysis of financial data presented in the company's annual
reports. The annual report contains a lot of information, which may be transformed into
different rates. Financial ratios are an important tool in evaluating future stock performance.
Analysts, investors and researchers use financial ratios to identify future stock price trends.
Ratio analysis is developed, so it is one of the key parameters used by investors and fund
managers to determine the true value of stocks.

Keywords: Stock, price
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MANAGEMENT CONSULTING TRENDS, TENDENCIES IN CENTRAL AND
EASTERN EUROPE 2000-2018

Ildiko CSAPO

Management consultancy is a rapidly changing world where new players, disciplines and
capabilities are continuously being integrated into the profession, where borders are
continuously expanded and horizons recede until our trade becomes a global network of
businesses, covering a wide spectrum of areas that only few years had not been imagined. The
last decades, technological and social progress have greatly appreciated the role of
Management Consultancy in the economy. Foreign direct investment was very important for
economic development, employment and economic growth of Central European countries on
their way to the market economy. The digital technology is now everywhere, new business
models and radically changing the workplace and the way work is done. The rate of change
has accelerated that means several new business models were appeared such us Uber and
Airbnb is forcing organizations to respond and reposition themselves quickly to meet new
challenges. This paper describes key features of general and Management consulting in
Central and Eastern Europe. The Management Consulting industry in the past three years
achieved a significant turnover growth which has grown much more than GDP. The
significant growth of Management Consulting turnover has triggered a positive trend in
employment as well.

Keywords: Management Consultancy, HR Consultancy, Talent management
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AN ARCHITECTURE FOR LEAN-TPM CMMS

Miklés DAROCZI, Tuan-anh TRAN, Khai LUU

Computerized Maintenance Management System (CMMYS) is already a staple in industrial
management. It includes the required ideas and concepts of organizations to guide the
maintenance activities. In the era of digitalized manufacturing, especially in the forthcoming
Industry 4.0, maintenance also sees a new ways of integration the new knowledge into
enterprises’ information system. As far as in concern of manufacturing, Total Productivity
Maintenance (TPM) is no longer a negligible ingredient, along with Lean principles gain
many attention from production and services field. Conceiving the incorporation of TPM and
Lean principles into conventional CMMS is an up-to-date topic, this article studied the
promising concepts and ideas from previous literature, those could be employed in
maintenance management, and then a CMMS architecture is elaborated based on the
utilization of them. The case study of implementing the constructed software is conducted in
Tienphong Plastic Joint Stock Company in Vietnam, which shows a prospective leap toward
Industry 4.0, and generates sufficient prerequisite data for further productivity and quality
improvements. By incorporating Lean and TPM thinking in designing a CMMS architecture,
the wastes in maintenance can be detected and removed by applicable Lean tools, machines’
condition and hazard/defect source is well tracked. The continuous improvement culture
within the company can be generated, with the knowledge of personnel are well-preserved
and transferred.

Keywords: CMMS, Industry 4.0, Lean, Maintenance, TPM.
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MAPPING THE OBJECTIVE VALUE FUNCTION OF LP MODELS
TO SUPPORT MANAGEMENT DECISIONS

Imre DIMENY, Tamds KOLTAI

Allocation of scarce resources is a typical problem often encountered by managers and linear
programming (LP) is a widely used tool for supporting the decision making in this matter.
Finding the optimal solution is just the first step. Since many of the parameters involved in the
models are generally approximations, managers must deal also with the uncertainty in the
available data. Although general sensitivity analysis provides good inside on the effect of
small changes in objective function coefficient (OFC) or right-hand-side (RHS) parameters, in
some cases the resulted ranges may be too tight for decision support, thus information about a
wider range may be useful. The objective of this paper is to present an implementation of
parametric analysis of OFC and RHS parameters which ultimately maps the effect of changes
in the OFC and RHS parameters for the whole feasible region and presents the objective value
function related to any of the critical parameters. The objective value function can help
operation managers to see directly the effect of planned or random parameter changes, or the
possible consequences of the inaccuracy of data applied in the operation planning phase.

Keywords: Decision support, LP Sensitivity analysis
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COMPARISON OF AGILE AND TRADITIONAL PROJECT MANAGEMENT BY
SIMULATION: CRITERIA FOR EVALUATION OF THE RESULT

Nils ENGELHARDT

Since the launch of the Agile Manifesto in 2001, many product development projects have
been carried out using the methods of agile project management. Traditional and agile project
management have been extensively described and compared in the literature. This raises the
question under which framework conditions or with which project properties which process
model promises greater success. In my PhD thesis, I compare both approaches by means of a
simulation by using the software Matlab/Simulink®. A generic project with randomized
parameters is used to statistically evaluate the influence of newness, complexity and difficulty
of the project as well as the experience of the developers. For the evaluation of the simulation
it had to be determined how the criteria for the project success could be represented. In
addition to the so-called Iron Triangle (quality/scope, cost, time), also the fulfillment of
changing customer requirements should be considered. This paper describes how these
success factors were implemented into the simulation to be statistically evaluated.

Keywords: simulation, agile projectmanagement, product development
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GEPUZEMELTETESI KIHIVASOK A MAGYAR MEZOGAZDASAGBAN

ERDEINE KESMARKI-GALLY Szilvia, GULYAS Zoltin

Napjainkra a mezOgazdasagi termelés jelentdsen eszkozigényessé valt input oldalrol. A
modern mezdgazdasag és a versenyképes termék-eldallitas fontos tényezdje a magas szint
gépesités, melyet a szakmai tapasztalat mellett a gazdasdgos géplizemeltetés is meghataroz.
Az elmult években recesszid jellemezte az europai traktorpiacot () gépek értékesitése
tekintetében). A magyar géppiacon minden meghataroz6 gépgyarto és forgalmazo jelen van.
A gyartok leglijabb ¢és legkorszeriibb géptipusai a hazai mezdgazdasagi termeldk részére
rendelkezésre allnak, elérhet6k. A mezdgazdasagi gépek portfolidja nagyon valtozatos, de a
piac koncentralt. A gépek nem megfeleld alkalmazédsa jelentésen befolydsolhatja a
gazdalkodas eredményességét és hatékonysagat. A hatékony termelés alapja a gépek
megfeleld kihasznalasa, korszerlisitése €s potlasa, vagyis a gépesitési dontéseknek miiszaki-
okondmia oldalrol is megalapozottnak kell lenniiik. A gépek teljes iizemeltetési koltségei a
mezOgazdasagi termelés koltségeinek jelentds részét teszik ki, ezért minden mezdgazdasaggal
foglalkoz6 szdmara fontos az lizemeltetési koltségek figyelemmel kisérése és a koltségek
csokkentése. De jelenleg hogyan alakul a gazdasagok erdgépparkjanak teljesitménye és
aranya, illetve mekkora a gépiizemeltetési koltségek nagysdga? A Nemzeti Agrarkutatdsi és
Innovacidés Kozpont Mezdgazdasagi Gépesitési Intézete (NAIK MGI) magyarorszagi
bazisgazdasagokban évrdl-évre figyelemmel kiséri a mezdgazdasagi gépallomany alakulasat
¢s az Tlzemeltetési adatokat. Tanulmanyunk célja bemutatni az europai géppiacot,
megvizsgalni az lizemeltetési koltségeket, valamint elemezni a hazai piac véaltozasainak okait
az elmult években.

Kulesszavak: termelési koltség, mezdgazdasagi gép, bazisgazdasag,

CHALLENGES OF OPERATION OF AGRICULTURAL MACHINERY
IN HUNGARY

Nowadays, agricultural production has become a highly technical input on the input side. An
important factor of modern agriculture and competitive production is high level
mechanization, which is also determined by economical machine operation. In recent years,
there has been recession on the European tractor market by the sale of new machines. All
major machinery manufacturers and distributors can be found on the Hungarian machinery
market. The latest and the most innovative types of machines are available for farmers. The
portfolio of agricultural machinery is very varied, but the market is concentrated. The use of
the machines affects the efficiency of farming. Efficient production is based on proper
utilization, modernization and replacement of machines, so all decision must be also
technically and economically feasible. The total operating costs of the machines are a
significant part of the agricultural production costs, so it is important to monitor and reduce
operating costs. But how much is the performance of engine power and how much is the cost
of machine operation today? The operating costs and agricultural activities based on
Hungarian farms data are monitored annually by the National Agricultural Research and
Innovation Centre (NARIC) Institute of Agricultural Engineering. The purpose of our study is
to present the European machinery market, to examine operating costs and to analyse the
causes of changes in the domestic market in recent years.

Keywords: production cots, agricultural machinery, farm data

25-26" October 2018, Gédolls, Hungary



Business and Management Sciences: New Challenges in Theory and Practice

37

HOW WORKPLACE SPIRITUALITY ENHANCES JOB OUTCOME: AN
EMPIRICAL STUDY THROUGH CONTINGENCY APPROACH EMPLOYEES OF
SOCIAL WELFARE ORGANIZATIONS OF PAKISTAN

Muhammad Asim FAHEEM, Shafaq ARIF and Iqra ABDULLAH

Abstract In this study, the spirituality at workplace is examined with relation to the outcomes,
job satisfaction and job performance among the employees of social welfare organizations of
Pakistan. Social welfare organizations are considered significant around the world as they
deal with the human capital and overall for the betterment of the society and spiritual values
among employees contribute positively toward their productivity, enthusiasm and satisfaction
at workplace. Therefore, this study considered the spirituality at workplace (personal and
organizational) significant with relation to the outcome of employees in social welfare
organizations of Pakistan. Thus, to find the impact of spiritual values on employees outcome a
cross sectional research was conducted using the survey type of research design and
questionnaire was used as a tool for the data collection. Initially, 400 questionnaires were
distributed out of which 269 responded and used for the purpose of analysis. The anonymity
of the participants was ensured. The convenient sampling technique was used to select the
sample. Analysis was done through the structural equation modeling (SEM) and results
indicated that the existence of spiritual values at workplace heightened the job satisfaction and
job performance of employees.

Keywords: Workplace Spirituality, Social Welfare Organization, Job Satisfaction, Job
Performance
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UJ KIHIVASOK A SZARAZTESZTA PIACON: HOSSZUTAVU
VERSENYKEPESSEG ELEMZES

FEHER Ilona, LEHOTA Jozsef

Az élelmiszerek fogyasztasa (a trendek) a gazdasag fejlédésével parhuzamosan valtozik. A
kutatas célja: A szaraztészta piacan megvizsgaljuk ez a folyamatot. A kutatds modszerei: a
korabeli folyodiratok segitségével 1950-2018 kozott. Eredmények és kifejtés: Elemzésiink elsé
szakaszaban a tésztatermékek mennyiségi valtozésait tarjuk fel, elénk tarul a hidnygazdasag
(1950-1989  kozott). A  maésodik részben a szdraztészta fajtdinak boviilését, a
differencidlodésat latjuk, (1970-1989 kozott). A szaraztészta kindlata fokozatosan egyre tobb
mindségi igényt elégit ki. A tésztapiac telitddik a harmadik szakaszban (1990-2006), a
verseny ¢lesedik, ezt jelzi a tésztapiacon megjelend fekete- és sziirkegazdasag. Az utolséd
szakaszban kirajzolddik a kiskereskedelmi szaraztésztamarkak és a gyartok markainak a
vetélkedése, amelyet az agrargazdasagrol szolo jelenté nevezett eldszor ,,marka-
kannibalizmusnak”. Kovetkeztetés: A jovobeli trendek a kiskereskedelmi markak erdsodését
jelzik. Ezek hatdsa a gyart6i markdkra kedvezdtlen, mert a feldolgozok piaci részesedését nem
novelik, annak ellenére, hogy a multinaciondlis kiskereskedelmi {izletlancok
exportvolumenének ndvekedéséhez a globalis szaraztészta piacon is hozzajarulnak.

Kulesszavak: szaraztészta ipar, piaci helyzet, versenyképesség, “Porteri” gyémant modell

NEW CHALLENGES ON DRIED PASTA MARKET: LONG TERM
COMPETITIVENESS ANALYSIS

The trends of food consumption change along with the economic development. The purpose
and methods of the research: We analyze this process with the help of contemporary journals,
dating back from 1950 until 2018. Results and discussion: In the first section of our analysis
we demonstrate the changes in quantity of the pasta products, and we diagnose the state of
deficiency economy between 1950 and 1989. In the second section we reveal the expansion
and differentiation of the pasta varieties, between 1970 and 1989. We find that the supply of
dried pasta gradually satisfies the increasing quality needs. In the third section of our analysis,
we find market saturation in between 1990 and 2006. The growing competition on the pasta
market leads to the emerge of underground economy in this sector. In the last section, we can
see the rivalry between the retail trademarks and the pasta factories that was called for the
first time by the evaluation report on agricultural economy “brand cannibalism”. Conclusions:
The future trends predict the strengthening of the retail trademarks. This has a negative impact
on the brands of the factories, because they do not increase the market share of the processors,
while they contribute the export volume of the multinational retail store chains on the global
dried pasta market.

Keywords: pasta industry, market situation, competitiveness, Porter’s Diamond-mode
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A TARSADALMI FELELOSSEGVALLALAS (CSR) ES AZ
EGESZSEGTUDATOSSAG KAPCSOLATANAK VIZSGALATA

HEGYESNE GORGENYI Eva, FARKASNE FEKETE Maria,

Napjainkban a fenntarthato fejlddés néhany specialis teriilete, mint példaul az egészségtudatossag a
kormanyzati, gazdasagpolitikai dontések kdzponti kérdésévé valt, azonban a kapcsolodd gyakorlati
tapasztalat kevés. A témaban folytatott kutatasok rdmutattak, hogy a fenntarthatésag kialakitasaban
nagy szerepe van az ugynevezett CSR tevékenységnek, vagyis a tarsadalmi feleldsségvallalasnak.
Jelen kutatasban az egészségtudatossag, mint tarsadalmi fenntarthatosagi tényez6 CSR-ral valo
kapcsolatanak a vizsgalatat tiiztiik ki célul, mivel ez egy eddig kevéssé kutatott teriilet hazai ¢és
nemzetkdzi szinten egyarant, és hatalmas versenyelonyt jelenthet egy vallalat életében. A kutatast
motivalta, hogy ez annak ellenére marginalis teriilet, hogy az 1986-ban megfogalmazott Ottawai
Charta az egészségpolitika megvaldsitasanak f0 szintereként az iskolakat és a munkahelyeket nevezte
meg, majd 1996-ban 1étrejott az Europai Munkahelyi Egészségfejleszté Halozat (European Network
for Workplace Health Promotion, ENWHP) is. Egy jol felépitett és alkalmazott CSR stratégia nem
csupan versenyképessé teheti az adott vallalatot, hanem a fenntarthat6 fejlodés egyik kulcseleme is. A
legfontosabb egészségiigyi kérdések kétségteleniil a fenntarthatésag minden pilléréhez kapcsolédnak,
ezaltal kiilonb6zé gazdasagi, tarsadalmi és kornyezeti hatasai vannak. Az egészségfejlesztés
leglényegesebb pillérei az életmoédunkban keresenddk, ezért elsdsorban életmodbeli valtoztatasokkal
befolyasolhatjuk, javithatjuk egészségi allapotunkat. Mindemellett azonban a kiilonb6z6 hazai és
nemzetkdzi szervezetek is elkezdték felismerni az egészséges munkaerd fontossagat, ezért mar egyre
tobben €pitik be a tarsadalmi felelosségvallalast stratégiajukba. A jelen kutatas legfobb célja tehat,
hogy  betekintést nyudjtson az  egészségtudatossig és  tarsadalmi  feleldsségvallalas
kapcsolatrendszerébe, valamint gyakorlati példakon keresztiil bemutassa a munkahelyi
egészségfejlesztés legfontosabb aspektusait és egyuttal ravilagitson azokra a hianyossagokra, amelyek
segitségével az egészségtudatossdg munkahelyi szinten is tovabb novelhetd.

Keywords: fenntarthato fejlodés CRS, egészségtudatossag

ASSESSMENT OF CORPORATE SOCIAL RESPONSIBILITY (CSR)
AND HEALTH AWARENESS

Nowadays some special areas of sustainability such as health awareness have become the central
issues of governmental and economic policy decisions, however, the related practical experience is
still limited. In parallel, many researches have shown that so-called CSR activity (corporate social
responsibility) also plays a major role in sustainability. Considering the efforts made since the 1980°s
(e.g. Ottawa Charter or the European Network for Workplace Health Promotion (ENWHP)) in the
interests of sustainability and CSR, we conclude, there is no unified action to facilitate the change of
patterns and, on the other hand, the progress made so far is actually marginal. However, a well-
structured and implemented CSR strategy can make the organisations not only more competitive, but
it can be also the key forward sustainability. There is no doubt the most relevant health issues are
connected to all pillars of sustainability — they have different economic, environmental and social
effects. The key pillars of health promotion can be found primarily in our lifestyle; therefore, we can
influence and improve our health condition primarily with changes in our lifestyle. Organisations also
started to recognise the importance of healthy workforce; therefore, they need to build the social
responsibility in their strategy. The best solution to achieve a sustainable, long term responsibility is
the workplace health promotion which was supported also by the present work. This study is intended
to provide a better understanding of the relationship between health awareness, workplace health
promotion regarding to CSR through the literature review and some practical examples.

Keywords: corporate social responsibility, health awareness, workplace health promotion, sustainable
development
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EXTENSIVE AND INTENSIVE MARGIN IN HUNGARIAN AGRI-FOOD TRADE

Imre FERTO

An increase in exports of a given product group could be a result of combination of three
factors: first, intensive margin, where the same set of product is exported in larger volumes;
second, extensive margin, where larger quantities of a larger set of products are exported; and
third, higher quality products . We use 6-digit bilateral trade data to document the evolution
on the extensive and intensive product margins of agri-food trade in the Hungary over the
period 2000 and 2015. In line with previous research our results confirm the importance of
extensive margin in the Hungarian agri-food trade. We show that importance of margins are
varying according to product differentiations. Econometric analysis reveals that drivers are
partly different for extensive and intensive margins. In addition, market access and trade cost
variables on the intensive margin differs between homogeneous and differentiated products
due to their product characteristics. Our results are relatively robust to alternative definitions
of trade margins.

Keywords: Extensive margin, intensive margin, the growth of Hungarian agri-food trade
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NEMZETKOZI BIG DATA TRENDEK A VALLALATI GYAKORLATBAN

FODOR Zita, MOLNAR Attila

Az informéciotechnologia korabbi szakaszaiban az adatok néhany elére meghatarozott forrasbol
érkeztek ¢és jol strukturalt formaban alltak rendelkezésre; az adatfeldolgozas fejlodése a riportalasi
eszk6zok folyamatos finomodasat jelentette. Az informacidtechnologia nagymértékii hal6zatosodasaval
és egyre szélesebb korti elterjedésével az adatok egyre nagyobb tomegben, egyre tobb forrasbol és
mindennek kdszonhetdéen egyre rendszerezetlenebb formaban kezdtek megjelenni, igy feldolgozasuk
is folyamatosan egyre bonyolultabba valik. Ennek ellenére kevés vallalat engedheti meg maganak,
hogy a rendelkezésére allo informacidvagyonban rejlé lehetdségeket ne aknazza ki. A technologia
fejlédésével mara a rendkivill nagy mennyiségli, rendkiviil heterogén adattomeg valds idejl
feldolgozasa is megvalodsithatova valt, igy mar nemcsak stratégiai dontések eldkészitésére, hanem
azonnali operativ dontéshozatalra is alkalmasak az ugynevezett big data megoldasok. Ez azt jelenti,
hogy a modszer hasznalata oriasi hatékonysag-novelési lehetdségeket rejt magdban barmilyen
iparagban tevékenykedo vallalat szamara. Jelen cikkiinkben bemutatjuk, hogy a mai technologiai
kdrnyezetben mit is jelent a big data, miben tér el a hagyomanyos riporting megoldasoktol, és milyen
lehetoségeket kinal a vallalati miikodés egyes jellemzo teriiletein. Magyarorszagon egyeldre nagyon
kevés gyakorlati tapasztalat all rendelkezésre, hiszen még a nagyvallalati szektorban is alig-alig
indultak big data projektek, ezért cikkiinkben a varhatéban hamarosan Magyarorszagon is jellemzévé
valé nemzetko6zi trendeket mutatjuk be. A jelenleg futd projektek legnagyobb része egyeldre az
értékesitési iizleti teriileten keresi a fejlesztési lehetdségeket, de jellemzoek mar a logisztikai,
karbantartasi és termékinnovacios teriileteken megvalosuld projektek is: mindegyik esetében
megmutatjuk a vallalati gyakorlatban elérhetd elonyoket. Néhany konkrét, valos és a kdzelmultban
megvalosult nemzetkdzi big data projekt tapasztalataira tAmaszkodva megvizsgaljuk a legfontosabb
eredményeket, a gyakorlati buktatokat €s a sikeres projekt alapvetd feltételeit.

Kulesszavak: big data, IT, optimalizacio

BIG DATA TRENDS IN CORPORATE PRACTICE

In earlier stages of information technology, data came from a few predefined sources and were
available in well-structured form; the development of data processing meant continuous refinement of
reporting tools. With the vast networking of information technology and its widespread dissemination,
the data has become more and more systematic in increasing numbers, more and more resources and
as a consequence of all, so their processing is becoming more and more complicated. Nevertheless,
few companies can afford not to exploit the potential of information assets available to them. With the
development of technology, real-time processing of very large amounts of extremely heterogeneous
data mass is now possible, so the so-called big data solutions can not only be used to prepare strategic
decisions, but also real-time operational decision-making. This means that by using this method,
enormous efficiency gains can be achieved for any industry-based company. In our present article we
show what big data represents in today's technological environment, how does it differ from traditional
reporting solutions and what it offers in some typical areas of business operation. For the time being,
there is little practical experience in Hungary, since even large-scale pilot projects have been launched
in the large enterprise sector, but the potential of technology and business applications is already
clearly outlined. It is difficult to find information, because in practice, the concept of large data
analysis and large data analytics interpreted in the literature is confused. Based on market-based
interviews, we investigate the large data analysis capabilities available in corporate practice in the
most relevant sales, logistics, and maintenance business areas.

Keywords: big data, IT, sales, maintenance
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BIGDATA SYSTEM USING IN CASE OF CIRCULAR ECONOMIC BUSINESS
MODEL DEVELOPMENT

Csaba FOGARASSY, Miriam BAHNA, Balint HORVATH and Eva NEUBAUER

In the research program of "BigData system using in case of circular economic business
model development" we would like to assess Big Data, this explosion of digital data
generated by the internet and connected objects, can be an ally and an accelerator for the
circular economy! Within the Smart City, a city that uses digital technologies, Big Data can
help to better understand and thus better manage resources, waste, and pollution in real time.
Circular economy scope is a regenerative system in which resource input and waste, emission,
and energy leakage are minimized by slowing, closing, and narrowing energy and material
loops. This can be achieved through long-lasting design, maintenance, repairing, reusing,
remanufacturing, refurbishing, and closed recycling loops. Basically the circular economy
describes an economic model that isolates development and improvement as a global model,
considering the limited assets of consumption systems, with a restorative design process; you
keep the products and their components at the highest usage level and value.

Keywords: circular economy, repairing, remanufacturing, closed recycling loops
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TOKESZERKEZETI ELMELETEK ERVENYESULESENEK VIZSGALATA A
NOGRAD MEGYEI CEGEKNEL

FOLDI Péter, HEGEDUS Szilird és MOLNAR Petronella

Nograd megye hazank legkisebb teriiletli, gazdasagilag hatranyos helyzeti régidja, amely lakossagban és
vallalkozasok szamaban is a legalacsonyabb értékkel bir a 19 magyar megye vonatkozasaban. A piacoktol,
felsGoktatasi intézményektdl vald tavolsaga, a korszerl infrastruktira hianya nagymértékben korlatozza a
teriilet fejlodését. A megyében Salgétarjan és kornyéke a rendszervaltozas vesztesei kozé tartozik, a gazda-
sagi vezetd szerepét mar Balassagyarmat és térsége, a Nyugat-Nogradi térség vette at. A megye lakossaga
csokken, iskolai végezettségben szintén hatranyos helyzettel bir. Ennek megfeleléen a vallalkozasok fenn-
maradasa, megfeleld miikddése nagymértékben a megfeleld tékeszerkezeten, likviditdson és jovedelemter-
melé képességen mulik. Sajnalatosan a megyében miikddé cégek szama csokkend tendenciat mutat, a
cégek egy része csak a palyazati feltételek miatt helyezi székhelyét a térségbe. A tanulmanyban Magyar-
orszdg egyik hatranyos helyzetli megyéjének cégeit vizsgaljuk meg, miikddési jellemzoik és szamviteli
beszamoloik alapjan 2014-2017 kozotti idészakban. A tanulméany az altalanos tényezok bemutatasan tal
kisérletet tesz arra, hogy bemutassa, milyen mértékben érvényesiil a tOkeszerkezeti elméletkor egyike a
régidban. A hipotézisiink az, hogy a fejlettségbdl, a csaladi vallalkozasok magas szdma miatt a hierarchia-
elmélet érvényesiil, amelyet statisztikai modszerekkel kivanunk aldtdmasztani. A hipotézisiinkben azért
fogalmaztuk meg, mivel a hierarchielemélet egyik feltevése, hogy a cégek inkabb a sajat tokéjiikre
hagyatkoznak, a tulajdonostarsak bevonasatdl o6dzkodnak. Nem tartjuk elfogadhatonak a valasztisos
elmélet érvényesiilését sem, mivel a vallalkozasok az ,,addig nyujtézkod;j, mig a takarod ér” felfogasnak
megfeleléen nem biznak a hosszu lejarata forrasokban, inkabb a rovid lejaratu kotelezettségeket €s a sajat
tokét, valamint a visszaforgatott nyereséget tekintik fébb finanszirozasi forrasnak.

Kulcsszavak: Tokeszerkezet, likviditaskezelés, vallalkozasfinanszirozas

ANALYZING THE CAPITAL STRUCTURE AND EARNINGS OF CORPORATES
OPERATING IN RURAL SETTLEMENTS

Nograd county is the smallest, economically disadvantaged region of our country, which has the lowest
value regarding the population and the number of enterprises in the 19 Hungarian counties. Its distance
from markets and higher education institutions, the lack of modern infrastructure greatly limits the
development of the area. Salgétarjan and its surrounding, with its serious industrial tradition belongs to the
losers of the change of regime, the role of economic leader has been taken over by Balassagyarmat and its
region, the West Nograd region. This fact shows the accumulated problems. The population of the county is
decreasing, and also has a disadvantageous concerning education. Accordingly, the survival and proper
functioning of undertakings largely depends on the appropriate capital structure, liquidity and income-
generating capacity. Unfortunately, the number of companies operating in the county shows a decreasing
trend, with some of the companies placing their headquarters in the region only because of the tender
conditions. In the study, we will examine the companies of one of the disadvantaged counties of Hungary,
based on their operational characteristics and accounting records, in the period between 2014 and 2017. In
addition to presenting the general factors, the study attempts to demonstrate to what extent one of the
capital structure theories apply in the region. Our hypothesis is that due to the development and the high
number of family businesses, the hierarchy theory prevails which we intend to support with statistical
methods. In our hypothesis we have formulated because one of the assumptions of the hierarchy theory is
that companies rely more on their own capital and they are reluctant to get the coowners involved. We do
not consider the election theory to be acceptable because companies do not trust long-term sources, in
accordance with the theory of 'Cut your coat according to your cloth', but they rather consider short-term
liabilities and the own capital as well as reinvested earnings the main source of financing.

Keywords: financing, capital structure, capital structure theories
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KIHIVASOK ES VALASZOK: MUNKAEROHIANY ES DIGITALIZACIO
A RUHAZATI KISKERESKEDELMI UZLETEKBEN

GONDA Gyirgy, FARKASNE FEKETE Miria

A ruhazati kiskereskedelem rendkiviil széles skalan mozog, vizsgalatunk a mindséget
képviseld divatcikkek kiskereskedelmi iizleteire koncentral. Ezt a teriiletet az {izletek
sokszinlisége ¢és az erds verseny jellemzik. Ebben a versenykornyezetben az utdbbi évben,
években Ko6zép Eurdpaban a munkapiaci fordulat jelent kihivast. Az elmult idészakban az
egyik f6 gazdasagi célkitlizés a munkanélkiiliségi rata csokkentése volt, a munkahelyteremtés,
amely sokszor pioritast kapott a hazai és unids palydzatok estében, a hatékonysagi
szempontokat is megelézve. Napjainkban a kereskedelmi szektort - sok mas teriilethez
hasonldan - egyre novekvé mértékben sujtja a munkaerdhiany. A névekvo koltségek €s a
fogyasztoi preferencidk alapos megismerésének igénye a digitalizacié nyujtotta lehetdségek
szambavételére kényszeriti az lizleteket, ez ma az élet- és fejlédésképesség feltételeként
jelentkezik. A jelen tanulmany a versenykornyezet bemutatisa mellett az 0j innovativ,
digitalis technologia alkalmazasi lehetdségeit vizsgalja elsdsorban a kisméretli, de gyorsan
fejlédo vallalkozasok szemszogébol.

Kulesszavak: munkaerdhidny, digitalizacio, Ipar 4.0, ruhazati kiskereskedelem

OPPORTUNITIES OFFERED BY DIGITALIZATION IN FASHION RETAIL

The fashion retail area is characterized by the diversity of stores, which are operating in a
strong competitive environment. In the last years in Eastern Europe, the labor market
difficulties are becoming the strongest challenge besides the necessity for reaching a
competitive level in digitalization. The growing labour costs, the need to get familiar with
consumer preferences and the competitors’ developments will force businesses to take
digitalization opportunities into stronger consideration. Our study is focusing on the premium
sector of the retailers. In addition to analizing the factors and obstacles in the spread of new
technologies, this paper brings examples of using innovative digital technologies in the
fashion retailing, based on interviews made with retailers.

Keywords: digitalization, retail, fashion, competitiveness
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INFORMATION MANAGEMENT AND CORPORATE LIFE CYCLES

Gergely GORCSI

Corporate life cycle theories attempt to describe the typical life path of a corporation. These
models summarize the situations, scenarios, and various, common problems that characterize
the stages of corporate life, especially in regards to the management of the company. In this
research, I will analyze the management cycles as described in the Greiner model and the
Adizes model of corporate life cycles. I will examine how the company's decision-making
function can be implemented for each stage of the model, as successful execution of
management tasks cannot be done without adequate decision support. The importance of
producing and achieving relevant, accurate and up-to-date information is unquestionable, as
information itself is a corporate resource. Processing information is top priority, since
information knowledge needs to be transformed. Knowledge management itself varies in
different corporate life cycles. Consequently, corporate executives form their own decision
support functions so that circumstances best suit the interests of the enterprise. The aim of this
research is to determine the key factors for each business life cycle that management should
focus on in order to provide a decision-support function that meets expectations.

Keywords: decision support, corporate life cycle, information management
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ANALYSIS OF HEALTH AWARENESS RAISING THROUGH THE USE OF
SOCIAL MEDIA APPLICATIONS

Eva GORGENYI HEGYES, Lisa Chillingworth WATSON and Miria FEKETE-FARKAS

Nowadays some special areas of sustainable development such as health awareness have
become the central issues of governmental and economic policy decisions, however, the
related practical experience is still limited. The concept has changed significantly — more and
more attention is focused on social welfare, its preservation and increase; besides the issue of
production and use of resources. Considering the efforts made since the 1980’s in the interests
of sustainability and health awareness raising, we conclude, there is no unified action to
facilitate the change of current consumer patterns and, on the other hand, the progress made
so far is actually marginal both at domestic and international level. In parallel, due to the
rapidly and continuously changing business environment, the impacts of globalisation and
digitalization, staying competitive is a great challenge for companies both in public and
private sectors in the 21st century. Through the information society or knowledge-based
society came to the fore, the use of diverse information technology tools and methods - such
as different social media applications - has become a significant influence factor in the daily
life of both individuals and organisations. The current paper is intended to summarize and
organize the most relevant relationships between the health awareness raising and the use of
social media applications through the literature review. Moreover, the study also represents
the current consumer patterns in relation to health awareness and also the role of the different
social media applications in them through the results of the conducted survey.

Keywords: health awareness, social media, sustainability, consumer behavior
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SOURCES OF FINANCE TO SME IN GHANA

Ernest Donkor GYAMFI, Prince Owusu DONKOR

A major barrier to rapid development of the SME sector is a shortage of both debt and equity
financing. This paper provides a review of SME financing in Ghana. Specifically, the paper
covers the following, a review of the various schemes of financing and initiatives and funding
mechanisms of SMEs. Even though there are various forms of formal financing available to
SMEs, In Ghana the formal financial institutions led by the commercial banks and other
traditional sources of credit have always considered SMEs as a greater risk than larger
companies, and respond by adopting anti-risk measures like charging higher interest rates or
demanding landed collateral security. This makes it more and more difficult or almost
impossible for many SMEs to effectively borrow from banks where the price of credit is too
high. In spite of the numerous sources of start-up fund available to small and medium
enterprises in Ghana, these businesses principally relied on personal savings as their mainstay.
Therefore, it is recommended that the Government of Ghana should encourage small and
medium enterprises in Ghana and more government financial schemes.

Keywords: Collateral security, Small and Medium Enterprises, Personal Savings.
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A PRIMER ES SZEKUNDER SZEKTOR FINANSZIROZASANAK ES PENZUGYI
HELYZETENEK ELEMZESE MAGYARORSZAG PELDAJAN

GYURCSIK Petronella, PATAKI Ldszlé és TOTH Rébert

A véllalkozasok miikodésének vizsgalata mind mikro, mind makroszinten relevans teriilete a
kozgazdasagi kutatdsoknak. A vallalkozasok hatékony és gazdasdgos miikodés az egész
nemzetgazdasag sikerének egyik fontos zaloga, tekintettel a napjainkra jellemzd turbulens
gazdasagi, pénziigyi és tarsadalmi folyamatokra. Olyan jelentds atalakuldsnak lehetnek
szemtani a XXI. szdzad vallalkozasai, amelyekhez torténd alkalmazkodis megfeleld
valaszokat kovetel meg a vallalatok menedzsereit6l. Ezen valaszreakciok alapjai pedig a
megfeleld pénzgazdilkodds és finanszirozasi-, valamint tokestruktira megléte, illetve a
kihivasokhoz teljes kortien alkalmazkod6 pénziigyi dontések sorozata. Tanulmanyunkban a
miikddéshez sziikséges pénziigyi forrasok elemzésével foglalkozunk, 6sszehasonlitva a primer
¢s szekunder szektorban miik6do vallalkozasok finanszirozasi és tOkeszerkezeti sajatossagait.
Az elméleti megkozelités mellett a rendelkezésiinkre 4ll6 empirikus adatok lehetdvé teszik a
gazdasagi tarsasagok tokeszerkezetében bekovetkezett valtozasok tendencidinak elemzését is.
Kutatasunk soran kitériink a valtozasok lehetséges okainak feltarasara, tovabba azt vizsgaljuk,
hogy a kiilonb6z0 makrogazdasagi eseményekre hogyan, és milyen mértékben reagaltak a
vizsgalt szektorok. Jelen elemzésiink egy széles korli kutatas elsé allomasanak tekinthetd, és
az elért eredmények tiikkrében jeloljiik ki a tovabbi kutatasi irdnyokat.

Kulesszavak: finanszirozas, tOkeszerkezet, ipar, mezégazdasag

ANALYSIS OF THE FUNDING AND FINANCIAL SITUATION OF BUSINESSES IN
THE PRIMARY AND SECONDARY SECTOR IN HUNGARY

The operation of businesses on both micro and macro level is a relevant field of study in
economics. The efficient and economical operation of businesses is the key to the success of
national economy, regarding today’s turbulent economic, financial and social phenomena.
The businesses of the 21% century are witnessing such significant changes that require
appropriate adaptive responses from company management. The basis for these responses is
the existence of suitable financial management, funding and capital structure, as well as a
series of financial decisions fully adjusted to the challenges. The present study analyses the
financial resources necessary for the operation of companies, comparing the funding and
capital structure specificities of primary and secondary sector businesses. The available
empirical data and the theoretical approach together enable the analysis of the tendencies in
capital structure changes of companies. The research includes the possible reasons for these
changes and seeks to answer the question how and to what extent have the relevant sectors
reacted to the different macroeconomic events. This paper is the starting point for an
extensive research project, its results will mark the way for future research approaches.

Keywords: funding, capital structure, industry, agriculture
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REDUCTION OF FOOD WASTAGE IN SCHOOL CATERING

Boglirka HERCZEG, Andrds TOTH, Csaba Bdlint ILLES and Andrds BITTSANSZKY

In 2015, Hungary has adopted a new legal framework about school cafeterias to regulate their
meals. The goal was to ensure certain criteria regarding their nutritional values and health
effects. As an unwanted result, food waste has started to grow significantly, children did not
prefer those new meals that met these standards; and started to find other, unregulated sources
to supplement their daily school meals. This has led to multiple adverse effects: - children did
not turn to healthy meals as the original regulation intended, - school cafeterias started to
produce significantly more food waste. The aim of this project is to reduce the amount of food
waste in school catering. This research focuses on: -data collection about the amount and
nutrition value of food waste generated in schools - microbial risk analysis of non-served food
- feasibility study about the reuse of non-served food Non-served food is about 20% of the
total produced food in school cafeterias.

Keywords: food waste reduction, school food, food microbiology, food safety management
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A SZLOVAK KIS- ES KOZEPVALLALKOZASOK TARSADALMI
FELELOSSEGVALLALASA

HORBULAK Zsolt

»Z0ldnek” lenni, ,,environmentalis” lenni, hozz4jarulni a tarsadalom ¢és a sziikebb kdrnyezet fejlodésé-
hez, tamogatni bizonyos lakossagi csoportokat vagy eszméket, ma mar valamennyi vallalat kotelessé-
gének tartja. Az ilyen iranyu aktivitast a kozvélemény is elvarja. A tanulmany egy 2014-ben végzett
kérddives kutatas eredményeirdl tajékoztat. Témaja a szlovakiai kis- és kozépvallalatok vasarloinak €s
igyfeleinek, illetve a lakossagnak a véleménye arrdl, mennyire varjak el a kkv-éktol, hogy gazdasagi
tevékenységiik mellett jotékonysagi €és adomanyozasi tevékenységet is folytassanak. Mintegy negyed
évszazaddal a rendszervaltozas utdn mar kialakult egy stabil vallalkozdi kérnyezet, amelyben nagy-
szamu nyereséges €s perspektivikus kis- és kozépvallalat, illetve csaladi vallalkozas miikodik. Vallal-
kozni persze tovabbra is nehéz. Ennek ellenére mégis felmeriil a kérdés, hogy ez a vallalkozoi réteg
mennyiben tud és akar hozzajarulni ossztarsadalmi problémak megoldasahoz, enyhitéséhez, illetve a
helyi kisk6zosségek életének a kdnnyebbé tételéhez. A Szlovakia egész teriiletére kiterjedd kutatas
tobbek kozott azt is megprobalta feltérképezni, hogy a lakossag részérdl van-e generacios kiilonbség a
vallalkozasok ilyen iranyu aktivitasat illetéen, mi a véleményiik a kérdésr6l rendszervaltozas eldtt
szocializalodott generacioknak, és miként vélekednek azok, akik felnétté valasa a vasfiiggdny leom-
lasa utan tortént. Ez a kérdés azért fontos, mivel a volt Csehszlovakiaban a szocializmus alatt a magan-
jellegli gazdasagi tevékenység — Magyarorszaggal ellentétben — szigoruan tiltott volt. A kérdéseket
négy csoportba osztottam: 1) milyen szerepiik a van vallalkozoknak a gazdasagban; 2) mi az altalanos
vélemény az altaluk kinalt aruk és szolgaltatdsok mindségérdl; 3) sziikséges-e a vallalkozasok allami
tamogatasa; 4) vélemények a kis-és kozépvallalkozasok tarsadalmi felelosségvallalasarol.

Kulesszavak: CSR, kis- és kdzépvallalkozasok, Szlovakia

COPORATE SOCIAL RESPONSIBILITY OF SME'S IN SLOVAKIA

The paper refers to a research made in 2014. Its topic was the evaluation of estimations of
clients and consumers towards the Slovak small and medium enterprises, how these
companies are ready to practice charity and donations besides his economic activity. After a
quarter century from the velvet revolution has already come into existence a stable
entrepreneurial background and was formed a large number entrepreneurships and family
owned businesses. However, to run a business is still difficult. In spite of this fact still arise
the question how this entrepreneurial stratum is ready or able to support the solution or the
easing of social problems, or how are they ready to help to local societies. The research which
spread to whole Slovakia among others tried to evaluate what does social responsibility mean
to the public, and how individual social groups evaluate entrepreneurs' social activities. The
results of the research prove that respondents have a firm idea of social responsibility, which
is different from what the entrepreneurs’opinion about the subject

Keywords: Corporate Social Responsibility, Small and Medium Entreprises, Slovakia
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LEAN MENEDZSMENT MODSZEREINEK ADAPTALASA NONPROFIT
SZERVEZETEK IRANYITASA SORAN

HORVATH Zoltin

Egy tarsadalomban szdmos teriilet van, ahol a profitorientalt szervezetek csak korlatozottan
tudnak bizonyos tarsadalmi igényeket hatékonyan kielégiteni. Ezekben az esetekben
megoldast jelentenek a civil kezdeményezések, amelyek 1étrejottét és mitkodését segiti, hogy
olyan feladatokat latnak el, amit profitorientalt vallalkozasok a koltséghatékony miikodésiik
fenntartasa miatt gyakran nem tudnak vallalni. A civil szervezetek nagy szama, jelentdsége
miatt egyre nagyobb az igény arra, hogy a gazdasagi szervezetek mellett ezek vezetési-
szervezési sajatossagai is komolyabban feldolgozasra keriiljenek. Jelen tanulmanyban a
forprofit vallalkozasok esetében mar egyre szélesebb korben hasznalt lean-menedzsment
modszer alkalmazasi lehetdségeit vizsgalom a nonprofit szervezetek esetében. A tanulmany
ciméhez kapcsolodd fogalmi meghatirozasok (nonprofit szféra, lean menedzsment) utén,
megvizsgalom, hogy a lean elemei, modszerei mennyiben €s milyen forméban hasznalhatok
nonprofit szervezeteknél. Kiilondsen hangstlyossa valik ez a szemlélet, ha a szervezetek
forrdsai csokkennek, viszont a tevékenységiik szinvonalat, értékteremtésiiket szeretnék
megtartani és fejleszteni. Egy mondatban 0sszefoglalva a lean szemlélet 1ényege, hogy az
értekeldallitasban  kevesebb  eréforrdst  hasznaljanak  fel, vagy  ugyanolyan
eroforrasfelhasznalassal nagyobb értéket Aallitsanak el6. A felhasznélt informacidk a
szakirodalmi forrasok mellett sajat megfigyelésbdl, tapasztalatbol, illetve tiz szervezet
vezetdivel folytatott fokuszcsoportos megbeszélésbol szarmaznak.

Kulesszavak: nonprofit, lean, menedzsment, hat szigma

ADAPTATION OF LEAN MANAGEMENT METHODS FOR NON-PROFIT
ORGANIZATIONS

In a society there are many areas where for-profit organizations can satisfy certain social
needs effectively only in a limited way. In these cases, civil initiatives can be the solution,
whose establishments and functioning are helped by the fact that they perform tasks that for-
profit organizations often cannot undertake because of the maintenance of their cost-effective
operation. Because of the great numbers and significance of non-profit organizations, there is
a growing demand to process the characteristics of their management beside economic
organisations.In this study I will analyse the special features of the lean-management
technique in the case of non-profit organizations, which is widely used by for-profit
organizations. The main objective of the study is to define the terms that are connected to the
topic (non-profit sector, lean management), I will analyse to what extent can the elements and
techniques of lean be used in case of non-profit organizations. This approach becomes
particularly emphasized if the resources of the organizations decrease, but they would like to
keep and improve their activity standards and value creation. In a single sentence, the essence
of the lean approach is to use less resources in the value creation or to produce more value
with the same resource consumption. The information used in this study involves the
literature, my own observations and experiences, focus group interviews with directors of ten
different organizations and a questionnaire survey which contains the answers of 50
organizations.

Keywords: lean, management, non-profit, Six-Sigma
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A FILMNEZES MINT KULTURAFOGYASZTOI MAGATARTAS ELMELETI
VIZSGALATA ES MODELLEZESE

HORVATH Adim, GYENGE Baldzs

Napjaink kultirafogyasztoi mar nem azonosak a két évtizeddel ezeléttiekkel. Az jonnan megjelend
szorakozasi lehetéségek (melyek akar elnyomhatnak mas tradicionalisabb kulturalis formakat is)
jelentés valtozasokat hoztak a kulturalis fogyasztasi gyakorlatokban, a kozonség valasztasaiban,
motivacidiban, valamint a kulturalis termékekkel és szolgaltatasokkal vald kapcsolatukban. Ennek
megfeleléen kulcsfontossagli, hogy a kulturdlis piac szolgaltatéi felismerjék és kielemezzék e
kapcsolat sajatossagait, hogy az ajanlataik képesek legyenek megfelelni az aktualis elvardsoknak.
Jelen tanulmény célja a filmnézés, mint kultirafogyasztas fogalmanak és fobb ismertetd jegyeinek
vizsgalata, illetve a filmfogyasztéi magatartas specifikus koncepciomodelljének felallitasa. A modell a
fogyaszto fekete dobozanak részletes vizsgalata mellett 6sszegezné mindazon befolyasolo- és dontési
tényezoket, melyek szerepet jatszhatnak a film mint egyedi termék kivalasztasaban, illetve a filmeken
talmutatd — de azokhoz szorosan kothetd — egyéb magatartdsaikban. A kutatdsi modell
megalkotasanak tamogatasaként €s hatteréiil a tanulmany vizsgalja a fogyasztoi- és vasarloi magatartas
teriiletén megalkotott korabbi modelleket, illetve azok szemléletmddjanak vizsgalata soran a
kiilonb6z6 szolgaltatasi folyamatmodelleket ¢és a konkrét kultirafogyasztasra irdnyuld dontési
modelleket is. A tanulmany a koncepciomodell leendd elemeit is behatobban vizsgalja majd (illetve
azok eltérését a fogyasztdoi magatartas klasszikus kozeli- és tavoli kornyezet megkozelitésétol),
Osszevetve a szekunder kutatasi informaciokkal, valamint a teriilethez vonatkozd aktualis trendekkel
(és a folyamatos valtozas mellett is uralkodonak bizonyuldé megatrendekkel). A Kkutatas
eredményeképp megsziiletd koncepciomodell a késébbi primer kutatas gerincét fogja alkotni, illetve
ott keriil majd érvényesitésre.

Kulesszavak: kulturalis marketing, filmfogyasztas, fogyasztoi magatartas, magatartdsmodell

THEORETICAL ANALYSIS AND MODELLING OF MOVIE VIEWING, AS A
CULTURAL CONSUMING BEHAVIOR

The cultural consumers of today are not the same as the ones two decades ago. The leisure and
entertainment opportunities that have surfaced as new (which may, from time to time, even suppresses
other, more traditional cultural forms) have brought major changes to the practices of cultural
consumption, to the choices of audiences, their motivations and their relation with cultural products
and services. This is why it is of upmost importance, to have the service providers of the cultural
industry recognize and analyze the nature of this relation, so their offers are capable to fulfill all the
current needs and expectations.The aim of this paper is to analyze the concept and main features of
movie watching, as a form of cultural consumption, as well as to aid in the creation of a specific
concept model of movie consumption. Apart from the detailed exploration of the consumers’ black
box, the model would summarize all influencing and decisive attributes, which might play a role in the
choices regarding movies as unique products, as well as their other (but still closely related) behaviors
beyond movies. To establish a proper background and to support the creation of the research model,
the paper explores earlier models made on the field of consumer- and buyer behavior, as well as
certain service process models for their approach and some decision models made specifically about
cultural consumption. The paper will also examine the prospective elements of the concept model in
more detail, comparing them with the secondary research data and the current trends of the field (and
the dominant megatrends of the constant changes). The concept model that will be created based on
this research will both serve as a backbone to the future primary research, and be validated by it.

Keywords: movie consumption, consumer behavior, cultural marketing, behavior model
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MARKET TRENDS AND THE LIFE CYCLE

Tamas KOPLYAY, Hilda HURTA, Hamed MOTAGHI and Mario MALOUIN

At the core of the market, is the customer profiles which define the demand forces bubbling
up along the life cycle? The life cycle itself pushes the market over the core as if it were a
continental drift. We have deep structure defined by the customer profile, a path of evolution
defined by the life cycle and a sequence of characteristic events which are related to both. The
deep structure gives rise to a surface structure that defines specific significant market events;
these events begin with the volcano, a white hole, which spews firms into the young market,
then fades away as the life cycle moves on to a series of grey holes, ever darker, ever deeper
which culminate in the final black hole and market exit. Furthermore the surface structure
organizes market collaborative groupings such as platforms, clusters and value chains that
result in very different competitive strategies; from the singular to the collaborative. This
paper will review the structure of these interactions and examine the class of intensifying and
diminishing trends that create and constrain market dynamics. Furthermore it will summarize
market behaviour based on both the deep and surface structures, the associated strategies and
the market landscape.

Keywords: market trends, market behaviour, life cycle,
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THE USE OF DONATION TO NGO’S AS A MEANS OF TAX AVOIDANCE:
UN AGENCIES AS AN EXAMPLE

Wisam Neema HUSSEIN, Satam Salih HUSSEIN and Tariq Khalid KHORSHEED

Most taxpayers use some form of tax avoidance. Even though it may seem negative, it really
isn't. In fact, tax avoidance is a legal way for people or other entities to minimize their tax
liability. These can be in the form of deductions or credits used to their advantage to lower
their tax bills. Tax avoidance is the use of legal methods to modify an individual's financial
situation to lower the amount of income tax owed. This is generally accomplished by claiming
the permissible deductions and credits. This practice differs from tax evasion, which uses
illegal methods, such as underreporting income to avoid paying taxes. Taxpayers usually try
to avoid tax by all legal means available; one of the most widely used methods is to donate to
charitable and religious organizations, most laws exempt taxpayers when they donate to a
non-profit organization. The problem of the study is the extent of the use and effectiveness of
this legal article by taxpayers, and whether the payment of the donation is of financial benefit
to taxpayers, and the study aims to highlight on the proportion or number of beneficiaries of
this legal article. Finally, the study attempts to explain the views of researchers on this point
through looking at studies and articles, and the sample of the study will be a group of
taxpayers and UN agencies in Iraq.

Keywords: Tax avoidance, NGO, Iraq
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HARD, SOFT AND FUTURE SKILLS IN ENTREPRENEURIAL CURRICULA
DESIGN IN RUSSIAN UNIVERSITIES

Alexander IASHIN, Alexey KLIUEV and Anna BAGIROV A

The present state of the development of entrepreneurship in the Russia provokes the search
for systemic solutions in creating entrepreneurial ecosystems, overcoming barriers of ‘anti-
entrepreneurial’ lifestyle choices among young people. One such systemic solution is the
development of entrepreneurial education in the country. Among the topics of our research
are the role of future skills in entrepreneurial curricula of Russian higher education and
comparative analysis of the potential to form the future skills of undergraduate and graduate
curricula in the sphere of entrepreneurship education in Russia and EU countries. The paper
presents the results of analysis of entrepreneurial curricula delivered at Russian universities.
Authors tried to found answers how Russian universities have to design its educational
environments to achieve such learning outcomes in the sphere of entrepreneurial education
that corresponds with demand from business stakeholders in the conditions of complex and
dramatic economic and socio-economic changes in modern Russia. Our analysis of
entrepreneurial curricula at Russian universities is one of the first studies in this area of
research in our country. Our research enables forming a rather full and accurate picture of the
role of universities in training graduates as specialists for an economic segment as significant
as entrepreneurship in Russia.

Keywords: Entrepreneurial education, russian universities, future skills, correlation analysis
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THE IMPACT OF SOCIAL COHESION ON ECONOMIC AND SOCIAL
OUTCOMES

Igor BORISOV, Sergey VINOGRADOV

This paper attempts to examine the concept of social cohesion, develop measurements, and
investigate the relationship between social cohesion and economic and social outcomes. The
individual-level samples from 23 European countries were obtained from the Round 8 (data
collected in 2016) of European Social Survey (ESS). Values of 25 indicators that were
relevant to the measurement of dimensions and sub-dimensions of Social Cohesion were
available from 37,051 respondents. Factor analysis was applied to create the scores of sub-
dimensions of Social Cohesion. The cluster analysis obtained with Ward's method based on
the nine sub-dimensions of Social Cohesion revealed four clusters of countries. As expected
countries with higher value of social cohesion are more likely to have higher level of
innovation, competitiveness and social progress. To achieve further advancement in economic
and social outcomes, European countries should consider policies that would foster a society
with a high level of trust, social diversity, social inclusiveness, solidarity and helpfulness.

Keywords: competitiveness, innovation, social capital, social cohesion, social progress
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MANAGEMENT INFORMATION SYSTEM ON BUSINESS PERFORMANCE OF
SELECTED ENTREPRENEURS IN ILORIN METROPOLIS

Bisayo Otokiti Oluwatosin ILORI

Management Information System takes into account integrative nature of information flow as
well as the structuring of the organization around decision centers. Standards of performance
are part of the good plans; hence, determination of standards like other aspects of the planning
process depends on the availability of relevant management information system. This research
tends to study management information system on business performance of selected
entrepreneurs. A Survey of two hundred and thirteen entrepreneurs was considered and a
combination of descriptive research design and epistemology philosophy was put into use.
Data generated were analyzed by means of descriptive and inferential statistics. The results
found out that there is significant relationship between Information Systems and Sales of
Entrepreneurs. Drawings from the sample used for the study, entrepreneurs adopt information
systems method to increase sale. The study also revealed that Information System has
significant impact on Profit Making of Entrepreneurs. The adoption of information system
reduces the cost of the production through the reduction of days and enhances quality increase
due to the advancement in technology. In conclusion the practice of management information
system significantly improves the overall business performance of entrepreneurs within the
stipulated region. It is therefore recommended that there should be constant training and
education of staff in management information system practices; this will ensure changes in
employees’ beliefs, behavior and attitude to information systems. There should be constant
evaluation of management information system so as to ensure constant improvement in
business sales.

Keywords: Management Information System, Business Performance, Entrepreneurs

25-26" October 2018, Gédolls, Hungary



Business and Management Sciences: New Challenges in Theory and Practice

58

THE STUDY OF THE ROLE OF TOURISTS’ SAFETY IN SELECTED SITES
IN THE CENTRAL REGION OF GHANA

Nicholas IMBEAH

Cape Coast tourist destination in Ghana has gained a reputation for being a popular place to
go for holiday. The purpose of this paper is to ascertain the tourists’ perceptions of safety at
selected destination in Central Region of Ghana and examine the impressions of Ghana
Tourism Authority (GTA) about tourists’ safety. A survey of tripartite approach: tourists,
destination workers and tourism policy implementer - involving 300 tourists to Cape Coast
Castle, Elmina Castle and Kakum National Park (KNP) were undertaken with purposive
sampling technique. Interview with destination workers and GTA yielded some revelations
about non-existent of tourism policy in the destination and unreliable installation of CCTV
cameras. It is recommended that GTA should organize members from tourism related
agencies to form a monitoring team to oversee safety issues in these facilities. Since the
tourists were mostly youthful and felt safe at the destination, the destination managers should
build the appropriate infrastructure in addition to safety equipment in these facilities.

Keywords: Cape Coast Castle, Elmina Castle, Kakum National Park, Destination, Facility
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ECONOMICS AND ENTREPRENEURSHIP: REVIEW OF THE CURRENT
APPROACHES

Nasib JAFAROV

The aim of this paper is to review the degree to which entrepreneurship is embedded in an
economics education. The paper mainly discusses how the concept of entrepreneurship and
entrepreneurship research is covered in an economic theories and in economics’ textbooks.
The study is a review of the some of the approaches developed by the gurus of the relevant
scientific spheres where the integration of entrepreneurship and economics is a topic of hot
debates. The paper concludes that concept of entrepreneurship is far from its real value in the
economics’ textbooks although it was the main player of the Cantillon’s theory of
entrepreneurship and economic theory in the 18th century and scholars such as Schumpeter
(1934), Baumol (1993, 2009) and many others have raised the importance of entrepreneurship
as the essential factor of production. Furthermore, despite the role of entrepreneurship in the
economic theory is gaining more and more attention, there is not enough consensus in the
literature reviewed under this study.

Keywords: Economics, entrepreneurship, Cantillon’s theory of entrepreneurship
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THE RELATIONSHIP OF THE MOBILE PHONE MARKET PLAYERS AND
OTHER MACROECONOMIC VARIABLES IN AZERBAIJAN AND HUNGARY

Maral JAMALOVA, Milain CONSTANTINOVITS

It is impossible to find the general pattern for consumer behavior of people from different
cultures in the different economic situation. Actual purchase and usage of products in various
fields is increasing each year. However, purchase intention depending on different kind of
internal and external variables. Not only CPI (Consumer Price Index) but also Total Income
and growth rate of GDP is very important in analyzing of consumer behavior. Azerbaijan is
one of the rapidly developing countries in the world. Decreasing oil prices and the exchange
rate of national currency can also influence to the decision of consumers in Azerbaijan. This
paper aims to examine the behavior of consumers during changes in the economic situation in
Azerbaijan and how this macroeconomic situation influence to buying intention of consumers.
Results show that total and disposable income decreased and customers try mostly to save
money

Keywords: Consumer behavior, mobile phones, mobile phone vendors, market share
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THE IMPACT OF THE ORGANIZATIONAL CULTURE ON THE NGO’S
LEADERSHIP ORIENTATION IN SYRIA. EVIDENCE FROM THE SYRIAN ARAB
RED CRESCENTSARC, AND THE DANISH REFUGEE COUNCIL DRC

Ahmad JURATLI, Viktoria KHANOUF and Majd KHOUDARI

The aim of this study is to understand the impact of the organizational culture on the
leadership orientation oftwo Syrian NGO’s, according to the actualsituation in Syria. The
competing value framework model is used to investigate the key dimensions of organizational
culture (Clan Culture, Hierarchal Culture, Adhorarcy Culture and Market culture) on
leadership orientation with three dimensions (Innovativeness, Risk Taking, Proactiveness). A
questionnaire was distributed and collected on a sample of 202 administrative staff, team
leaders and volunteersin the abovesaid NGO’s in Syria between 2016-2017, a linear
regression test on SPSS program was used to obtain the results. This study finds that
Adhocracy culture and Market culture have a positive significant impact on all
orientationdimensions, while Clan culture has a negative significant impact on risk taking and
proactiveness also, the Hierarchal culture has a negative significant impact on innovativeness
and proactiveness,on the other hand, it was noticed that NGO’s sizemoderates the relationship
between hierarchal.culture and orientation of institutional leadership.

Keywords: Organizational Culture-Leadership orientation — NGO’s
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THE MOTIVATION OF EQUESTRIAN TOURISTS IN RURAL AREAS:
A PROPOSED MODEL

Nesrine KHAZAMI

As the tourism industry grows; so does the demand by tourists for specialized travel
alternatives. One niche market that is growing, but has received very little attention in the
tourism literature, is Equestrian Tourism. Outdoor recreation activities such as hiking,
walking, paddling, bird watching and horseback riding are key travel motivators that occur in
a variety of settings; are intricately linked to the tourism development process, and are often
developed by entrepreneurs within the community. The Equestrian activity is a motivating
activity of tourism displacements, which could be developed as part of the tourism experience
due to its wide international acceptance in different countries of Europe and America (Kyle et.
al., 2004, Marion - Leung, 2001, Oh - Hammitt 2010). For this reason, to promote Equestrian
Tourism in an efficient way for all those involved, the relations between the same tourist who
performs activities on horseback, the establishments that offer it, the authorities, the local
community and the conservation of the environment have to be strengthened The main
objective of this study is to explore Equestrian activity as a catalyst for slow tourism
development.

Keywords: Equestrian, motivation, tourism development
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STRESS AND ITS EFFECTS ON EMPLOYEES' PRODUCTIVITY: A CASE STUDY
OF BARCLAYS BANK, ACCRA MAIN BRANCH

Gifty KENETEY, Samuel KWAKYE, Josephine Yeboah ADDO, Isaac ONUMAH and
Konadu MAVIS

In today's world, stress has become a worldwide phenomenon, which occurs in various forms
in every workplace. In today's work life, employees are generally working for longer hours, as
the rising levels of responsibilities require them to exert themselves even more strenuously to
meet rising expectations about work performance. The main purpose of this study is to
ascertain the effects of stress on employee productivity of Barclays Bank, Accra. The
objectives of the study are to: ascertain the causes of stress in Barclays Bank, Accra. The
primary source of data was obtained through questionnaire and interviews. Various
interrogation techniques were used to elicit primary data from interviewees. Questions that
were used in the research included closed and open-ended questions. The closed-ended
questions were intended to restrict respondents' answers; this provided an objective based for
comparative analysis. There is evidence to the effect that the majority of employees reported
working under pressure and that they feel uncared for by the organization. Thus stress is a
factor that the employees at Barclays Bank Accra — Ghana endure. The organization should
conduct a needs assessment for an Employee Assistance Programme. Management should
conduct an analysis of the organizational mood and climate by assessing the reasons why the
employees think Barclays Bank Accra — Ghana does not care about its employees and what
can they do to change it.

Keywords: stress and its effects, impact of stress, theories of occupational stress, managing
stress
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UNIQNESS OF FOOTBALL CONSUMERS

Murad KHUDIYEV

In this paper, it will br investigated soocer marketing and mangement. As it is known, soccer
market is expanding from day by day and gaining importance. Soccer as human practice,
trying to explain the historical human reality is the subject of scientific initiatives. Where the
speculation about football ends, science begins trying to understand the practice of football.
Scientific initiatives, systematic and its consistent expression is theory. Therefore, in relation
to theory and practice, the place of science in understanding the insights that create pedantic
ignorance, but it is not understanding them as real. There is no ideology or politics in football
/sport, they are just leisure activities. Theory and practice are not two different things. Theory
explanation of practice; thinking and thinking on what he thought reflecting, understanding,
understanding and developing and converting is the logical, systematic and consistent activity
of the person who creates possibilities. There is no ideology of football, everyone's game,
politics of football Do not push, the ideology in football won't ”with words, the football
market and the general do ideological propaganda of the market. This is the theoretical
approaches used to explain football and some of these explanations

Keywords: Football, soccer, marketing, consumer, customer

25-26" October 2018, Gédolls, Hungary



Business and Management Sciences: New Challenges in Theory and Practice

65

BUDAPEST ES A MATRA TERSEGENEK OSSZEHASONLITO VIZSGALATA
A TERMELOI ERTEKESITES SZEMPONTJABOL

KISS Konrad

A fejlett orszagokban és sok fejlodd orszagban is, az élelmiszer-kiskereskedelem legnagyobb
részesedését a nagyméretli bevasarlokozpontok birtokoljak. A kisméretli termelék szdmara
igen nehéz bekeriilni azok beszallitéi lancaiba, és rajtuk keresztiil értékesiteni. Alternativ
megoldas lehet szdmukra a rovid ellatasi lancokban (REL-ekben) vald részvétel. A jelenlegi
tanulmany a rovid lancokat, illetve a kistermeldi értékesitési lehetoségeket vizsgalja
Budapest, és a Matra térségében. A Kozép-magyarorszagi régid Magyarorszag leginkabb
urbanizalt terililete, ami O0sszehasonlitasra keriil egy vidékies jellegli térséggel (korlatozott
modon). A szekunder kutatds Osszehasonlitja a térség fogyasztdi keresletét meghatarozé
adatokat, a primer kutatas pedig a termel6k véleményét az altaluk hasznalt REL-csatornakat
illetden, az adott teriileten. A kutatas 6 célja meghatarozni, hogy a vizsgalt urbanus térséghez
képest a vidéki régido mennyire vonzo, ¢és ,,alkalmas” a rovid termeldi értékesitésre. A kérdés
hatterében a Budapestre torténd nagyaranyt termeldi ingazas all. A vizsgalt kérdés, hogy
mennyire alkalmasak a vidéki REL-csatorndk a termeldk értékesitési igényeinek kielégitésére.
A tanulmany tavlati célja egy tovabbi, atfogdbb kutatds megalapozésa.

Kulesszavak: termeldi értékesités, rovid ellatasi lanc, tertileti kiilonbségek

COMPARATIVE EXAMINATION OF THE AREAS OF BUDAPEST AND
THE MATRA, FROM THE VIEWPOINT OF PRODUCERS’ SALE

In the developed, and in a lot of developing countries, the greatest share of the food trade is
owned by large chain stores. It is very hard for the small sized agricultural producers, to join
their supply systems. Taking part in short supply chains (SSC-s) can be an alternate solution
for them. The present study examines the short supply chains and the sale opportunities of the
small sized agricultural producers in the area of Budapest and the Matra. The region of
Central Hungary is the most urbanized area of Hungary, and it is compared (in a restricted
way) with a region having rural characteristics. The secondary research compares the data
determine the consumers’ demand in the area. The primary survey examines the producers’
opinions about the SSC-channels used by them, in the given area. The main aim of the
research is to determine that, in how measure is the rural region ,,attractive” or ,,suitable” for
the short or direct trade of producers, compared to the examined urban area. A lot of
producers commute regularly to Budapest. It is a reason of making this survey. I examine the
question that how far the rural SSC-channels are suitable for satisfactory producers’ trade. A
long-term aim of this study is to make a basis for a further, more comprehensive survey.

Keywords: producers’ sale, short supply chain, territorial comparative examination
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THE HARDSHIPS OF MEDIUM AND SMALL ENTERPRISES: COMPARISON
BETWEEN THE EUROPEAN UNION AND THE AFRICAN UNION

Sheila Merley KORLEY

SMEs account for over 95% of firms and 60-70% of employment. On the African continent,
SMEs represent over 90% of private business and contribute to more than 50% of
employment and of GDP in most African countries. In terms of major business issues and
challenges faced by SMEs in the EU in 2016, ‘finding customers’ is cited most frequently by
SMEs participating in the “2016 SAFE Survey” as the ‘most pressing issue’, as was also the
case in 2015. In Africa, the overall challenges in the Ghanaian SMEs are high cost of
electricity and multiplicity of taxes among others. The major objective of the study is to find
out solutions to these challenges faced by SMEs in order to make SMEs competitive in the
African economies. The main outcomes came out in the form of recommendations that: 1) the
government should implement policies and programmes as promised; 2) The government and
financial institutions should support SMEs to add much value to goods and services and be
encouraged to move from factor driven to efficiency and innovation driven economy; 3)
Fiscal and legal incentives for local entrepreneurship and promotion of innovation for private
enterprises should be pursued by the government. The study used secondary and tertiary data
sources for content and data analysis. The research design looked at the definition of what
SMEs are in both unions, their characteristics, similarities and differences, and finally offered
some solutions.

Keywords: SMEs, European Union, African Union, Challenges
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FENNTARTHATOSAG ES KORNYEZETVEDELEM A KLIMAVALTOZAS
TUKREBEN

KORSOS-SCHLESSER Ferenc

A fenntarthatd fejlédés a gazdasdg, a tarsadalom és a kornyezet kozotti kapcsolat reformalasan
keresztiil az emberiség jovojét célozza. Az elmult évtizedekben egyre vilagosabban kdrvonalazodott,
hogy az emberiség kornyezetszennyezO és energia-pazarld életvitele hosszi tdvon a természeti
er6forrasok kimeriiléséhez, 6kologiai katasztrofahoz vezethet. A tanulmany arra kivan ramutatni, hogy
agrargazdasagunk hosszu tavu versenyképessége szempontjabol a fenntarthatoé fejlodés elveinek
érvényre juttatasa egyike a legfontosabb teenddinknek. Az emberi tevékenység, iiveghdzhatasu gazok
kibocsatasa altal, jelentds szerepet jatszik a klimavaltozdsban. A klimavaltozas elsodleges természeti
hatasa az atlaghomérséklet novekedése. Magyarorszagon 2050-ig az atlaghémérséklet 0,5-3 Celsius
fokos novekedése varhato. A klimavaltozashoz kot6dé migraciot idézhet eld a vizhiany novekedése,
az egyre gyakoribba valo természeti katasztrofaknak valo kitettség, valamint a tengerszint emelkedése.
A kovetkezd évtizedekben a megujuld energiaforrasokra valo attérés hatdrozza meg az energiaipari
trendeket. Az alternativ vagy megujulé energiafajtak alkalmazasa a jelenlegi arszintek mellett ma még
altalaban nem gazdasagos. Emellett szamottevd kozvetlen beruhazasi tdmogatas, egyéb pénziigyi
preferenciat és sok esetben koltségtamogatast is igényel. A biolizemanyagipar ndovekedése kihivast
jelent egyes szerzOk szerint a Dbiodiverzitasra ¢és kornyezetliinkre. Jovonk szempontjabol
elengedhetetlen a helyes mértékek €s aranyok megtervezése. Az 1 technologiak 10j helyzetet
hozhatnak, igy nem szabad elhamarkodott dontést hozni. Az eurdpai indikatorkészlet mutatoi
hierarchikus rendszerben, harom szinten helyezkednek el, amelyek alapul szolgalnak a fenntarthato
fejlédés helyzetének elemzéséhez, valamint a bekovetkezett valtozasok kovetéséhez. Csokkenteni kell
az liveghazhatasu gazok légkorbe vald kibocsatasat, illetve fel kell késziilni a valtozd iddjarasi és
éghajlati hatasokra. Célunk, hogy a bekovetkezd valtozasok bemutatasan tal azok gazdasagi hatterét is
feltarjuk, s a valtozast alapvetden meghatarozo tényezok kozotti osszefliggéseket elemezziik. et.

Kulcsszavak: fenntarthatésag, klimavaltozas, innovacié
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AZ EMBERI EROFORRAS MENEDZSMENT REGIONALIS ES HAZAI
SAJATOSSAGAINAK VIZSGALATA KET EGYMAST KOVETO
CRANET KUTATAS TUKREBEN

KOVACS Ildiké Eva, KAROLINY Mdrtonné és POOR Jozsef

Az emberi er6forrds menedzsment miikodése mindig egy ra befolydst gyakorld, sajatos
szervezeti ¢s kiilsd kornyezeti kontextusba van beagyazva, beleértve a kulturalis, tarsadalmi,
intézményi ¢€s politikai kényszerek hatdsat is. A kontextudlis megkozelitésen alapuld
komparativ HRM kutatasok e regionalis hasonlosagok és kiilonbozdségek megragadasara
torekszenek. Kiilonds izgalmas kérdés ez Kozép-Kelet-Eurdpa orszagaiban, ahol a térségbe
bearamlo miikodo téke és a hozzakapcsolodd menedzsment tudds és gyakorlat hatasara a
rendszervaltast kovetden kezdte felvaltani a politikai jellegi személyzeti munkat a
gazdasagorientdlt HR tevékenység. Kutatdsunkban a nemzetkézi HR-kutatasokra
specializalddott CRANET halozat felméréseire tamaszkodva, az emberi erdforras
,Oshazajaban”, az Amerikai Egyesiilt Allamokban. Valaszt keresiink arra, hogy a
gazdasagilag fejlett orszagokkal Osszehasonlitva napjainkban hol tart, milyen jellemzoket
mutat Kozép-Kelet-Eurdpa és hazank szervezeteinek HRM gyakorlata. Milyen egy iranyba
mutatd folyamatok azonosithatok, illetve milyen regiondlis sajatossagok, divergens vonasok
mutathatok ki. Kozép-Kelet-Europa, benne hazank, véllalataindl folyd HR gyakorlatok
globalis kontextusban vald értelmezése, tendencidinak feltarasa alapul szolgalhat a
hatékonyan miik6d0 HR tevékenységek kialakitasara, eldsegitve a térségbeli vallalatok
versenyképességének erdsodesét.

Kulesszavak: HRM, kulturalis klaszterek, konvergencia és divergencia az emberi er6forras
menedzsmentben

THE REGIONAL AND DOMESTIC CHARACTERISTICS OF HUMAN RESOURCE
MANAGEMENT IN THE LIGHT OF TWO CONSECUTIVE
CRANET RESEARCHES

HRM is always embedded in a specific organisational and external environment context
where it is influenced by its context including the impact of cultural, social, institutional and
political forces as well. Comparative HRM research based on contextual approaches seeks to
grasp and explain these regional similarities and differences. It is a particularly exciting issue
in the countries of Central and Eastern Europe, where working capital entering the region and
the related management skills began to reform the politically oriented personnel
administration soon after the regime change. In this study, based on the surveys of the
CRANET network specializing in international HR research, we examined the specificities of
human resource management and its changes in the six regions of Europe and in the HRM’s
home country, the United States. We are looking for the current characteristics of HRM
practices of the organizations of Central and Eastern Europe and Hungary compared to the
economically developed countries. What processes can be identified in one direction, and
what regional characteristics and divergent features can be detected.

Keywords: Cranet Research Network, HRM, Comparative HRM, Cultural Clusters
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A STUDY OF E-BANKING IN INDIA: WITH SPECIAL REFERENCE TO NEW
PRIVATE SECTOR BANKS

Manoj KUMAR

The U.S. banking system is unusual in consisting not only of some very large banks but also a
large number of relatively small community banks. This bifurcated banking structure resulted
largely from a legal framework that, in the past, restricted banks’ abilities to diversify
geographically. This institutional structure, in turn, reflected a long-standing concern in the
United States about the concentration of banking power in a few very large institutions
located far away from many of the customers they serve. The bifurcated banking system in
the United States has served the economy well. Over time, with regulatory change and
financial innovation, large banks have become complex organizations engaged in a wide
range of activities. They provide a variety of services to their customers, but often rely on
hard financial information, computer models, and centralized decision-making as the basis for
conducting business.

Keywords: ATM e-banking
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THE IMPORTANCE OF COST MANAGEMENT IN MODERATING
THE EFFICIENCY OF A MANUFACTURING ENTERPRISE

Matgorzata LEGOWIK-MALOLEPSZA, Paula BAJDOR, Anna WISNIEWSKA-SALEK
and Tomasz SZCZEPANIK

The aim of this publication is to learn and evaluate cost management processes in moderating
efficiency in the context of the manufacturing industry enterprise. Cost management in the
case under study was described and defined based on the principles of case and study
analysis. The study presents the concept of cost management in accordance with lean culture.
The study brings both theoretical and practical knowledge about the differences in traditional
and modern cost management. All presented considerations are divided in two main parts,
theoretical and empirical. In addition, the publication deepens the understanding of the impact
of cost management in accordance with lean culture on moderating the efficiency of the
manufacturing enterprise. The methods used to achieve the goal are: literature studies, trend
analysis and descriptive analysis used in management sciences. The paper has a review
character and is an attempt to systematise knowledge about the importance of cost
management in moderating the efficiency of a manufacturing enterprise. It has been shown
that among the cost optimalization sources described in the paper as the most effective source
is lean management. The problem of lean management in order to moderating the efficiency
of a manufacturing enterprise is not new but still up-to-date due to its impact on the decision-
making processes in the area of the performance of enterprises.

Keywords: lean management, cost management
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HOW DOES THE EFFECT OF INTELLECTUAL LEVERAGE SHAPE OF
THE COMPANY'S PROFITABILITY

Sylwia EEGOWIK-SWIACIK

The objective of the paper is to explore and assess the effect of intellectual leverage in a smart
enterprise. This article is a contribution to the research of the determinants of profitability of
modern companies. By focusing on the dimension of the intellectual leverage effect, the role
of intellectual capital in shaping the profitability of enterprises was examined. In order to
answer the research question, the empirical study was based on a case study of the
electromechanical branch enterprise operating in Poland. The received conclusions suggest
that the intellectual leverage effect influences the efficiency of management of the studied
enterprise and increases its profitability. The article contributes to the discussion on the extent
to which companies should engage intellectual capital in order to gain a competitive
advantage. The considerations presented in the article include the research methodology
adopted in the study. The research methods used to achieve the goal are literature studies, case
study, descriptive analysis and trend analysis. The problem of the measurement and
assessment of intellectual leverage is important and up-to-date on account of its impact on
efficiency of management in smart enterprises. The paper has a review character and is an
attempt to systematise knowledge about smart specialization at the regional level.

Keywords: profitability of companies, intellectual leverage
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AZ ELELMISZERFOGYASZTOI INFORMACIO-ELLATOTTSAG, A BIZALOM ES
A FOGYASZTOI MAGATARTAS KAPCSOLATRENDSZERE

Zsuzsanna LEHOTA, Jozsef LEHOTA, Nandor KOMAROMI, Csaba Bdlint ILLES

Az ¢lelmiszerellatasi lancok fejlodésével parhuzamosan erdsodétt a koordinacié a piaci
szereplok kozott, viszont a makro ¢és mikro kornyezeti tényezOk valtozdsa miatt a
bizonytalansag is megndtt, igy az szerepldk piaci informacid iranti igénye is felértékelddott.
Ez a folyamat jelent6sen hatott az ¢lelmiszer lancon beliill az élelmiszer beszerzdi és
fogyaszt6i magatartasra. A novekvd bizonytalansag, az informacié ellatottsadgi problémak, az
informdcios asszimetria miatt megnétt a bizalom szerepe az ¢élelmiszerfogyasztoi
dontésekben. A kutatds keretében Choe et al. (2007) modellje alapjan vizsgaltuk a
termékdiagnosztika, az informaci6 ellatottsag, a bizalom , az informdcids asszimetria, a
aladok opportunista magatartasa, a bizonytalansadg ¢€s a vasarlasi illetve az arprémium fizetési
hajland6sag kapcsolatrendszerét. A kutatas kérddives formajat alkalmaztuk, 1038 f6s, felndtt
(15 év feletti) lakossagi mintdn, amely nem, kor, lakhely és foglalkozasi kor szempontjabol
reprezentativnak tekinthetd.

Kulesszavak: ellatasi lanc, élelmiszer, informdacio ellatottsag

THE RELATIONSHIP SYSTEM OF INFORMATION SUPPLY, TRUST AND
CONSUMER BEHAVIOR OF FOOD CONSUMERS

The relationship system of information supply, trust and consumer behavior of food
consumers The coordination of industry players have gained strength alongside the
development of food supply chains, however due to changes in macro and micro
environmental factors uncertainty has also increased, thus the players’ need of market
information has greatly risen as well. This process had a major influence inside the food
chain, affecting the behavior of both food suppliers and consumers. The growing uncertainty,
the problems of available information and the asymmetry of information have caused the role
of trust play a bigger role in the food consumer decisions. In the framework of our study we
have used Choe et al. (2007) model as basis to examine the relationship system of product
diagnosticity, information supply, trust, informational asymmetry, seller opportunism, the
uncertainty, and the willingness of making a purchase or paying premium price. For our
research we have conducted a survey, which was made with a sample of 1038 participants of
adult (above 15 years old) population, which may be considered representative by gender,
age, residency and occupation.

Keywords: supply chain, food, information supply
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A STOCHASTIC SIMULATION OF THE UNMANNED AERIAL VEHICLES
IN WEED MANAGEMENT

Eniké LENCSES, Mihily ZALAI, Liszl6 KOVACS and Attila KOVACS

The theory of intelligent environment is spreading among the farmers who are recipient
toward environmental responsible plant production all over the word. Among the precision
farming, the possible feasibly technology of this theory devices should base on use of
Unmanned Aerial Vehicles (UAV). The fixed wing devices, the helicopters and the
multicopters are also named as UAV in the agriculture. Constant technological developments
of remote sensing techniques utilizing drones (specifically of UAV) are increasing spatial and
temporal resolution of data availability for land and crop management. The efficiency and
applicability of UAVs are dependent on different factors for example payload capacity, flying
range, average speed, operation costs, etc. In the Hungarian agricultural situation the two
obstructive factors are the attitude with the describe IT devices and the cost of the adaptation
which is linking with aspects of the economical of scale. In case of IT the farmers have not
appropriate knowledge and they are afraid of use the IT based technology. In the practice
there are several examples for the badly prepared decision which went to the risky situation.
The aim of the study is to examine the feasibility of UAVs with an economic model which is
able to construct and analyse the UAV devices in service compare to the non-aerial precision
farming vehicles for plant protection. For these calculation we make a simulation model in
Excel.

Keywords: smart farming, plant protection, weed management, decision support, precision
farming
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THE MAIN PROBLEMS OF SUSTAINABILITY FINANCIAL SYSTEM
IN LITHUANIA

Angele LILEIKIENE, Jurgita MARTINKIENE

Following the global financial crisis, the main objective of global banks and other financial
institutions has been to ensure the sustainability of the financial system in order to avoid the
huge losses caused by instability in the financial system, which directly affects the
performance of organizations in the global economy. Ensuring the sustainability of the
financial system has become an important aspect in assessing the financial situation at the
national and global levels (Santos and Batunanggar 2007). A credible and sustainable
financial system is an important factor in ensuring long-term and sustainable economic
growth (Financial Stability Monitor 2013). From the point of view of economic policy, key
issues are formed to focus on aspects of risk management in financial markets of financial
institutions, companies and other financial market participants, which are related to the
formation of systemic risk and the regulation of financial market participants' decisions. In
this regard, research into the effectiveness of risk analysis and risk management activities of
enterprises, banks, venture capital and equity funds and investment funds is important. Given
that the financial system, which is a significant part of the commercial banking sector, is
attributable to one of the most sensitive sectors that determine the country's economy, the
population and economic operators' confidence in the financial system, and therefore the
sustainability of this system, which ensures an appropriate and timely implementation of the
financial stability measures is a key aspect of the validity of research.

Keywords: financial system, sustainability of the financial system, risk, measures of the
financial stability
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NEHANY EMPIRIKUS KUTATASI MEGKOZELITES A 2007-BEN INDULT
VALSAG KAPCSAN

LOBLIN Jinos

Néhany empirikus kutatdsi megkozelités a 2007-ben indult valsag kapcsdn Az elmult évtized
valsagai kezdetekor sokrétiien elemezték annak vélt természetét, sulyossagat, terjedésének
modjat, kivalto okait a makro-gazdasagi és -pénziigyi egyensulyi kdovetelmények alapjan. Ez a
szabalyozasi igények mellett a bankrendszer, a finanszirozas, a pénziigyi egyensuly, majd a
tokepiaci szervezetek rugalmas és megbizhatd miikodésének helyreallitdsat is célozta.
Egyiittesen jelentkezett az indokolt szigor €s a tulszabalyozas. A bankrendszer teljesitmé-
nyének visszafogottsdga majd fokozatos javuldsa egyiitt jart a tOkekdvetelményekhez és a
szigorod6 prudencialis szabalyokhoz alkalmazkodas elhuzodasaval. A korabbi iddszakban
alkalmazott eszk6zok egy része alkalmas volt a tlinetek kezelésére. Az adosség allomanyok, a
novekedési igények, a bankrendszer és a tdkepiaci alternativak korlatozott lehetdségei
azonban indokoltdk a még nem probalt nem-konvenciondlis monetaris eszkdzok alkalmazasat,
amelyek kivezetése is uj problémakhoz vezet. Mivel az elméleti modellek alapjan kialakitott
sztereotip magyarazatok egy része nem volt helytallo, eldtérbe keriiltek az empirikus, nem
torzitott adatokra épiild elemzések iranti igények. Néhany ujabb kutatas arnyaltabban mutatja
az elméleti alapokon kialakitott intézkedésektdl vart eredményektdl eltéréseket, azaz a
Lhianyt”: a hianyzé ndvekedést, inflaciot, termelékenység novekedést, a foglalkoztatasi
szintet, a nem pénziigyi beruhazasokat; a tovabbra is alacsony a kamatszintet; a fennall6 adat-
hianyt, az elméletileg vart, de nem bekovetkezett szuverén valsagokat; ujra jelentkezd a
centrum — periféria fesziiltséget, a valutdk és a protekcionizmus kérdését. Ezek tovabbi
magyarazatokat igényelnek. A heterogén elhuzodo valsag szabalyozésa tiirelmet kivéan, a
piacok alkalmazkodo6 képessége ehhez nem volt elég. A kovetkezménye mélyrehatobb volt a
politikara, mint a kozgazdasagi alapokra.

Kulesszavak: pénziigyi valsag, empirikus kutatdsok, eltérések a varakozastol

THEORETICAL APPROACHES: EMPIRICAL QUESTIONMARKS
RELATING THE 2007 CRISIS

During the past 10 years large number of high standard analyses based on macroeconomic
and financial aspects was devoted to the causes triggering the 2007 crisis and the channels,
the nature and severity of its escalation. The bases of the conclusions have mainly been
aggregated data and many of them have strongly been built on the experience of historical
archetypes. At the same time the aim of the analyses was to restore prudent and resilient
banking, financing and capital market operations and their regulation. The latest empirical
analyses and models give more granulated explanations to the heterogenous features by
making use of a large amount of data that has already become available. Some previous
presumptions and explanations were completed and defined more precisely, but several of
them proved to be partly inaccurate or unacceptable. This paper is related to the banks’ credit
activities and based on some conclusions of the analytical works published during the
previous years.

Key words: credit quality, derivatives, empirical studies, leverage
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THE POSSIBILITY OF PRODUCING BIOMASS-BASED METHANOL:
HUNGARIAN PROJECTIONS

Robert MAGDA, Judit TOTH

The use of fossil fuels has enabled the rapid development of human society, but this entails a
large amount of anthropogenic carbon dioxide emissions causing unfavourable global
environmental changes. The European Union is committed to the principles of sustainable
development and low-carbon economy, and by 2050 it intends to build a competitive and
resource-efficient economy. The current EU energy policy aims to achieve a balance between
sustainable development, competitiveness and maintainability. The upcoming period in
energetics will be the era of change in structure and paradigm, and technological development
will make alternative energy production more economical. Research on new raw materials
and technologies is driven by serving the increasing energy demand and environmental
sustainability: as materials are in a constant circulation, nothing is lost, because it will be
reused, or transformed. The raw materials of bio-methanol production can be very diverse:
wood and agricultural crops and their waste by-products, municipal solid waste, animal waste
as well as aquatic plants and algae. Biomass-based bio-methanol production reduces the use
of fossil fuels and greenhouse gas emissions. There is considerable potential for biomass use
at the European level in reducing greenhouse gas emissions and contributing to the reduction
of dependence on energy imports in Central and Eastern European countries. The National
Energy Strategy of Hungary emphasizes that during the production and utilization of biomass
for energy purposes, ecological, environmental aspects and impacts, the need for safe food
supply and soil power supply requirements should be considered.

Keywords: biomass, bio-methanol, greenhouse gas, sustainability
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EFFECTS OF PROACTIVE PERSONALITY ON CAREERISM:
A MEDIATED- MODERATED MODEL

Muhammad Faisal MALIK

The Objective of the current study is to investigate the relationship between proactive
personality and careerism in the Fast Moving Consumer Goods (FMCGs) industry of Pakistan
with mediating role of career self efficacy and moderating role of extroversion and openness
to experience. The present research is basically an attempt to build/ analyze the relationship of
proactive personality with careerism which is not fully captured in the previous literature. We
also did a comparative analysis of both genders to see the proactive behaviors of males and
females in handling their careers. The population of the study is the employees of different
private FMCG related organizations operating in Islamabad and Rawalpindi. The unit of
analysis is the individuals who left their previous organizations to acquire higher position in
other organizations. The sample size of the study was determined at one hundred and fifty
(150). Judgmental sampling technique was used in this study in order to collect data for the
purpose of analysis. The results of the study show that proactive personality has significant
relationship with careerism. Female respondents report lower proactive behavior than male.
Overall the results supported three hypotheses and the one related to moderation was rejected.
Limitation and future direction of the study are discussed in detail.

Keywords: Personality, Career Self Efficacy, Extroverts, Openness to Experience,Gender and
Careerism.
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A COMPARATIVE STUDY OF HUNGARIAN AND KENYAN STOCK MARKETS

Edmund Bwire MALLINGUH

It is well established in the literature that stock markets play a critical role in the financial
stability of any economy across countries. Moreover, it is commonly believed that stock
markets are expected to have a significant role which is, trade of securities and inspiring
investor confidence. However, it is not known at what level the nature and operations of these
stock markets are similar or dissimilar. The differences and similarities stem from factors
such as regulation, the structure, objectives among others. Today’s dynamic global and
regional economic environment dictates that stock markets keep evolving too to accommodate
changes. Therefore, the goal of this study is to examine the structure and operations of stock
markets both in Hungary and Kenya, a maturing and emerging market economies
respectively. The two markets are in completely different geographical and economic regions,
that is, Hungary being in Central Europe and European Union whereas Kenya is in East
Africa and East Africa Union. The results indicate that there are both points of convergence
and divergence between the two securities markets. The findings of the study may help
regulators and policymakers in introducing best practices. Equally, it contributes to the
existing literature and offers an opportunity for further studies by academicians.

Keywords: Comparative, Market, Stock
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INNOVATION GENERATING ROLE OF THE STATE: NEW REFLEXION
IN HISTORICAL PERSPECTIVE

Mario MALOUIN, Csaba MAKO

This paper examines the innovative role that the state plays to create and sustain a National
(radical) innovation-led growth capacity by aligning its vital interests with the private sector
interests. Specifically, four government interventions are critical to create such capacity: Push
policies can be used to address market failures; Pull policies have a role in rectifying market
failure; Grow policies are important to help promising inventions move from the R&D stage
to the point where they are ready for large scale market entry and Strength policies — those
that support the ecosystem as a whole — magnify the impact of all other policies. In this
historical perspective State not only regulates but creates markets. In line with the seminal
work of Mazzucato (2013:15) on the entrepreneurial role of the State, ‘In innovation, the State
not only crowds in’ business investment but also ‘dynamizes it in’— creating the vision, the
mission and the plan. The paper present some case studies on both success and failure of this
market dynamizing role of the State.

Keywords: innovation, growth, state, policies
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THE EFFECT OF AUDIT FIRM SIZE ON AUDIT QUALITY

Hasan Mohammad Anwar MANSUR, Anita TANGL

This study aimed to highlight on the effect of audit firm size on audit quality. it investigated
the perceptions of credit managers in seventeen Jordanian commercial banks regarding the
effect of audit firm size on audit quality. This paper is an analytical, synthesizes the existing
literatures between audit firm size from one side and audit quality from the other side. A
survey questionnaire was distributed on forty credit managers at seventeen Jordanian
commercial banks, thirty-four questionnaires were returned. A seventh scale was used to give
more precise answers. It was concluded that credit managers’ perceptions towards big four
audit firm were negative where their answers distribute between agree and disagree in diverse
levels, and they don’t support the opinion that big four audit firms’ have different extra
achievements relative to local and non-big four audit firms. Moreover, credit managers’
perceptions towards non-big four audit firms and local firm positive, because they don’t
believe that local firms achieve lower level of audit quality, and lack of trust from credit
mangers’ side towards the external auditors from big four audit firms has been shown. It’s
noted that there is a lack of trust of credit mangers’ side towards the external auditors from
big four audit firms.

Keywords: Audit quality, Audit firm size
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VASARLOI DONTESHOZATAL VIZSGALATA EGY FELTOREKVO
GAZDASAG ELELMISZERPIACAN

Tiago MANUEL

Az élelmiszerfogyasztd naprol napra szembesiil a mit, hol, mikor, mennyit, mennyiért kérdésekkel.
Egyéni forgatokonyvet alakit ki, mely mindennapi vasarlasi dontéseit iranyitja. Vizsgalatunk célja a
vasarlasi szokasok, az élelmiszerfogyasztast befolyasolo fobb tényez6k azonositasa egy, az eurdpaitol
eltérd, fejlodé piac bizonytalan koriilményei kozott. Strukturalt kérdéiviink 300 févarosi
¢lelmiszerfogyasztd bevonasaval késziilt. Torekedtiink a tarsadalmi aranyok (életkor, csaladstruktura,
iskolai végzettség) figyelembevételére. Eredményeink alapjan elmondhatd, hogy a lakossag nagyobb
része jelenleg is a hagyomanyos, tobbgeneracios csaladmodellben ¢l. Szamukra a mindennapi
¢lelmiszersziikséglet kielégitése a sziikds anyagi lehetOségek, az eltartottak magas aranya, a
kozlekedési nehézségek, valamint a magas €és gyorsan valtozd ¢élelmiszerarak miatt komoly
nehézségekbe litkozik. Ugyanakkor egyre szélesedik a kozéposztalyhoz tartozd fiatal-kozépkort,
iskolazott, jovedelemmel rendelkezd, kisebb csalddban ¢l6 tarsadalmi kozépréteg fogyasztoi
kapacitasa, a fejlett gazdasagokra jellemz6 fogyasztoi igények megjelenésével. A lakossag élelmiszer
ellatasat tobb tényezo6 is neheziti: az elégtelen hazai élelmiszertermelés és feldolgozas; az évi fél millio
fot kitevé népességnovekedés; infrastrukturalis és logisztikai hidnyossagok miatt az aru ellatasi
lanchoz val6é kapcsolodasanak akadalyozottsaga; az importalt élelmiszerek megkérddjelezhetd
¢lelmiszerbiztonsaga, a mindségbiztositasi rendszer kidolgozatlansaga. A folyamatos hiannyal kiizdo,
bizonytalan ¢lelmiszergazdasag az ¢élelmiszervasarlasi dontés folyamatos ujraértékelésére kényszeriti a
fogyasztot, aki kiszolgaltatott, adekvat informacié hidnyaban kényszeriil dontéshozatalra. A piac és a
fogyasztoi dontési folyamat ismeretében diverzifikalt, a hagyomanyos, és a folyamatosan boviild,
megujuld igények kielégitésére is alkalmas, hatékony marketing stratégiak kialakitasara nyilik
lehetdség.

Kulesszavak: élelmiszerfogyasztas, fejlodd gazdasag, fogyasztéi magatartas

DECISION MAKING OF CONSUMERS ON THE FOOD MARKET OF
AN EMERGING ECONOMY

The consumer is faced with the questions of what, where, when, how much to buy and pay for the
products? Depending on their possibilities and experience, they make up their own decisions, their
own scenarios, which guide their daily shopping decisions. The main goal of our survey was to
identify the main factors affecting food consumption under uncertain circumstances of an emerging
market. Our survey was carried out with the participation of three hundred food consumers from the
capital city. We have endeavoured to consider real social portions (age, family structure, education).
According to our results, a large proportion of the population continue to live in traditional, multi-
generation households. Because of the scarce income, the high number of dependents, the transport
problems and the high and variable food prices, fulfilling their daily needs can raise serious difficulties
for them. At the same time, the consumption capacity of young/middle aged, educated middle-class
consumers with higher income living in smaller families, is widening, characterized by consumption
needs that are typical in the developed economies. The food supply of the local residents is impeded
by the insufficient national food production and processing, the population growth of half a million per
year, the difficulties of the products to join the food supply chain because of infrastructural and
logistics deficiencies, the questionable safety of imported food products and the unelaborated food
quality assurance system. The unstable food industry struggling with constant deficit, forces the
vulnerable consumers to continuously reconsider their food purchases, without providing adequate
information.Knowing the market and the process of the decision making, there is a potential for the
development of diversified and effective marketing strategies to fulfil the traditional as well as the
constantly expanding and changing consumer needs

Keywords: consumer behaviour, emerging market, food consumer
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ASSESSMENT OF DEVELOPMENT OF MANAGERIAL COMPETENCES
IN A BUSINESS ENTERPRISE

Jurgita MARTINKIENE

Today’s labor market requires not only professional economists, engineers, but also
management specialists with managerial competences that would correspond to the needs of
the labor market. Such specialists should be prepared by higher schools, where the contents of
curriculum of study programmers designated for preparation of specialists, the didactic,
managerial approaches and the system of values would be adjusted to the needs of the labor
market. Conducted investigations only confirms that an increasing gap remains between the
competences acquired in a professional education institution and requirements for a specialist
set by the labor market. Relevance of the topic is determined by the need to find out whether
business simulation enterprises actually serve as a tool for of managerial competences
development required by the labor market. The aim of the research — having assessed the
development of managerial competences in a business simulation enterprise to determine the
levels of correlations between needed and developed managerial competences. Analyze the
findings of the performed survey of managers’ approach combining both the qualitative and
quantitative research methods, identifying the MC developed in business simulation enterprise
(BSE). A survey of students’ approach at the beginning and at the end of the training in BSE
was conducted, applying the method of quantitative research, to determine the level of change
in components of MC, at the second stage of investigation.

Keywords: managerial competencies, business enterprise, development assessment.
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PERFORMANCE MANAGEMENT IN CAREER MANAGEMENT PERSPECTIVE

Vita MAYASTINASARI, Benyamin LUFPI, Rahmadsyah LUBIS

This study aims to identify the perception of personnel towards the implementation of career
management, where there are various factors that affect the positive performance. The study
was conducted in 2017 with the Police of the Republic of Indonesia in the Province Riau, East
Kalimantan and Central Java areas, with an observation of 800 personnel, and the data were
analyzed by quantitative descriptive approach, with the result having a tendency of positive
appraisal, : a) Fair treatment in the career of 66.65%, b) Concern of direct supervisor in the
career development of members of 56.08, c) Access information about various promotion
opportunities of 68.74%, d) Interest to be promoted for 56.11%, e) Compatibility of
competency test results with a placement of 54.51%,). Feedback system in career
development of 55.78%. The implications of this study are; a).Under fair treatment in career
development can be done by the establishment of an integrated competency test instrument
with appropriate weighting according to job characteristics per position. b).The need for
competence development with limited authority possessed by the leadership in promoting its
members and involving its members to follow the development of its competence can be done
by knowledge management method, share knowledge among members on one function and
cross function at certain period of time periodically and continuously so that members have
the competence of execution tasks that are his responsibility.

Keywords: Performance, Competence, Career, Management, Development
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THE USE OF AKERLOF AND KRANTON’S UTILITY MODEL
IN HIGHER EDUCATION

Nikolett MIHALY

The identity and utility research carries significant role in the modern economics. There are
financial outputs, if we can moderate appropriate the student’s and worker’s identities.
Objectives: The paper examines the possible use of the utility model and theoretical principles
of Akerlof and Kranton (2000, 2002) in higher education. The examined aspects are utility,
identity and role. Methods/Approach: The research aims at employing the model of Akerlof in
higher education and how the terms identity and utility can be interpreted in this environment.
Results: To sum up, we can say that while case studies and certain experiments seem to justify
the model of Akerlof and Kranton, there are few scientific results in higher education to rely
on that prove the relationship between identity and utility. Conclusion: It can be deduced that
the identity of students has some economic impacts. Institutional policy can increase not only
the success of its students but also their income through identity changes.

Keywords: Education, Well-Being, Innovation
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APPLICATION OF THE ANALYTIC HIERARCHY PROCESS TO EVALUATE
AND SELECT SUPPLIERS

Kinga Szilvia MORAUSZKI

Several selection processes are available to companies which enable them to find the most
suitable supplier. Some of the methods are easier to use while others are more complicated,
but the aim is still to find the suitable partner. The main priority is that the chosen supplier can
fit in with the processes of the buyer company as well as possible, which means that the
supplier can meet the requirements of the buyer. Nowadays it is not enough if the supplier
makes the ordered products available in due time, in the appropriate quantity and quality, but
there are other ,,minor” requirements they must fulfil. For both parties, the aim is to stay alive
and to stay in competition in the market. This article shows how AHP can be used to structure
the supplier selection process. AHP is a multiple criteria decision-making tool that has been
used in almost all the applications related with decision-making. The AHP is a tool that has
found uses in a wide range of problem areas from simple personal to complex and capital
intensive decisions.

Keywords: supplier selection, comparison, criteria, AHP
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MARKET POWER OF STOCKS AND ITS IMPACT ON MARKET
PERFORMANCE: EVIDENCE FROM BUDAPEST STOCKS EXCHANGE

Musaab MOUSA, Judit SAGI and Zoltan ZEMAN

The stocks exchange is similar to the production market in many economic characteristics,
especially the levels of competition for listed securities. The purpose of this paper is to
analyze the economic structure of the Budapest Stocks exchange in order to identify the
market power degree of the most-traded shares, the Prime equity market was divided into two
portfolios, the first includes the most four companies in terms of trade value as, while the
second includes the remaining listed shares in prime market. In addition to investigate the
impact of market power measured by concentration rates on market performance measured by
return and liquidity for a period of eight years (2010-2017), the findings show that the
significant impact of trade value concentration of two most traded shares on the liquidity for
the entire market portfolio, concentrated portfolio and non-concentrated portfolio, Also the
concentration of the most traded share has impact only on the liquidity for the entire market
portfolio and concentrated portfolio, while the return does not affect by any of the four
concentrations levels.

Keywords: stocks exchange, market power, BSE, liquidity, return
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FACTORS STIMULATING THE PURCHASE INTENTIONS OF COUNTERFEIT
PRODUCTS

Muhammad Zeeshan NAEEM

The objectives of the current study were to investigate the impact of economic and socio
demographic factors on purchase intentions of counterfeit products with mediating role of
attitude. Counterfeiting in manufacturing has emerged over the last decade. Counterfeiting
means pirated or duplicate products, it’s basically infringement of the legitimate rights of
someone’s intellectual property. This infringement could be in trademark or any other
product. Increased income levels captivate consumers towards foreign goods and brands, save
for Chinese people, who have become so habitual in purchasing cheap and copied goods, that
now they are not even willing to purchase high priced authentic products. Furthermore,
producing counterfeit products is cutting across many producers in Business to Consumer
(B2C) and Business to Business (B2B) markets in both the developed and developing
economies, in the same manner as illegal trademark cannot be disregarded. Counterfeiting
practices are distressing the manufacturers of original brands, affecting hundreds of thousands
of jobs, raising the expenditure of marketing legitimate market offerings and diluting brand
equity or trade-mark owner’s repute. The sample of 374 students from different universities
was selected to identify the impact of selected variables on purchase intentions. The results
indicate that all the selected variables are having significant impact on purchase intentions.
Moreover, future research directions are also presented in the conclusion section of this
research.

Keywords: Affordability, Availability, Legal Sensitivity, Word of Mouth, Purchase
Intentions
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THE IMPORTANCE OF SPIRITUAL LEADERSHIP AND SPIRIT AT WORK AS
INTANGIBLE RESOURCE CAPABILITIES IN THE SERVICE INDUSTRY: A
RESOURCE BASED VIEW FRAMEWORK

Amelia NAIM, Adi Zakaria AFIFF, Tengku Ezni BALQIAH and Riani RACHMAWATI

Despite the increasing interest in the research of Spirit at Work (SW), empirical research on
the SW from a resource based view (RBV) framework is still lacking. This study takes an
empirical examination with 530 data taken from a leading telco service company in Indonesia
on the impact of organizational intangible resource (in the form of integrated spiritual leader-
ship (SL) variables: Vision, hope/faith, altruistic love, meaning/calling and membership)
toward SW, showing that SL is organized into employees experiencing SW. Further, SW is
tested toward Job Satisfaction (JS) and Organizational Commitment (OC) as competitive
advantages, where both JS and OC are valuable and directly influence service excellence.
Findings show that all work related SL variables are significant toward SW, while one
variable of spiritual leadership, namely Altruistic Love, is not significant toward SW. The SW
is also significantly and positively impacting JS and OC. SL and SW conforms to valuable,
rare, inimitable resource and organized VRIO framework which leads to sustainable
competitive advantage.

Keywords: Resource Based View, Spirit at Work, Spiritual Leadership, Workplace
Spirituality, Competitive Advantage, Service Industry
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FORECASTING SHADOW ECONOMY IN CENTRAL EASTEN EUROPE
COUNTRIES

Mpykolas NAVICKAS

In this article the relationship between shadow economy and its’ determinants in Central and
Easter Europe has been examined. Forecasting shadow economy in these countries is made,
based on historical data of variables with historically determine size of shadow economy.
Time span of 2003-2016 has been selected, as 2017 data has yet to be released. Article
analysis consists of examination of the current situation and shadow economy trends in
Central Eastern European countries. Overview of shadow economy scientific literature is
followed by hypothesis, which are examined by constructing regression models. Models aim
to distinguish the relationship between selected determinants and shadow economy size.
Scientific literature analysis revealed that increase of tax burden on labour is seen as a
primary reason for the increase of shadow economy, however, such relation has been
determined to be insignificant. Furthermore, results show that corruption and self-employed
people ratio negatively affect shadow economy, rejecting the hypotheses.

Keywords: shadow economy, forecasting, Central Eastern Europe
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RELATIONSHIP BETWEEN RESIDENTIAL ELECTRICITY CONSUMPTION,
CLIMATE FACTORS AND ENERGY EFFICIENCY IN THE CASE OF THE
EUROPEAN UNION COUNTRIES

Tamads Antal NAAR, Zsuzsanna TOTH-NAAR, Szergej VINOGRADOV

This study examined the impact of the energy savings in residential sector (kWh electricity
reduction per consumer) and the climate factors measured in Cooling degree days (CDD) and
Heating degree days (HDD) on the residential electricity consumption in the European Union
countries. The average values of annual HDD and CDD, residential electricity consumption,
and kWh reduction per residential consumer at the state-level were calculated from raw data
for the years 1990 through 2017 from Eurostat. A multiple linear regression analysis using
stepwise variable selection procedure was performed to examined the variability in residential
electricity consumption explained by climate factors (CDD, HDD), and kWh electricity
saving per consumer.

Keywords: residential electricity consumption, energy efficiency, climate change
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MUZEUMI LATOGATOK, LATOGATOKUTATASOK

NEPESSY Noémi

Az eléadas a mizeumi marketing témakorén beliil a latogato (visitor) kérdéskorével foglalkozik. A
muzeumok tarsadalmi felelossége a kozosség szolgalata, az egyéni latogatd igényeinek kielégitése
egyre szélesebb korben terjedve és 1étjogosultsagot szerezve az intézményi gyakorlatban és a szakmai
kozgondolkodasban. Mindez azonban teriiletileg mas és mas iitemben és mélységben épiil és épiilt be
az intézmények mindennapi gondolkodasaba, céljaiba, tevékenységébe. A latogatok megitélése az
europai €s tengerentili muzeumi gyakorlatban eltérd fejlédési utat jart be. Mig a tengerentilon a
latogatd integrans része a muzeumnak, addig Eurépaban, és kiilonosen igaz ez hazankra, a
tudomanyossag szellemébe miikodo intézményekben a ,,sziikséges rossz” szerepét toltotte be. Az ,,uj
muzeologia” elméletének 20. szazad végi megjelenése hatdsara, amely a muzeumok kozodsségi
nyitasat, tarsadalmi szerepvallalasanak novelését hirdette meg, ezaltal a latogatd egyre fontosabba
kezdett valni. Ma mar a latogato-kozponth mizeum ideaja sem egy teoretikus elem a — féleg az
angolszaz - mizeumok életében. A latogatok megismerésének eszkoze a latogatokutatas. Az eléadas
attekinti latogatokutatds fejlodésének torténetét, nemzetkdzi irodalmanak Osszefoglalasat, mikozben
bemutatja a magyarorszagi gyakorlatot. Modszertanat tekintve a latgatokutatas marketingkutatas,
amely muzeumi kdrnyezetre szabott, mizeum specifikus kérdésekre keresi a valaszt. A kutatasok
tipusaikat tekintve lehetnek latogatokat megismerd, a kiallitasok fejlesztéséhez kothetd,
programstruktirat fejlesztd, altalanos kdrnyezetet és latogatdi szolgaltatasokat mérdk. A latogatok
sokfélék, latogatasuk gyakorisaga, a latogatds idOtartama, a latogatds motivacioidja, értékeik, a
muzeummal szembeni attitiidiik, az el6zetes tudasuk, ismereteik mértéke és mélysége, észlelésiik,
életmodjuk, életstilusuk kiilonbdz6, amely intézmény specifikusan kutatandok. A kutatasok és az
elemzés azonban szamos problémat is felvet, mint példdul a mizeumi menedzsment, a human
eréforras-struktira, vagy a piaci jelenlét kérdése.

Kulesszavak: muzeum, marketing, latogato, latogatokuatas

MUSEUM VISITORS, VISITOR STUDIES

The lecture focuses on the topic of visitor in the field of museum marketing. The social responsibility
of museums is to serve the community, to meet the needs of the individual visitor, becoming
increasingly widespread and obtaining the right to institutional practice and professional public
thinking. However, this varies by territory and was and is still built into the everyday thinking, goals
and activities of the institutions based in different phases and depths. In the practice of European and
overseas museums the judgement of visitors has developed differently. While overseas a visitor is an
integral part of the museum, in Europe, and especially in the case of Hungarian institutions working in
the sphere of scientific discipline, visitors are considered the ‘necessary evil’. Due to the appearance of
the ‘new museumology’ theory at the end of the 20th century, which promoted the opening of the
museums to the public urged them to increase their social role, the visitor became increasingly
important. Today, the idea of a visitor-centered museum is not a theoretical element in the life of the
museums, especially in the Anglo-Saxon museums. Visitor research is a tool to get to know visitors.
The lecture reviews the history of the development of the visitor research, a summary of its
international literature, and presents the Hungarian practice. From a methodological point of view,
visitor research is a marketing research that is tailored for museum-specific environment and looks for
answers to museum-specific questions. By type research may focus on visitors, the development of
exhibitions, may develop a programme structure, or may measure general environment and visitor
services. The diversity of visitors, the frequency of their visits, the duration of the visit, the motivation
of the visit, their values, the attitudes towards the museum, their knowledge, the depth and depth of
their knowledge, their perception, standards or life and lifestyles should be researched by specific
institutions. Research and analysis, however, raise many issues, such as museum management, human
resource structure, or market presence.

Keywords: museum, marketing, visitor, visitor research
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INTRODUCING INTERNATIONAL FINANCIAL REPORTING STANDARDS
(IFRS) IN ACCOUNTING SYLLABUS INTO VIETNAM UNIVERSITIES

Duc Phong NGUYEN, Anita TANGL

International Financial Reporting Standards (IFRS) is a set of international accounting
standards issued by the International Accounting Standards Board (IASB). The goal of IFRS
is to provide a global set of theoretical frameworks for major companies to prepare and
present the financial statements. Adoption of IFRS has become increasingly popular in the
world. Applying IFRS contributes to improving the quality, transparency, and comparability
of financial statements. For businesses, the application of IFRS could enhance the credibility
of investors, develop the ability to raise capital, especially foreign capital. Thanks to the
application of IFRS, investors could quickly grasp the financial status of listed companies on
the stock market to make good decisions. Vietnam is in the process of international economic
integration, the Government's direction is to apply IFRS in the near future. Many factors
contribute to the success of implementing IFRS in Vietnam, and one of the important factors
is the university curriculum. This paper explores how IFRS can be integrated into the
accounting syllabus of Vietnamese universities based on the experience of some countries
such as USA, India and Hong Kong. Besides, the paper describes the actual situation of
accounting training at Vietnamese universities, then proposing solutions to put IFRS into the
curriculum.
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DESIGNING BUSINESS MODELS: TOOLS AND APPLICATIONS

Saeed NOSRATABADI, Csaba Balint ILLES

The prevalence of using the business model concept takes place simultaneously in practice
and in the research as both practitioners and researchers are always looking for solutions to
design a business model which can maximize, at the same time, the businesses profitability
and the customers’ satisfaction. Different tools are provided in the literature to design a
business model whilst there is not any study conducted to provide in detail the models are
provided in the literature to design a business model. Therefore, the main objective of this
study is to provide a big picture of the existed tools in the literature, which are provided by
different authors to design and evaluate a business model. To reach the goal of the study, a
wide literature of business model is studied so as for finding the articles in which a unique
framework is proposed to design a business model. Finding exposed that there are five
individual frameworks suggested in the literature. These five models are respectively MAP-
IT, IDEIL, STOF, Business Model Canvas, and VISOR. This study provides a better
understanding of tools assisting the organizational decision makers to design and evaluate
their business model.

Keywords: Business model, business model design, business model frameworks, business
model canvas
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EFFECT OF DIVIDEND PAY OUT RATIO ON FINANCIAL PERFORMANCE OF
COMPANIES LISTED ON THE NAIROBI SECURITIES EXCHANGE

Daniel Oigo OGACHI, Zoltin ZEMAN

The sole objective of a firm is to maximize shareholders return and the same time minimize
costs. It has been argued that companies pay dividends not because they are financially stable
but they do so because of the shock waves that are sent out there to customers. We have had
cases where companies give out dividends even in cases where the companies have a serious
financial crisis. Most investors would want to invest their money in viable projects or
organizations. So, the issue of using dividend payout as a measure of financial performance
for a company may not be adequate tool for measuring the financial performance of a
particular company. A number of studies have been done in different countries and the
findings have revealed that there exists a relationship between the dividend payout ratio and
firm’s financial performance. None of the studies conducted have been focused on the listed
companies in the energy and petroleum industry. General conclusions have been made but
none of the scholars has tried to validate the results using companies in the energy and
petroleum industry. Therefore, the main aim of this study is to evaluate the financial
implication of dividend payout on performance of listed companies in the energy and
petroleum industries. The study will use secondary sources of data from the financial
statements of the listed companies. Panel data for the last 10 years from 2007 to 2017. A
descriptive research design will be used for this study.

Keywords: dividend pay out ratio, financial performance, listed companies
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INVENTORY MANAGEMENT PRACTICES AND TECHNIQUES OF QUOTED
AGRO-ALLIED COMPANIES IN SOUTHWESTERN NIGERIA

Banji Rildwan OLALEY, James Unam MONDAY and Yakibi Ayodele AFOLABI

Inventory Management is pivotal in running an effective and efficient organization, and a
well-designed inventory management can be employed to promote industrial development.
This study assessed the practices of inventory management of agro-allied companies in
Southwestern, Nigeria. Data were sourced through administration of structured questionnaires
on one hundred and fifty-nine officers across four publicly quoted agro-allied companies.
Data sourced were analysed using frequency, percentage, mean and standard deviation, and
OLS regression technique. The results showed that ABC inventory system, Bin card,
Economic Order Quantity (EOQ), Just-In-Time (JIT), and Material Resource Planning (MRP)
were the inventory management techniques used by the agro-allied companies. However,
MRP, EOQ and Bin card were the most commonly adopted techniques. Also, demand
forecast, inventory accuracy, inventory shrinkage, lead time, and ordering cost were the major
factors influencing inventory management in the agro-allied firms. Furthermore, the results
showed that low physical assessment of raw materials at the point of delivery, lack of
information from the part of production planning and inventory control officer, space
constraints, environmental factors, and non-availability of raw materials were the key
constraints to implementation of effective inventory management practices. The study
concluded that agro-allied companies in Southwestern Nigeria employ robust inventory
management techniques to handle their inventories.

Keywords: Inventory Management, Production Planning, Agro-allied Industry, Nigeria.
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AN EMPRICAL ANALYSIS ON UNCERTAINTY TOLERANCE AND
MOTIVATIONAL PERSISTENCE FOR FEMALE ENTREPRENEURS IN TURKEY

Mehmet Sercan ONALAN, Robert MAGDA

In recent years, women's entrepreneurship, which has become widespread in the world,
creates a favorable employment opportunity for women and is seen as a source of income for
their families. While the work of women as owners of their own work is very old, the
contributions of a country to its gross national and domestic output are predominantly in the
last thirty years, and in some countries only in the last five years. In that perspective, countries
makes entrepreneurial policies to increase share of entrepreneurs in economies. One of the
key point for this policies to understand the profile of entrepreneurs and make investments on
the target profile. The aim of the research is to reveal the relationship between tolerance
towards uncertainty and motivational persistence in Turkish females who work based on
entrepreneurship intention. This research was conducted within the framework of relational
survey model. This study was carried out on a total of 150 participants who are female and
actively in working life.The data collected via online form and used Likert scale. During the
analysis process, it has been applied data Correlation Analysis, Independent-Samples T-Test
and One way ANOVA methods was used to data analyzing.

Keywords: motivational persistence, uncertanity tolerance, female entrepreneurship
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STUDENTS’ ATTITUDE TO TEACHING-LEARNING MATERIALS AND
TECHNIQUES IN ONLINE LEARNING ENVIRONMENT

Zsigmond Gdabor SZALAY, Istvin PETO

E-Learning is becoming a key instrument in education at universities and companies fast. Our
study attempts to answer how students use educational e-materials, which teaching-learning
techniques they prefer. In other words, we examine the efficiency of our e-Learning system.
Subjects of the research were the graduating part-time students on the Management and
Leadership MSc and Supply Chain Management MA programme. The results help the
curriculum developers and teachers/instructors to determine the appropriate development

directions.

Keywords: education management system (EMS), e-Learning, educational technology,

technology-enhanced education
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A FUNNY THING HAPPENED AT THE INTERVIEW

Amy PUDERBAUGH

The interview has been traditionally perceived as a solemn environment where interviewers
serve as gatekeepers to the company and hold to a formal and structured process. Candidates
may be polished or nervous. Their attire is more formal than is typical and they may be
presenting an image that is a step above their true self. The interview is not a natural
environment, but humor is a basic part of human nature and some degree of humor will
inevitably exist in employment interviews. For an interviewer, humor can be used to create or
minimize power distance, show a playful company culture, or to mask aggression. For a
candidate humor may show creativity, authenticity, or confidence. Humor can be a way to
cope with the unexpected or to reduce stress. Current studies on interviews as a selection tool
focus on interview validity, interview structure, and legal concerns. This study is a rare
attempt to identify the differences in humor usage of interviewers and job candidates. The
sample consists of those who have performed recent interviews and recent job searchers.

Keywords: humor, human resources, selection process, interview
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THE INFLUENCE OF CAPITAL STRUCTURE ON THE BUSINESS COMPANIES'
PERFORMANCE IN THE MARITIME SECTOR

Kristina PULEIKIENE

Scientific financial literature emphasizes that from appropriate policy of capital structure
depends company‘s financial stability, operational risk and the level of profitability.
Therefore, company managers, investors and other interested parties need to answer the
question of how to choose the optimal capital structure in order to ensure a profitable and
long-term company performance and thus increase the value of the company's business. Aim
of the paper is to evaluate the relationship between capital structure and firm’s performance.
The research has been performed using data of listed maritime shipping companies in Eastern
and Western Europe. According to financial scientific literature and previous studies, the
indicators of capital structure refer to financial ratios such as long-term debt to capital,
financial leverage, debt to common equity and others, while firms’ performance is measured
by return on equity, return on assets, earning per share, operating margin, Tobin’s Q and so
on. The study also highlighted the differences in financial performance between companies in
Eastern and Western Europe. The results of research could help companies adopt capital
structure and operational management decisions. Research methods applied: analysis of
scientific literature, correlation analysis, regression analysis, graphical representation.

Keywords: capital structure, performance of company, financial ratios
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ANTECEDENT VARIABLES OF CAREER SUCCESS OF LECTURERS
IN JAKARTA

Sylvia Diana PURBA

The purpose of this research is to extend the ralationship of career management with career
success by proposes the organizational support as moderates variable and the job satisfaction
as mediates variable. This research raises the question of how academics, in this case lecturers
in Jakarta respond to changes in information technology in the era of industrial revolution 4.0.
Job satisfaction is known to mediate career management, in improving career success among
lecturers in Jakarta. The survey was conducted in 2017 and using SEM analysis, shows that;
150 lecturers as samples were tested in a fit research model and applicable to predict the
variables that affect the career success of lecturers. Organizational support significantly
moderates the effect of career management on job satisfaction while job satisfaction mediates
the effect of career management on career success. The implication of this study is dedicated
to the lecturers in order to encourage their knowledge related to information technology.

Keywords: career management, job satisfaction, organizational support, career success
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FOOD SAFETY AND FOOD ALLERGY: FOOD HANDLERS’ KNOWLEDGE

Ana GOIOS, Margarida Liz MARTINS, Ligia FERREIRA, Antonia NUNES and
Ada ROCHA

Inadequate food handling practices present a major contributor to the transmission of
foodborne illness. Previous research described unfamiliarity of food handlers about food
allergy. Under the new EU legislation staff must be able to provide information about the 14
everyday allergens to customers. This study aimed to access food handler’s knowledge
towards food safety and food allergy in restaurants and foodservice units. A transversal
descriptive study was conducted in 28 food units in Portugal, namely restaurants, hospitals,
schools, universities and prisons. Face-to-face interviews were conducted using a structured
questionnaire. 82 food handlers were inquired. They were mostly female aged 38 years old.
The majority had the elementary school. 59% worked at restaurants and 41% at foodservice
units. A great discrepancy was found concerning professional experience at foodservice. 87%
referred that already attended to specific training about food safety. Regarding food safety and
food allergy knowledge the highest scores were obtained in the issues concerning cross
contamination and cleaning and the lowest in the group of questions regarding cooking
practices. Food handlers’ age did not influence their knowledge scores. No significant
differences were observed according to gender, educational level and type of foodservice
establishment. Professional experience had a significant impact on the participants’
knowledge scores. Food safety training did not reveal an impact on food handler’s knowledge
scores. Food handlers presented a reasonable level of knowledge about the safe handling of
food. Further studies are needed in order to investigate whether this knowledge is effectively
translated into working practices and behaviors.

Keywords: allergy; food safety; food units; restaurants, food handlers
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THE INFLUENCE OF FOOD ENVIRONMENT ON HEALTHY FOOD
CONSUMPTION AMONG CONSUMERS

Kevin SERREM, Csaba Bdlint ILLES

Abstract: The salience of food, variety of food, size and shape of the serving equipment the
size of the package and portion sizes served during a meal are among the few food
environmental factors that can influence the consumption of food far more than most
consumers realize. Although they might look unrelated, they influence consumption by
inhibiting consumption monitoring and suggesting alternative consumption norms. The
objective of the study is therefore, is to ascertain the influence of contextual factors on food
consumption. The findings of this review will be valuable to consumers in the food service
industry as it will create awareness and sensitize them against unknowing over consumption.
Food outlets can also acquire knowledge on the influence contextual factors have on food
consumption, so that other than just providing meals to consumers, they can provide meal
experiences to their clients, hence leading to better competitive advantage. The review also
concludes that better knowledge and understanding of the determinants of food environmental
factors, would likely result in improved and healthier food consumption.

Keywords: Food environment, Healthy food Consumption, Consumers
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THE AFFECT USE OF INFORMATION TECHNOLOGY TO PERFORMANCE
POLICE AT HUMAN RESOURCES BUREAU OF SOUTH SULAWESI
REGIONAL POLICE

Chairul Muriman SETYABUDI, Novi Indah EARLYANTI and Rahmadsyah LUBIS

This study aims to know how far the use of information technology affect the performance of
Police Officer at Human Resources Bureau of South Sulawesi Regional Police. Grand theory
to use analysis are information technology and performance. The approach used in this
research is quantitative approach with survey method. Population and samples in this study
amounted to 65 people (total sampling). Technique of collecting data by using questioner.
This research discovered that sub-sub variable use of information technology have a
significant effect on performance at South Sulawesi Regional Police HR Bureau either
simultant or partially. Result for estimation regression multivariate are: Y = 19,605 +
0,351X1.1 +0,295X1.2 + 0,403X1.3 + 0,957X1.4 + 0,525X1.5 + 0,307X1.6 + €, and (X1.1)is
social factor; (X1.2) is affect; (X1.3) is job mathcing; (X1.4) is long-term consequences;
(X1.5) is conditioning fasilitaty; and (X1.6) is complexicity. Influence partial can we show at
estimation regression. Analysis result the factors are influence to performance of Police to
explain with Carmona dan Gronlund (2003) are (1) leadership, (2) the use information
technology, (3) structure organization implementation. The factors dominant that most
influence simultaneously in the use of information technology at South Sulawesi Regional
Police HR Bureau is sub-variables of long-term consequences. While the weakest factor
influence is the affect factor.

Keywords: Information Technology, Performance
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LIQUIDITY, LEVERAGE, ASSET USAGE EFFECTIVENESS AND FINANCIAL
PRESSURE PREDICTION: THE ROLE OF PROFITABILITY

Tigor SITORUS, Andre KRISTIANTO, Supardi HAMID and SYAFRUDDIN

The purpose of this study is to extend the relationship of the liquidity, leverage, Asset Usage
Effectiveness with the prediction of financial distress by propose the profitability as a
meditation variable for filling the gap of prior research, while the property sector in Indonesia
experienced a significant decline in sales caused by various many factors. This research
conducted on property sector listed in Indonesia Stock Exchange from period January 2014
until December 2017 and the 152 financial datas was analyzed by Structural Equation Model
using Smart PLS3.0 and the results shows only 3 (three) of 7 (seven) hypotheses are accepted
and significantly, namely; (1) Liquidity has a positive and significant effect on the prediction
of financial pressure, (2). Asset Usage Effectiveness has a positive and significant effect on
profitability and (3). Profitability has a positive and significant effect on financial pressure
predictions, The finding of the study is the Profitability acts as a mediator for giving effect to
the relationships of Asset Usage Effectiveness with prediction of financial pressure.

Keywords: Liquidity, Leverage, Asset, Profitability, Pressure
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A CASE STUDY ABOUT THE APLICATION OF GAMIFICATION AS A TOOL TO
IMPROVE THE EMPLOYEES’ KNOWLEDGE CONCERNING THE STRATEGIC
PLAN OF A PUBLIC ORGANIZATION

Sidney Soares FILHO, Rafael Garcia BARBOSA

The Strategic Plan is a document of a company (lato sensu) used to express the organization’s
goals, the actions needed to achieve those goals and all of the main elements developed
during the planning exercise. Everyone who works in a company (employees, businessman,
owner, entrepreneur and others) must know its Strategic Plan so that they can help to achieve
of the company’s goal. Since communication is usually a problem in most organizations, new
methodologies are necessary to make sure that the people involved with a company know its
Strategic Plan. Thus, the purpose of this paper is to develop a case study about the application
of Gamification as a tool to improve the communication at the Information Technology (IT)
area on the Judicial Court of Ceard State in Brazil (TJ/Ce). The main method used in this
research is experimental, because the researchers have applied a Gamification technique to the
participants (employees of the IT area of TJ/Ce) and a thorough observation was done in this
event. After this, the employees have filled in a questioner about the experiment and the
results have been analysed. As one of the results, it was possible to conclude that more than
50% of the participants have improved their knowledge about the Strategic Plan of TJ/Ce and
that a satisfaction level higher than 90% was achieved with the use of Gamification.

Keywords: case study, gamefication, public organization, organization’s goals and strategic
plan
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THE EVALUATION OF AGRICULTURAL LAND AS AN INVESTMENT

Addam Pil SOREG, Zsuzsanna NAAR-TOTH

Long-term data on agricultural land prices and returns were collected for some of the most
advanced economies in the world, including the United States, Canada and old member states
of the European Union. The international tendencies prove that the recently observed
increasing concentration of utilized agricultural area have been realized not so much with land
purchases but rather through extensive tenancy agreements. For farmers, land use rights could
be considered more crucial than ownership, as there is less and less land for sale in most of
the advanced economies and prices are constantly going up due to the narrow and inflexible
supply conditions of the land market. Only a small fraction of owners are willing to sell their
land because they consider it as an investment with ever increasing value. The low turnover
speed of land, as a resource renders the evaluation of land assets markedly difficult. Our main
hypothesis is that agricultural land gains more and more characteristics of an investment asset
and thus it becomes more inappropriate to analyze it only as a mean of production. The return
of a land investment is originating from rent, direct payments and long-term price increases.
Across the given countries, declining price to rent ratios could be observed in the recent
decades. Within the EU, we can also note that the local price level of agricultural land
increasingly depends on factors not directly related to agriculture, thus suggesting the growing
importance of non-rent and non-agriculture related factors in explaining price levels.
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INTERNATIONAL ENTERPRISES COOPERATION MANAGEMENT IN THE
ASPECT OF ELIMINATION OF BASE EROSION AND PROFIT SHIFTING

Marcin STEPIEN

Enterprises can take advantage of opportunities occurred at the interface of international
cooperation through cooperation in international business networks. The opportunities that
can be used can incerase innovation, effectiveness and resource management efficiency. The
cooperation can be the source of building competetive adventage of enterprises. It is also the
source of tax risk resulting from intensification of national goverments actions, which
implements elimination of base erosion and profit shifting known as Action Plan on Base
Erosion and Profit Shifting (BEPS) published on 19" July, 2013. BEPS action plan contains
15 actions that states should take to prevent unfair tax avoidance and profits transfer. States
actions connected with BEPS implementation have a significant impact on the functioning of
international enterprises and they are an important factor influencing decision making and
coordination of international enterprises cooperation. All presented considerations are divided
in two main parts, theoretical and empirical. The paper has a review character and is an
attempt to systematise knowledge about smart specialisation at the regional level. The
research methods used to achieve the goal are literature studies, case study, descriptive
analysis and trend analysis. The considerations presented in the article characterize research
and development activities of enterprises in terms of taxes.
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SOCIAL MEDIA AS A TOOL FOR THE PROMOTION OF THE PHILHARMONIC

Aida Kinga STEPNIAK

Nowadays, social media has become not only a tool facilitating people's contact, sharing
knowledge and fulfilling broadly defined social functions, but also gave institutions a wide
range of promotional and commercial opportunities. This article has addressed the issue of
promoting a philharmonic through social media on the example of the most popular portals
such as Facebook, Twitter or Instagram. The main goal of this article was to find out how
chosen Polish philharmonics use social media to promote their institution. Electronic
observation, analysis and synthesis of data was chosen as a research method. The research
was based on publicly available profiles of selected philharmonic institutions, which were
analyzed according to the assumed criteria. The analysis covered: types of published
materials, frequency of posting, tweets and photos, regularity of their publishing, content,
user’s reactions, number of observers, etc. Based on them, conclusions were made regarding
the current methodology and the scale of using such tools in the promotion of philharmonic
institutions. The directions for further potential research in this topic were also indicated.

Keywords: social media, promotion, philharmonics
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MARKET STUDY ON THE ECONOMIC IMPACT OF A "SUNDAY OPEN FOR
BUSINESS" IN COLOGNE/GERMANY.

Marcus STORKEL, Martin FONTANARI

Sundays open for sale have been a controversially discussed topic in the German public for
years. While trade unions and churches are critical and opposed to the concept, the majority of
traders and business representatives support the occasional, exceptional opening of shops on
Sundays. The political framework conditions for the opening on Sundays are changing with
changing political majorities. While the red-green state government, which held office until
2017, handled the conditions for Sunday shopping rather restrictively, the current state
government has opted for a more liberal concept. The corresponding amendment to the law,
which affects the opening hours of shops as a whole, provides for "up to eight Sundays open
for business per year, although admissibility is subject to conditions. The topic is ideology-
covered as ver.di (the union) threatens lawsuits, state legislation aims for levelling needs
legally secure design judges will ask for empirical basis Cologne Chamber of Industry and
Commerce needs a study. The questions needs to be answered if Sunday shopping -
irrespective of the question of purchases and sales - attracts people to the city and town
centres, stimulates them and increases the awareness and image of the respective city and
town centre. The research will contain a local consumer survey with 500 plus interviews. The
survey will be finalized in December 2018 only so that an interim report in terms of a
scientific paper can be ready by early October 2018.

Keywords: Sunday open for Business, Increase sales for retail in the ciry center
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THE ROLE OF MANAGEMENT ACCOUNTING IN LEAN MANAGEMENT
CONCEPT

Anna SUROWIEC

Today's organizations, operating in an increasingly competitive conditions often decide to
move away from traditional methods of management and create lean business model (lean
enterprise). The concept of lean management raises a number of challenges to the accounting
systems and creates demand for new methods and tools of accounting, taking into account the
assumptions of lean enterprises. This article focuses on the potential role that management
accounting information can play in lean enterprise management. It also shows the main
aspects of lean management and emphasizes the role of lean accounting in process of
implementation lean management to enterprise. There are also presented and discussed the
key rules of lean accounting involving applying lean methods in accounting practices,
accounting processes supporting lean transformation, communicating understandable and up-
to-date information, planning from a lean perspective and strengthening internal accounting
control. The presented methods and lean accounting tools can be implemented at various
stages of lean transformation. These methods can be adapted to the specific needs of
companies and lead to eliminating waste, improving control mechanisms and reducing costs.
The research approach is based on analyzing selected literature in order to present a critical
interpretation perspective. The research result is a critical analysis of the possible benefits that
lean accounting can bring in lean enterprise management.

Keywords: accounting, management accounting, lean accounting, lean management
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MANAGEMENT CONTROL AND GOVERNANCE MECHANISMS IN
INTERORGANIZATIONAL RELATIONSHIPS

Anna SUROWIEC

Cost transparency and the sharing of cost information between customer and supplier in a way
which allows customer and supplier to work together to reduce costs and meet customer
expectations is the domain of interorganizational cost management. It means that the concept
of cost management has been extended to interorganizational relationships The paper focuses
on the idea of open book accounting (OBA) in supply chain management as the method of
interorganizational cost management. Implementation of cost transparency in supply chain
carries specific risks resulting from opportunistic behavior of supply chain participants and
improper use of shared cost information. The purpose of this article is to review research on
the management control mechanisms in the supply chain in terms of transaction costs theory
as the dominant theory explaining the formation of interorganizational relationships. The
analysis of the relationship between the participants in the supply chain are made on the basis
of the transaction costs economics theory and in the context of the use of incomplete
contracts. The paper also examines the concept, various definitions and functions of
interorganizational governance mechanisms in the context of supply chain. This article aims
to present the essence and the importance of interorganizational governance and management
control mechanisms that can enable and facilitate implementation of open book accounting in
supply chains.

Keywords: open book accounting, supply chain costing, governance mechanisms,
management control
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BIOMASS CLUSTERS COMPETITIVE ADVANTAGE INCREASE IN LITHUANIA

Mantas SVAZAS, Valentinas NAVICKAS

Globalization, scientific innovations has a major impact on today‘s business environment,
providing opportunities for companies to collaborate and compete in international area. It
encourages to search new forms of business interaction therefore over the past decade clusters
plays an important role in world‘s market. Competitive advantage can be achieved in various
sectors, however nowadays energetic area is one of the most perspective economics sector.
Therefore in modern economy biomass clusters becomes a priority in improving business
results and country’s competitiveness. Clusters formation is one of the most important factors
in economical growth. Biomass cluster — agglomeration of several types of interrelated firms
and intensive biomass production operations. Clusters create conditions for companies to
develop productivity, innovativeness and entrepreneurship and with the help of biomass
clusters companies can achieve advantages of biomass production and asset sharing. Biomass
clusters are very important economic development factors in the whole world since the
demand for biomass clusters is growing in the global market. Biomass clusters form a new but
successful and valuable structure, which can create financial, technological value in and out of
the participants in a cluster, all this impacts country’s international competitiveness. The aim
of the article — to analyze paradigm shift of biomass clusters competitive advantage in modern
economy. Tasks of the article: to evaluate formative assumptions of biomass clusters; to
present expert evaluation of biomass clusters impact on Lithuania’s international
competitiveness.
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THE INFLUENCE OF CONSUMER BEHAVIOR ON THE DEVELOPMENT OF
NEW SERVICES

Povilas SVOGZLYS, llona SKACKAUSKIENE

In order to be exclusive in a very competitive environment, the enterprises of the services are
conducting an analysis of consumer behavior. Those analyses allow to identify the needs or
behaviors of the consumers, but efficiently utilize the available resources of an enterprise,
increase the loyalty of the consumers and improve the satisfaction with the provided services
as well. The enterprises, that prefer the analyses of consumer behavior, are able to create a
self-supporting environment for the fluent generation of the ideas, an engagement of the
employees, an assurance of the quality, and an efficient preparation for the deployment of the
new services. In accordance with the views of the different analyzed authors, the article
discusses the concept and development of consumer behavior, as well as it analyzes the
features of the X, Y and Z generations that makes an influence for the development of the
new services. The article introduces the measures that can ensure the smaller changes in the
behavior of the consumers in a context of development of the new services. In order to
objectively evaluate the influence of consumer behavior on the development of new services,
the study was conducted from a perspective of a business entity. In accordance with the
analysis, the guidelines for a further research were formulated. The comparative analysis,
synthesis and survey were used as the main methods in order to make the research.

Keywords: Consumer behavior, loyalty, new service development, satisfaction
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ANALYSIS OF VEGETABLES AND FRUITS CONSUMPTION TRENDS
IN HUNGARY SINCE THE CRISIS

Imola SZABO, Jézsef LEHOTA

In 2008, the world economic crisis affected deeply the Hungarian economy, people lost their
jobs and households had less incomes, which shown in their expenditures. However, since
that, more and more people have job permanently and their wages increase continuously,
which data are presented by Hungarian Central Statistical Office. This study’s aim is to
examine relationship between annual per capita incomes and annual per capita food
expenditures during the period after crisis, which are influenced by incomes. The change in
food expenditure influences the households’ choice, which is presented in components of
consumption. People spend more for foods, but the proportions of components are
changeable, which depends on income differences. Consumers, who are in tenth income
deciles category, spend fivefold for fruits than the poorest consumers. Considering
expenditures of vegetables, this difference is almost triple. However, the average annual
proportion of expenditures of vegetables and fruits per capita is not change significantly,
which means average 7% fruits and 11% vegetables expenditures compared to all food
expenditures, which proportion is less and high depending on income deciles. The main goal
is to highlight to vegetables and fruits consumption depending on income differences and
changing of food expenditures. The main goal to analyze vegetables and fruits consumption’
trends in the years since the crisis, which depends on incomes, especially income deciles.

Keywords: vegetables-fruits, incomes, consumption, trends, food expenditures
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USING 3PL SERVICES IN THE ASPECT OF CSR

Tomasz Mateusz SZCZEPANIK

The speed of changes in the world economy is proportional to the technological progress. A
dynamic development of new technologies, growing global competition and consolidation of
enterprises have been observed in the last years. Management, especially in the area of
distribution logistics, represent a challenge for companies, especially in light of increased
competition in the market. Enterprises are forced to search for sources of savings while
maintaining the highest quality. Consequently, enterprises see more and more benefits of
using 3PL services. This allows for focusing of attention on core activities, thus ensuring the
specialized services in a specific area. The aim of the article is to identify and present logistics
services offered by 3PL (Third Party Logistics) as an element supporting effective
management in enterprises and to examine the impact of the concept of CSR (Corporate
Social Responsibility) on the choice of 3PL and the functioning of these enterprises. The
article presents the most important features of logistics services and describes the range of
logistics services. Presented the management fundamentals and defined 3PL with the most
important features and reasons for use. The foundations of corporate social responsibility
were outlined, identifying the most important features of this concept. An analysis of the
impact of the choice of logistics services offered by 3PL in enterprises was also made, taking
into account the concept of CSR for the operations of enterprises.

Keywords: 3PL, CSR, Logistics Services, Management
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AZ UKRAN SZAMVITELI RENDSZER FEJLODESE AZ EUROPAI UNIOS
INTEGRACIO TUKREBEN

SZEMJON Viktoria

Az ukran gazdasag modern atalakulasa, amely a piaci viszonyok fejlodésére és az orszag nemzetkozi
emeléséhez. Az integracios folyamatok kozepette fontos szerepet kap az ukran szamviteli rendszer
megreformalasaban a vallalatok pénziigyi beszamoldinak harmonizalasa a nemzetk6zi standardokkal
(IFRS-kel). A szamviteli reformintézkedések megkdvetelik a jogszabalyok attekintését és Ujitasat.
Ezért jelenleg elsddleges feladat — olyan szamviteli szabalyozas kidolgozasa, amely igazodik a
nemzetkozi standardokhoz, mint leginkabb egységes szamviteli szabalyokhoz, melyek a nemzeti
szamviteli rendszereket hivatottak konvergalni. Az ukran szamviteli rendszer eltérései a nemzetkozi
gyakorlattol megakadalyozzak az orszag kilépését a vilagpiacra. Ukrajna mar a 90-es évek végén
2000-es évek elején megtette az els0 1épéseket a szamviteli rendszer nemzetkozivé tételéhez,
elfogadva 1999-ben a Szamvitelrdl és pénziigyi beszamoldkrdl Ukrajnaban sz6l6 Torvényt, valamint
standardok ajanlott jelleggel vannak jelen a legtobb gazdalkodd szamara, vagyis a vallalat 6nalléan
dontheti el hogy hasznalja e azokat konyvelésében. Viszont a 2017-ben elfogadott, 2018. januar 1-én
hatalyba 1épett Torvény modositas szerint az IFRS-ek kotelezd hasznalata kiterjed a kdzérdeki
nagyvallalkozasokra (t6zsdén jelenlevd vallalatok, biztositok, magan nyugdijalapok, egyéb pénziigyi
intézmények, részvénytarsasagok). Ukrajna szamviteli rendszerének jelenlegi helyzetét az
adminisztrativ és piaci koncepcidk, a nemzeti és nemzetkézi standardok szimbidzisaként
jellemezhetjik. Az orszdg iranyt véve az Eurdpai Unids integraciora koteles megfelelni az
elvarasoknak. A tanulmany bemutatja az ukran szamviteli rendszer jelenlegi helyzetét, kihivasait és
problémait, megfogalmazza azokat a 1épéseket, amelyek az orszag gazdasagi fejlodéséhez vezethetnek
a szamvitel, mint az tizlet nyelve segitségével, ramutat a IFRS-rendszer el6nyeire.

Kulesszavak: Szamvitel, IFRS, Ukrajna

DEVELOPMENT OF THE UKRAINIAN ACCOUNTING SYSTEM IN THE VIEW
OF EUROPEAN UNION'S INTEGRATION

The modern transformation of the Ukrainian economy, which focuses on the development of market conditions
and the international integration of the country, basically sets new tasks to increase the quality of corporate
governance.The harmonization of financial statements of companies with international standards (IFRS) plays an
important role in reforming the Ukrainian accounting system in the midst of integration processes.Accounting
reform measures require an overview and innovation of legislation. Therefore, at present, it is a primary task - to
develop such accounting rules that are aligned with international standards, rather than the standardized
accounting rules that are intended to converge national accounting systems.The discrepancy in the Ukrainian
accounting system from international practice prevents the country from the secession to the world market. By
the end of the 1990s and in the early noughties Ukraine already took the first steps towards the
internationalization of the accounting system, by adopting the Rules about the Accounting and Financial
Reporting in Ukraine in 1999 as well as the Strategy for Use of IFRSs in Ukraine in 2007.Currently,
international accounting standards are present optionally, they are recommended for most businesses in Ukraine,
so the company can independently decide to use them in their accounting.However, according to the Act
Amendment adopted in 2017 - which entered into force on 1 January 2018 - the compulsory use of IFRSs covers
large companies of public interest (companies listed on the stock exchange, insurers, private pension funds, other
financial institutions, joint stock companies).The current status of Ukraine's accounting system can be
characterized as a symbiosis of administrative and market concepts as well as the national and international
standards. The country is obliged to meet the expectations of European integration.The study presents the current
situation, challenges and problems of the Ukrainian accounting system and outlines the steps that can lead to the
economic development of the country through accounting, as a business language, pointing to the benefits of the
IFRS system.

Keywords: Accounting, I[FRS, Ukraine
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A MAGYARORSZAGI GAZDASAGTUDOMANYI KEPZEST NYUJTO
FELSOOKTATASI INTEZMENYEK OSSZEHASONLITASA - A FELSOOKTATASI
INTEZMENYEK ONKOLTSEGSZAMITASI MODSZERTANANAK ES
NEHEZSEGEINEK ISMERTETESE

SZIJARTO Boglirka, FORDOS Fanni, SISA Krisztina

Tanulmanyunk és cikkiink egy kutatasi folyamat masodik produktuma, melyben célunk, hogy
ismertessiik, elemezziik és értékeljiik a magyarorszagi felsdoktatasi intézmények gazdasagtudomanyi
képzésteriiletének jelenlegi helyzetét, a jelentkezett, a felvett és a sikeresen allamvizsgat tett, tovabba
az intézményeket elhagyo hallgatok tiikrében. A nyilvanosan elérheté adatokat kiilonbozo statisztikai
vizsgalatok ala vetjiik (id6sor elemzés, tobbvaltozos korrelacio és regresszid szamitas), mely soran
arra keressilk a valaszt, hogy milyen Osszefiiggések tapasztalhatoak a jelentkezések, a felvett
hallgatok, az onkoltség, a képzési teriilet, a teriileti elhelyezkedés és az intézmények brandje kozott.
Varakozasaink kozott szerepel, hogy szignifikans kiilonbség mutatkozik a fovarosi és a vidéki
intézmények vizsgalatai esetén. Tanulmanyunkban tovabba figyelmet forditunk az allami fenntartast
felsOoktatasi intézmények Onkoltségszamitasara, az onkoltség, a tandij jelentOségére. Az Onkoltség
ismeretében mérheté és itélhetd meg igazan a kozfeladatellatds eredményessége és hatékonysaga,
tovabba a finanszirozas, a koltségallokacid esetén is meghatarozo adat, informaci6. A
jogszabalyalkotd kotelezd eldirasai alapjan az Onkoltségszamitas rendjének kialakitdsa soran
biztositani sziikséges, hogy szakonként, képzési szintenként, munkarend szerint meghatarozhatd
legyen az egy hallgatora juté Onkoltség féléves Osszege. Az intézményi gazdalkodas teljes
vertikumaban jelentkeznek olyan koltségek, amelyek egyes tevékenységek kozotti felosztasa komoly
akadalyokba iitkozik. Igy a megfeleld 6nkoltségszamitisi modszertan kialakitasa kiemelendé feladat
mind az intézmények oldalardl, mind fenntartoi finanszirozas szempontjabol. Célunk a felsGoktatas
onkoltségszamitasahoz kapcsoloddé modszertani hattér, problémakor feltarasa, a felmeriild kérdések
azonositasa.

Kulcsszavak: felsdoktatas, koltségszamvitel, vezet6i szamvitel

COMPARISON OF HUNGARIAN HIGHER EDUCATION INSTITUTIONS
PROVIDING ECONOMICS TRAINING DESCRIPTION OF THE TUITION FEE
CALCULATION METHODOLOGY AND DIFFICULTIES OF HIGHER
EDUCATION INSTITUTIONS

The study aim to present, analyze and evaluate the current state of economics training in Hungarian
higher education institutions, in light of students who applied, got admitted, successfully passed the
state exam and the ones who dropped out of the institutions. The publicly available data were
subjected to various statistical surveys, in which we sought to find out the correlations between
applications, the students enrolled, the tuition fee, the field of training, the geographical location and
the brand of the institutions. Our expectation is that there is a significant difference between the
institutions in the capital and the rural ones. In our study, we also focus on the importance of tuition
fee calculations and tuition fees of state-funded higher education institutions. Knowing the tuition fee
allows measuring and assessing the effectiveness and efficiency of public service provision, moreover,
it is also determining data and information in case of financing and cost-allocation. According to the
mandatory requirements of the legislator, in establishing the order of tuition fee calculations, it is
necessary to ensure that the tuition fee per student per semester is determinable per training program,
level of training and schedule. In the whole verticality of institutional management, there are costs
where the division among the certain activities is seriously hampered. Thus, the development of a
proper tuition fee calculation methodology is a major task from the aspects of the institution and the
maintainer’s financing. Our aim is to explore the methodological background and problem areas
related to tuition fee calculation of higher education, and to determine the emerging questions.
Keywords: higher education, cost accounting, managerial accounting
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DONTESHOZATAL A DIGITALIZACIO KORABAN

SZEKELY Csaba

A dontéselmélet kialakuldsara a matematika, ezen beliil kiilonosen a valosziniliségszamitas, a
kombinatorika és a jatékelmélet nyomta ra a bélyegét, de a gazdasdgtudomanyok hamar
felfedezték a dontéshozatal kozponti jelentdségét a menedzsmentben. A gazdasagi
dontéshozatal fejezetei beépiiltek a szervezés- €s vezetéstudomanyokba. A pszicholdgia is
egyre fontosabb szerepet jatszott a dontéshozatal alapvetd 0Osszefliggéseinek feltarasanal,
kiilonosen a dontéshozok személyiségének, a kockazatos helyzetekhez vald hozzaallasanak
elemzésével. A preskriptiv és a deskriptiv dontéselmélet megkiilonboztetésével pedig
gyakorlati tapasztalatokon alapuldé dontési modellek ¢és modszerek vonultak be a
dontéselmélet eszkoztardba, amelynek alapjait H. Simon korlatozott racionalitds elmélete
teremtette meg.A korabbi évtizedekben kidolgozott elméleti alapvetések napjainkban is
érvényesek, jelentésen Uj koncepcidt azota sem dolgoztak ki. Ugyanakkor a dontéshozatal
egyes koriilményei alapvetden megvaltoztak, ezért a dontéshozatal modelljét is ki kell
egésziteni. Elsésorban a szamitastechnika, az informatikai és kommunikacidtechnikai
rendszerek rohamos fejlédését kell megemliteni, amelynek révén a kordbban bonyolult
dontési dilemmanak tekintett helyzetek akar egyszerti probléma megoldéassa alakulhatnak at.
Mindez azonban nem valtoztatja meg sem a dontéselmélet és a gazdasagi dontési gyakorlat
szerepét €s fontossagat, sot a digitalizacié koraban fedezhetjiik fel ezek valddi jelentdségét

Kulesszavak: dontéshozatal, dontési modellek, digitalizacio

DECISION-MAKING IN THE ERA OF DIGITIZATION

Mathematics, including especially probability theory, combinatorics, and game theory, were
the most influencing factors and methods in the development of decision theory, and
economic and management science discovered the central importance of decision-making in
management soon. Chapters of economic decision-making have been incorporated into the
organizational and management sciences. Psychology has also played an increasingly
important role in exploring the fundamental relationships of decision-making, particularly by
analyzing the personality of decision-makers, their attitude to risky situations. By
distinguishing prescriptive and descriptive decision theory, decision models and methods
based on practical experiences were introduced into the tools of decision theory, which
foundations were created by H. Simon's bounded rationality theory.The theoretical
foundations developed in the previous decades are still valid today; a new concept has not
been developed since then. At the same time, certain circumstances of decision-making have
changed fundamentally, so the model of decision-making must be complemented. First of all,
the rapid development of computing, information technology and communication systems has
to be mentioned, whereby the situations considered as a complicated decision-making
dilemma can be transformed into simple problem solving. However, this does not change the
role and importance of decision theory and economic decision-making practice, and indeed, in
the age of digitization, we can discover their real significance.

Keywords: decision-making, decision models, digitzation
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A SPECIAL APPLICATION OF THE LEARNING EFFECT IN OPERATIONS
MANAGEMENT

Alexandra TAMAS, Tamds KOLTAI

The purpose of this paper is to study the learning effect in manufacturing and service
operations. Learning effect assumes that as the quantity of units manufactured increases, the
time needed to produce an individual unit decreases. The function describing this
phenomenon is the learning curve. Various learning curves have been developed and applied
in the area of production economics in the past and many research studies the significance of
the learning effect in management decisions. When learning is present, several classical
models of operations management must be revised. This study contains a summary about
learning curve models and the analysis of economic manufacturing quantity determination
with learning effect based on the literature. Summarizing the findings, we made the
conclusion that even if the optimum can be approached, it is hard to apply the methods in
practice. The use of classical models not only simplifies the calculations but also provides
close approximations to the optimal solutions.

Keywords: Learning curve, Learning effect, Economic Manufacturing Quantity
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INVESTIGATION ON CAPACITY UTILIZATION FACTORS OF TWO
ANALYTICAL LABORATORY INSTRUMENTS ACQUIRED FROM EU FUNDS

Anita TOLNAY, Ildiké BARTUS, Andras KORIS

The purpose of this study is to attempt an analysis on the capacity utilization factors of
laboratory instruments financially supported by European Union Operative Program Funds in
the two major sectors, namely non-profit and for-profit. The analyzed data were gathered
from the Hungarian laboratory market as an own research. In this work only the most
important aspects based on the Research and Development activities were examined for
sustainable economic development. Naturally, the conceptual scope and extent of this study
do not permit all the possible issues to be examined from every aspects, thus it will be
endeavored to point out merely the most relevant considerations. This study focuses on the
development of a method in order to measure and evaluate the capacity utilization of two
European Union projects funded laboratory instruments in the analytical field of
chromatography. The measurements were carried out by idle-time indicators for a 6-months/ a
year period of time to determine the efficient utilization of the lab devices. Significant
difference were found between the classifications and periods of idle times for an HPLC
instrument for non-profit and profit oriented institutes and thus capacity utilization is slightly
different in these two cases. Based on the results, at last it was stated that a number of effect
of EU resources on R&D development and their significance is still unsolved and so a more
complex survey has to be carried out in future in the major sectors of the laboratory B2B
market.

Keywords: European Union Operative Program Funds, capacity utilization, R&D
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ATFOGO TERMELEKENYSEGNOVELES ES MINOSEGFEJLESZTES LEAN
ESZKOZOK KOMPLEX ALKALMAZASAVAL MAKRO ES MIKRO SZINTEN

TANGL Anita, VAJNA Istvin

A kutatds egy termelési folyamat fokuszalt fejlesztését mutatja be egy kivalasztott
termékcsaladra  vonatkozoéan. A  megndvekedett vevdéi igények kovetkeztében a
kapacitasnovelés elengedhetetlenné valt. A cél elérése érdekében selejtcsokkentést és az
aramlas megteremtését kellett egyiittesen biztositani lean alapokon a ciklusidok csokkentése
érdekében. A termékcsaladban 9,2 % selejtrata mellett 10250 db lemaradast is fel kellett
dolgozni. Pareto diagram segitségével maghatarozasra keriiltek a selejttipusok. A lemaradasok
tovabbi okai kozt a gép karbantartisanak és lizemeltetésének az ingadozasa, a hianyzé
folyamatstandardizalas, és az alacsony szintli képzetlen operatorok is szerepet jatszottak. A
probléméak megoldasara a lean modszerek koziil a 3K Monozukuri modszerre helyzetiik a
hangsulyt, amelyet integraltan alkalmaztuk a VSM / RVSM felméréskor és munka folyamtok
fejlesztésekor. A négy honapos projekt sordn a megtett azonnali intézkedések folyamatos
teljesitményjavulast eredményeztek, midltal a vevonek is igazolni lehetett, hogy miiszaknyités
nélkiil is képes a cég a novekvd igényt kielégiteni. Elsé 1épésben a fejlesztés eredményeként
75,40% OEE novekedés volt elérhetd és a tervezett ciklusidé csokkentés csakis a lean
folyamat veszteségek parhuzamos csokkentésével volt biztosithatd. A lean szamitasok alapjan
azonos mennyiségli és értékli er6forras felhasznalasaval magasabb bevételt ért el a cég, mely
a jovedelmezdség novekedésében is megnyilvanult.

Kulcsszavak: 3K, 5S, Visual Menedzsment, TPM-AM, TQC

COMPREHENSIVE PRODUCTIVITY ENHANCEMENT AND QUALITY
IMPROVEMENT THROUGH COMPLEX APPLICATION OF LEAN
MANUFACTURING ON MACRO AND MICRO LEVEL

The research presents a focused development of a production process for a selected product
family. As a result of increased customer demands, capacity development has become
indispensable. In order to achieve this goal, scrapping and flow creation had to be combined
on a lean basis to reduce the cycle times. Beside the 9,2% of the scrap ratio has to be
processed by 10250 backlog in four months. For ranking the problems was used Pareto
distribution and graph for scraps. Other reasons waste was the fluctuations in the maintenance
and operation of the machines in the shift, due to the lack of process standardization, and the
low level of unskilled operators. To increase productivity 3K monozukuri method was
combined / integrated in the VSM / RVSM survey in the workflow and layout development.
During the four-month project, the immediate KAIZEN measures were taken that led to day
by day measurable performance increase. In this way there was enabled the company to
demonstrate to customer that the company can meet the increasing demand even without a
shift. The first development phase resulted and 75.40% OEE growth. The required cycle time
reduction could only be achieved by eliminating process losses applying simultaneously the
lean methods with lean mindset and real commitment and team effort. Based on the lean
controlling calculations the company gained higher revenue, using less resources.

Keywords: 3K, 5S, Visaual Management, TPM-AM, TQC
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A KONYVVIZSGALAT SZAMVITELI BESZAMOLOK MINOSEGERE
GYAKOROLT HATASANAK ELEMZESE

TOTH Gaibor

A piacok megfeleld miikddéséhez elengedhetetlen, hogy az érintettek szamara megfeleld
mennyiségli és mindségli informacio elérhetd legyen. A szdmviteli beszamolok egyik kiemelt
célja, hogy ezt a sziikségletet kielégitse. A kozzétett beszamolok mindségére szamos tényezd
hatassal van, melyek koziil fontos szerepet tolt be a konyvvizsgalat. A konyvvizsgalat
kimenetelére, a koOnyvvizsgadloéi jelentés tartalmdra szintén szdmos konyvvizsgalati
standardokon, szabalyozason kiviili koriilmény hatassal van. A kozlemény célja bemutatni,
hogy a szamviteli beszdmolok magasabb mindségét mar kizardlag a konyvvizsgalat
megtorténte isbiztositja. A konyvvizsgalat szamviteli beszamolok mindségére gyakorolt
tényleges hatasat, annak mértékét kozvetetten a konyvvizsgalatra hatd tényezok formaljak. A
szamviteli beszamolok mindségén a Szamviteli torvényben meghatarozott alapelvek koziil a
mérhetd mindségi alapelvént értelmezhetd alapelvek teljesiilését értettem. Felallitottam egy
szamviteli mindség mérésére hasznalhatdé modellt, ami a korabbi kutatdsokban hasznalt
modszereket veszi alapul, azok eredményeit egyiittesen értékelve hatdrozza meg, hogy van-e
szignifikans eltérés a vizsgalt csoportok kozott. A vizsgalt minta 2 000 db beszamolo6 adatait
tartalmazza, a minta Osszeallitisa sordn minden konyvvizsgalt beszamolohoz a lehetd
leghasonlobb nem konyvvizsgalt beszamolo keriilt kivalasztasra. Eredményeim szerint mar
csupan a konyvvizsgalat ténye is szignifikdnsan magasabb mindségli szamviteli beszamolok
kozzétételéhez vezet.

Kulesszavak: Szamvitel, Konyvvizsgalat, Kozzétételi mindség, Szamviteli torvény

THE EFFECT OF EXTERNAL AUDIT ON ACCOUNTING QUALITY

For the proper functioning of the markets, it is essential to have the right amount of
information available to those concerned. One of the key objectives of the financial
statements is to satisfy this need. There are a number of factors affecting the quality of the
disclosed reports, of which auditing plays an important role. There are also a number of
factors other than regulation affecting the outcome of the audit and the content of the auditor's
report. The aim of this paper is to examine the impact of the audit on the quality of financial
statements. The quality of financial statements meant the fulfillment of the basic accounting
principles that can be interpreted as measurable qualitative principles. To this end, we studied
the separate (non-consolidated) financial statements of 200 Hungarian companies during the
period of 2007-2017. The examined sample contained 2 000 financial statements. Fifty
percent of the statements were disclosed by audited companies and fifty percent were
disclosed by non-audited companies. Each audited company has a non-audited company as a
match. To summarize the results, I developed an evaluation model which is based on the basic
accounting principles and the methods used in prior researches. The results suggest that
audited companies have higher accounting quality compared to non-audited companies.

Keywords: Accounting, Audit, Disclosure quality, Accounting quality, Hungarian law of
Accountancy
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FOOD ALLERGY KNOWLEDGE OF FOODSERVICE WORKERS
IN HUNGARIAN SCHOOL CATERING

Andrds Jozsef TOTH, Csaba Bdlint ILLES and Andrds BITTSANSZKY

Food allergies are considered a public safety problem since it affects more and more children
and adults as well. A food allergy is an abnormal immune response to proteins in certain food
items. Approximately 90% of the reported food allergy cases are caused by 8 foods. With the
increased concern of society and public health the knowledge, attitude and practice of food
handlers toward food allergen became more and more significant. The aim of our research
was to survey the food allergy knowledge of food handlers in Hungarian school catering units.
Self administered questionnaire was prepared according to the relevant literature. It contained
12 questions and demographic data were also collected. The survey was conducted among
food handlers in primary and secondary schools, altogether 227 participant filled the
questionnaire. Twenty-four cooks, 11 storage managers and 191 kitchen maids participated in
the test sessions. Food allergy training were not provided before test writing. The average
results of the 227 food handlers were 10.69 + 1.47. The average results according to positions
were as follows: kitchen maids: 10.544 + 1.52; storage managers: 11.73 + 0.49; cooks: 11.28
+ 0.83. The knowledge of kitchen maids were significantly lower compared to cooks and
storage managers.

Keywords: food allergen, food handlers, school catering, knowledge
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BRIDGES ARE CREATED TO BE USED: THE IMPORTANCE OF THE
CONTINUOUS COMMUNICATION IN THE EFFECTIVE HR-PRACTICES

Zsuzsanna NAAR- TOTH, Eszter SZILAGYI-MARCZELL

Right - and left-brain learning, the characteristics of the different personality-types, the
differences between the experts’- and the managers’ points of view, the analytic- kontra
synthetic ways of understanding these are all popular and often-used categories nowadays in
such publications that deal with human resource management and with its several connected
fields (like communication-theories, psychology or knowledge-management). This study
wishes to reveal that behind all such categories above we can find the different groups of
competences on one hand and the differens ways of the development of these competences.
At the beginning of the 21st century the increasing interest towards HR and its connected
fields can mainly be understood by the fact that the changes in the social and market-
environment became faster and faster: and the effective adaptation to these changes for the
companies is unimaginable without the high-level and aligned contribution of their human
resources. There is an approach that can significantly increase the effectiveness of this work:
it does NOT value some competence-groups to be more effective than others but emphasizes
the role of the continuous and substantive communication on the persons’, on the groups’ and
also on the organisational level. Such active, bridge-building and conciliatory communication
can increase the efficiency of both individual and also group-learning models.

Keywords: knowledge-management, HR-practices, communication, competences, individual
and group-learning models
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A KKV SZEKTOR FINANSZIROZASI STRATEGIAINAK VIZSGALATA
A PENZUGYI TUDATOSSAG TUKREBEN

TOTH Rébert, GYURCSIK Petronella, MESTER Eva és TUROCZI Imre

A kis- és kozépvallalkozasok meghatdrozo szerepet toltenek be valamennyi nemzetgazdasag,
igy a magyar gazdasag szerkezetében is, és jelentds hatast gyakorolnak a fenntarthatd
gazdasagi novekedésben. A KKV-k konnyebben talaljak meg az 1 piaci lehetdségeket,
rugalmassaguk, kreativitasuk és alkalmazkodoképességiik révén. Azonban a vilag jelenlegi
gazdasdgi szakaszaban a vallalatvezetOknek sokkal koriiltekintdbb megfontoldssal szabad
dontéseket hozniuk a vallalat menedzselésével, mikodtetésével kapcsolatosan. A globalis
gazdasagi folyamatok, a vallalatokra nehezedd folyamatos innovaciés nyomas, a digitalis
transzformacio, az ipar 4.0 eszkdzrendszerének terjedése miatt a vallalkozasok finanszirozasa
napjaink egy sarkalatos teriilete, hiszen ezen atalakulasokhoz megfeleld pénziigyi forrasokra
van sziikség. Igy a finanszirozas teriiletén is olyan tudatos tervezésre, megfeleld pénziigyi
dontésekre és pénziigyi stratégiak kialakitasara lenne sziikség, amelyek teljes korlien képesek
szolgalni mind rovid, mind pedig hosszutavon a vallalat stabilitasat, a teljesitmény fokozasat.
Jelen tanulmany célja, hogy képet adjon a magyarorszagi kis- és kozépvallalkozasok
jovedelmezdségi helyzetérdl, a szektorban tapasztalhaté finanszirozasi stratégiakrol, és
empirikus elemzéseinken til a relevans nemzetkdzi és hazai szakirodalmak alapjan
ravilagitson a pénziigyi tudatossag valodi jelentdségére.

Kulesszavak: finanszirozas, jovedelmezdség, KKV, pénziigyi tudatossag

ANALYSIS OF SME FUNDING STRATEGIES IN THE LIGHT OF FINANCIAL
AWARENESS

Small and medium enterprises play a fundamental role in the structure of national economies,
Hungary included, and they have a significant effect on sustainable economic growth. SMEs
find new market opportunities easier due to their flexibility, creativity and adaptability.
However, in today’s economic phase, company leaders have to make much more circumspect
considerations prior to decisions about company management and operation. The global
economic processes, the constant pressure for innovation, the digital transformation and the
spread of 4.0 industry tools make company funding a crucial area, as these transformations
require adequate financial resources. Therefore, funding needs conscious planning,
appropriate financial decisions and the development of financial strategies, which can ensure
stability and enhanced performance both in the short and the long run. The present study aims
at providing a picture of the profitability situation of Hungarian SMEs, and the funding
strategies in the sector. In addition, using data from own empirical analysis, as well as
relevant national and international literature, the aim is to shed a light on the true importance
of financial awareness.

Keywords: funding, SME sector, financial awareness, funding strategies
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KONYVVIZSGALATI MINOSEGERTELMEZES ES ANNAK EGY
LEHETSEGES MERESI MODELLJE

TOROK Martina Zsdfia

Az elmult években nemzetkozi szinten idérdl-idére visszatérd kérdés a konyvvizsgalati
munka mindségének és az arra hatd tényezdknek a vizsgalata. Az audit mindsége nagyban
befolyasolhatja a véllalkozas Tlizletmenetét, ezért a konyvvizsgald kivalasztasa kritikus
fontossagi. A konyvvizsgalat mindségértelmezésével szamos nemzetkdzi tanulmany
foglalkozott az elmult években, hazdnkban azonban eddig még nem késziilt olyan kutatas,
amely azt részletekbe menden vizsgalta volna. Kulcskérdésként kezelem a konyvvizsgalat
mindségének és az iizletmenetnek a kapcsolat-vizsgalatat. A gazdasagi valsdg és a megemelt
konyvvizsgalati értékhatar lecsokkentette a konyvvizsgalatra kotelezett vallalkozasok korét. A
rendelkezésre all6 adatokbdl az lathatd, hogy bar visszaesett a konyvvizsgalatra kotelezettek
kore, a konyvvizsgald cégek szama csak kismértékben csokkent, ebbdl addddan erds
arverseny alakult ki, amelynek hat4sara a konyvvizsgélat mindségének kérdése eldtérbe keriil.
Az elvégzett szisztematikus kutatds eredményei alapjan felallithatd egy konyvvizsgalati
mindségértelmezési €s mérési modell. A modell 6t témakdrben és harom dimenzidban
vizsgalja a konyvvizsgalati mindséget, ami lehetdséget ad a mindség teljes korii mérésére. Az
Ot téma hatféle szolgaltatasi mindségrés értelmezését teszi lehetévé. A modell hasznélataval
azonositani lehet a konyvvizsgalat fejlesztendd teriileteit, eldsegitve a hatékonyabb ¢&s
eredményesebb konyvvizsgalatot és ezen keresztiil a magasabb iigyfél elégedettséget.

Kulesszavak: konyvvizsgalat, mindségmérés

A POSSIBLE MEASUREMENT MODEL OF AUDIT QUALITY

In recent years, the question of how the audit rotation affects auditor independence and the
quality of audit work has been recurring on a global scale. The quality of the audit can greatly
affect the business, so the selection of the auditor is critical. The interpretation of audit quality
has been addressed in several international studies in recent years, but no research has been
carried out in Hungary yet to examine it in details. As a key issue, I address the relationship
between audit quality and business success, rotation and business success, and the quality of
rotation and audit quality. The economic crisis and the increased auditing limit have reduced
the scope of auditing firms. From the available data, it can be seen that although the number
of auditors fell, the number of audit firms declined only marginally, resulting in a strong price
competition, which led to the issue of quality of auditing. Based on the results of the
systematic research carried out, an audit quality interpretation and measurement model can be
established. The model examines the audit quality in five themes and three dimensions, which
provides a full measure of quality. The five themes allow us to interpret six types of service
quality gap. Using this model can identify areas for improvement in auditing, helping to
provide more effective and more effective auditing and, consequently, higher customer
satisfaction.

Keywords: audit, quality measurement
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AZ IDENTITAS MEGJELENESE A TELEPULESMARKETINGBEN
URBANNE TREUTZ Agnes

Napjainkban egyre fontosabba valik a telepiilések szamara, hogy megtartsak helyi lakosaikat.
Amennyiben a helyiek elégedettek adott telepiiléssel, az nemcsak kotddést alakit ki az adott varos/ falu
iranyaba, de hozzajarul az egyén identitdsanak fejlodéséhez, formalasahoz is. A telepiiléssel valo
azonosulas fontos 1épése a lokalpatriotava valas folyamatanak, ahol fontos, hogy ne csak megismerjék,
de megszeressék, ¢és elkotelezddjenek a lakosok a telepiilés irant. A tarsadalmi marketingben €s nap-
jaink telepiilésmarketingjében egyre fontosabba valik a helyi lakosok identitastudata, ennek vizsgalata,
telepiilési stratégiaalkotasnal vald figyelembe vétele, hiszen egyre nagyobb mértékben van jelen a
tért6l valo fliggetlenedés, melyet a nagymértékli migracio hiv életre. A migracidé soran az emberek
elhagyjak tradiciondlis tereiket, elkoltoznek mas telepiilésekre, ahol atformalodik addigi identitastu-
datuk, helyhez vald kotédésiik. Mindennek azért van jelentdsége, mert a helyi lakosok az adott telepii-
lésen a lokalis identitas képvisel6i. A tanulmany bemutatja a helyidentitas telepiilésmarketinggel valo
kapcsolatat, tovabba, hogy miként képezi a lokalis identitas a telepiilésmarketing alapjat. A teriileti
identitas szoros kapcsolatban all a helykotddéssel is. A tanulmany fokuszal az identitds bemutatasara,
tovabb sziikitve a helyidentitas kiilonboz6 elméleti megkozelitéseire, illetve az egyes szerzok altal fel-
vazolt dimenzidira. Az identitas egyéni és tarsadalmi produktum egyiittvéve, amely tarsas interakciok
kovetkeztében jon létre. Bizonyos helyek tulajdonsagai hozzdjarulhatnak az egyén O6nmaga, illetve
identitasdnak értelmezéséhez. Bemutatasra kerlilnek a lokalis identitas tipusai, illetve a teriileti
identitas-elemek egyarant.

Keywords: telepiilésmarketing, helyidentitas, helykotodés

THE PRESENCE OF IDENTITY IN THE PLACE MARKETING

There is more and more importance for settlements nowadays to retain their local residents. If
the residents are satisfied with the settlement, it will develop not only their attachment to the
given location but contributes to develop and shape each individual’s identity. The
identification with the settlement is an important step in the process of becoming a
provincialist, where it is important for residents to not only get to know the settlement, but to
develop affection and commitment towards it. The local residents’ consciousness about their
identities is becoming more and more important in social marketing and the place marketing
of our days. It is also important to examine and observe this consciousness according to the
creation of a place’s strategy, as the independence from space is an increasing tendency which
is called into being by the high degree of migration. In the course of migration people leave
their traditional spaces, as they move to other settlements, where their previous identity
consciousness and place attachment gets reshaped. The significance of all this is that local
residents are the representatives of a given settlement’s local identity. The study presents the
connection between place identity and place marketing, furthermore how local identity
constitutes the base of place marketing. The place identity has a very close connection with
place attachment. The study focuses on introducing the identity, further narrowing to different
theoretical aspects of place identity and certain dimensions demonstrated by different authors.
Identity is an individual and social product at the same time which comes into existence due
to social interactions. The features of certain places could contribute to the interpretation of
one’s self and his or her identity. The study shows the types of local identities as well as the
place identity elements.

Keywords: place identity, place attachment, place marketing
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THE FACTORS AFFECTING OF WHEAT PRODUCTION IN MONGOLIA

Amar UULD, Robert MAGDA

In 1990, prior to the political and economic transition, the agriculture sector was Mongolia’s
most important economic sector. Since 1990, the share of agriculture in GDP has been
decreasing than mining sector. The agricultural sector is one of the main sectors in industries,
agricultural sector’s characteristic is traditionally nomadic and pastoralist based, and
considerably dependent on natural climate. Therefore, that sector is still important economic
in Mongolia. In 2016, agricultural sector produced 12.1 percent of total GDP, which of
agricultural production is 80 percent of the livestock sector and 20 percent of crop production.
Crop production has been increasing since 2008 when the Third Land Rehabilitation
Campaign started. Even domestic production of wheat is increasing, amount of imported
wheat in Mongolia is still significant. The main objective is to analyze the current situation in
wheat production and the impact of factors on wheat production in Mongolia.

Keywords: wheat production, third land rehabilitation campaign
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CORPORATE SOCIAL RESPONSIBILITY AND SUSTAINABLE
ENTREPRENEURSHIP: THE EFFECTS AND COMPETITIVE ADVANTAGES

Radka VANICKOV A, Dagmar Skodovi PARMOVA

CSR is defined by the European Commission as the responsibility of enterprises for their
impacts on society. The corporate social responsibility and enterprises should have in place a
process to integrate social, environmental, ethical and human rights concerns into their
business operations and core strategy in close collaboration with their stakeholders. While this
reporting requirement will help to increase transparency and accountability in European
companies, it only applies to about 6,000 large companies, including listed companies, banks,
insurance companies and others designated by national authorities as public-interest entities.
SMEs are essential to achieve the EU’s growth and jobs strategy and should therefore be
considered in the requirements for company responsibility. This paper deals with outlines the
effects of CSR on SMEs’ competitiveness and sustainability and provides an overview of the
business benefits that may be achieved. Perspectives are essential in understanding the
resulting effects of CSR on a company’s business model. Specific business benefits, including
improved image and reputation, increased revenue and market share and risk reduction.
Explicitly focuses on these benefits in SMEs, considering specific strengths that can be found
in SME company structures and values. Proximity to local needs and problems, innovative
business culture, and less hierarchical structures, supports the creation and appreciation of
shared economic, social and environmental capital within local communities. This increases
the potential for more strategic and integrated CSR strategies and depends largely on the
commitment and values of SME top management.

Keywords: Corporate social responsibility, sustainable entrepreneurship, effects and
competitive advantages
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STRATEGIC CHANGE IN BUSINESS DYNAMICS AFTER ONE BELT ONE ROAD

Abdul WAHID, Muhammad Zubair MUMTAZ

The notion of globalization is generally developed around the synchronization of domestic
and global resources. This led towards the higher level of liberalization of, interrelated
synchronization and high level of integration among countries. After the financial crisis
occurred in 2007, this concept has lost its strategic importance that it has been pertaining for
decades which shifted the trade dynamics and interest of financial analysts towards the
regional connectivity, alliance and integration. However, the concept of regional connectivity
and alliances, that is, Belt and Road Initiative (BRI) was emerged in 2013. The main objective
of this initiative was to eliminate trade barriers, create business and investment opportunities,
mutual trade cooperation, and promotion of free trade for all allies of BRI. These objectives
would be achieved through Infrastructure development like construction of roads, rail and
ports projects and promotion of services like banking, logistics, finance and other professional
services. The study deliberates upon to investigate the enablers and pillars of globalizations as
well as BRI and to address the question that what explains differences in positioning and
importance of globalizations and BRI. For this purpose, we divide chapter into three parts; (a)
financial integration, (b) capital market convergence and (c) trade cohesiveness. Secondly,
what changes are being brought out in the domain of financial and project management due to
these three interrelated concepts? This chapter is a way forward to explore that how this
emerging concept will sustain in highly integrated market and obtain desired outcomes.

Keywords: Globalization, Convergence theory, Belt & Road Initiative, Financial and project
management perspectives
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STRATEGIC CHANGE IN DYNAMICS OF MARKET TRANSITION PATTERN
FROM US AND UK MARKET TO CHINESE MARKET POST-CPEC

Abdul WAHID, Gulfam Khan Khalid BAGHOOR

The notion of globalization is generally developed around the paradigm shift from
localization to internationalization. After the financial crisis in 2007-08, market dynamics
have been shifted towards the regional connectivity, alliance and integration. This concept is
required to be investigated from the perspective of China-Pakistan Economic Corridor
(CPEC) that whether or not regional connectivity shifted mean and volatility spillover which
illustrates predictability of PSX returns from global markets (i.e. NASDAQ and FTSE 100) to
regional market (i.e. Shenzhen Stock Exchange). A two-state Markov-switching model, and
(GARCH) (1, 1) are applied to differentiate between bull and bear regimes and to seek the
return and volatility spillover using daily and monthly market returns during the period from
January 2001 to July 2017. The results suggest that PSX’s return predict bear and bull
markets employing the stock returns of US, UK and China. The findings of this study posit
that regional connectivity shifts financial integration and trends predict PSX’s returns from
international to regional market.

Keywords: CPEC, Return and Volatility Spillover, Bear & Bull Market, Predictive Models,
GARCH, Two-State Markov Switching Model.
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EFFECTIVE LEADERSHIP STYLES

Archana YADAV

Leadership is key aspect of organizations. Effective Leadership is perceived to be the one
which brings results, solutions. This article attempts to answer the question which leadership
style is best for effective Leadership. Effective Leadership is perceived to be the one which
brings results, solutions on the basis of empirical studies, Reviews, Literature available and on
the basis of Primary data obtained by survey conducted on NTPC’s middle level executives.
The findings show that no particular single style of leadership is best, rather it is a
combination of more than one or many styles and Leader’s flexibility play a role in turning
leadership to be effective leadership or as title suggests —Leadership that gets results. Purpose:
To answer the key question which leadership style is bestin order to determine Effectiveness
of Leadership Methodology: Both primary and secondary data were used, Secondary data was
collected from Available literature in form of Reviews, articles, Empirical studies and
Primary data, obtained by conducting survey on middle level executives of NTPC Ltd. NCR
India. The survey was conducted in October 2017, 80 questionnaires were distributed, out of
which 50 were completed.Data was collected from these 50 respondents who were middle
level executives. The questions were framed on the basis of Three point Likertscale. Findings:
No single Leadership style is best rather it is combination of many styles depending on the
situation. Leadership should be flexible in nature. Leadership at Middle Level Executives in
context with motivation was Highly Effective in NTPC Ltd.

Keywords: Leadership Styles, Effective Leadership
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INVESTIGATING OF TAX AVOIDANCE AND THE FACTORS IMPACTING THE
ATTITUDE OF THE TAX PAYERS IN KERMAN PROVINCE, THE EASTERN
IRAN

Mohammadali YAGHOUBI, Reza SANJARIPOUR

It is widely argued that tax can play a significant role in sustainable economic development
while incoming the financial domestic resources, mainly in developing countries. This study
aims to investigate the factors that influence the attitude of the tax payers as an approach for
sustainable development in the region. Recognition of tax avoidance factors and inducing a
positive attitude towards tax payers in the region will provide an opportunity for promote
inclusive economic growth and struggle to raise sufficient revenue to provide basic services.
Based on the result, 15 fundamental factors have been ranked that play important role in
people attitude. It seems providing the detailed information on the use of tax resources will be
effect on positive attitude toward taxes. This study further discusses how future development
programs should provide economic incentives for local communities and while increasing
awareness and positive attitude towards taxes payers in order to strengthen and increase the
effectiveness of tax systems.

Keywords: Tax avoidance, Local community, Sustainable development, Kerman, Iran
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E-LEARNING KORKEP

ZSIGRI Ferenc, SZALAY Zsigmond, POOR Jozsef

Az e-learning helyzetének attekintése a szakirodalom tiikrében. Az e-learning definicidja. A
cégek hozzaallasa az e-learninghez. Mire hasznaljak az e-learninget elsésorban? Milyen hely-
zetben van jelenleg az e-learning piac? Kik ennek a piacnak a legfontosabb szerepldi? Az
e-learning terjedése 2015-t6]1 kezdddden jelentdsen lelassult. A véllalkozasok fele egyaltalan
nem szandékozik bevezetni ilyen rendszereket. Akik hasznaljak az e-learninget, miért teszik?
Akik nem hasznaljak, azok miért nem? Az e-learninget alkalmazé vallalkozdsok egy része is
pusztan az oktatasi tartalom elektronikus formaban val6 tarolasara hasznalja a szamitogépet.
A modern e-learning rendszerek azonban ennél sokkal szélesebb funkcionalitast kindlnak. Az
e-learning szakemberek kifejezetten lelkesek az e-learning rendszerek potencialja tekinteté-
ben. A vallalatok vezetdi azonban joval visszafogottabbak e tekintetben. Vajon miért nem
indul el az e-learning igazi térhoditasa? Mikor mondhatjuk azt, hogy egy adott szervezet meg-
felelden felkésziilt az e-learning rendszer bevezetésére? Mik a tipikus akaddlyok, amelyek az
e-learning rendszer bevezetését eleve megakadalyozzak? Melyek a legelterjedtebb szoft-
verek? Mik az alapvetd kiilonbségek a hagyomanyos oktatasi rendszerek és az e-learning
kozott? Mely szakmaknak kell részt vennie az e-learning koncepcid kialakitasdban? Mik a
miikodo e-learning rendszerekkel kapcsolatos kihivasok, problémak? Mitdl lehet sikeres egy
e-learning rendszer?

Kulesszavak: e-learning, kollektiv intelligencia, gamifikacio, MOOC, WEB 2.0, felh6, LMS,
ACTIONS modell, TAM modell

E-LEARNING APPLICATIONS

Reviewing the current standing of e-learning. The essence of e-learning. The fundamental
differences between traditional education and e-learning. The attitude of firms to e-learning.
For what purposes is e-learning mainly used? What is the actual status of the e-learning
market? The spreading of e-learning has lost pace since 2015. Half of the companies does not
at all want to launch such system. Why do some use e-learning and others use it not? Some
apply it merely as a means for electronically store training content. E-learning systems on the
other hand offer a lot wider functionality than this. E-learning experts are firmly enthusiastic
about the potential of the system. Company executives are much less wholehearted. Why does
the system fail to proliferate? Under what conditions can we regard a firm as e-learning
ready? What are the typical hindrances in its way from the outset? Which are the most
prevalent pieces of software? Which professions should play a part in devising e-learning
systems? What are the challenges for an e-learning system to be successful?

Keywords: e-learning, collective intelligence, gamification, MOOC, WEB 2.0, cloud, LMS,
ACTIONS model, TAM model
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IMPORTANCE OF STRATEGIC HUMAN RESOURCES MANAGEMENT IN
ORGANIZATIONAL PERFORMANCE

Ugur FILIZ

Globalization of the world economy, structural changes in the workforce and increasing
significance of the knowledge turned human resources into one of the important sources in the
rapidly changing competitive environment. Efficient and effective use of human resources is
recognized as a fundamental element towards the success of organizations by ensuring them a
sustainable competitive advantage in the market.

Rising importance of the human resources practices led to the emergence of a more strategic
approach to human resources in terms of the concept and its implementation. Strategic human
resources management aims to create a linkage between the overall business strategies and
human resources strategies. It is vital to manage the human resources strategically and to align
the human resources strategy with the organizational strategy to maximize the organizational
performance.

This study aims to examine the relationship between strategic human resources management
and organizational performance. Strategic human resources management is analyzed
theoretically, its impact on organizational performance is discussed by analyzing various
elements of human resources management and a positive correlation is found according to the
literature review.

Keywords: Competitive Advantage, Human Resources Management, Organizational
Performance, Strategic HRM
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THE IMPACT OF CUSTOMERS RELATIONSHIP MANAGEMENT ON
CUSTOMERS SATISFACTION IN THE BANKING INDUSTRY OPERATED IN
PALESTINE- NORTH WEST BANK

Mohannad ABU DAQAR

The objective of this paper is to discover the impact of of Customers Relationship
Management on improving the Customers Satisfaction in banking industry operated in
Palestine- North West Bank. The researcher obtained the main data source as primary data
from the employees working in the banking sectors in Palestine-NWB. According to the tests
results used in this paper; Pearson Correlation and Multiple Regression analysis, the
researcher finds that these two main predictors which are (Service Quality) and (CRM System
Integration) can explain 64% of the variance in the dependent variable (Customers
Satisfaction), the variance (R?>= 0.640, F (5,223) =50.2, P< 0.05). Likewise, the researcher
found that Customers Relationship Management System Integration succeeded to predict
Customer Satisfaction (B=.728=, p=0.00), as well as Service Quality (3=.192=, p=0.001).
Furthermore, this paper finds a positive significant relationship between CRM variables and
the dependent variable. In conclusion, this study recommends that Banks need to pay the
significant attention to review all of the customers problems in order to overcome all common
problems that customers face, and to find alternative solution as Online Banking Services to
give customers another tool and solution in the absence of the relationship managers in the
banks.

Keywords: The North West Bank-Palestine, Customers Relationship Management,
Customers Satisfaction, CRM System Integration
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AFOLABI Yakibi Ayodele - NIZETIa.....cc.ceecuieriieiiieiieeie et eite e steeieesreenseeseseenseesenes 95
AFONSO Claudia - POrtugal.........cccoooiiiiiiiiieiieiee ettt 10
AFONSO Claudia Neves - POrtugal............cccveiiieiiiiiiieiieiieeieecie et 10
AKINBOLA Olufemi AmOS = NiZEIIa.......cccueerrierieeiieniieeieenieereeseeeieesieeereessaesseessneesseensens 11
ALASKAROVA Yelena - AZerDaijan ........ccccocveevuieeiieniiieiieieeie e ere et sve e 12
ALBRYCHIEWICZ-SEOCINSKA Anna - Poland...........coccoovvveinieeeeseeeereeeeeee s 13
ALDORFAI GyGOIEY - HUNATY ... 20
ALDORFAINE CZABADAI Lilla Maria - HUNGATY ..........o.coomuieeeieeeeeeeeeeeeeee e 20
ALEQEDAT Houda Qasim - JOTdan ..........cccoeiieiiiiiiiinieeiieie ettt 14
ALMADI Bernadett - HUNATY .........o.ooovveeeeeeeeeeeeeeeeseeeeee s eese s es e 15
AL-ZAIDI Waleed Ali HUSSEIN = T1aQ ..eoovvieiieiiieiieeie ettt 16
AMBERG NOT = HUNZATY ...ooiiiiiiiiieeiie ettt ettt e st e st e e sibaeesaseeenneeeanee s 17
ANGELOSKA Aleksandra - Macedomnia .........cceecuerierierienieniieiesiieieeie e 18
ARAUTO Sandra = POTTUZAL .........veeeoeeeeeee oot 10
ARIF Shafaq - PaKIStan .......c.cieiiiiiiiiiicciie ettt e ete e e e siv e s eaeeenaaesnnaeens 37
AYODELE Ademola Emmanuel - NIZeTia.........cocvevuiriinieniiniiniieiieienieeieneesee e 19, 21
BABATUNDE Dorcas Adebola - NIZeria .......ccceecverierierienieiieeienieeieniesieeieeresie e 19, 21
BAGHOOR Gulfam Khan Khalid - Pakistan ...........c.ccoceiiieniiieniiniieiieeieeieeceeee e 131
BAGIROVA ANNA = RUSSIA ...ttt s 55
BAHNA MITIam = SYTI&..c.ueiiiiieiiiiiiieiiieeiiesieeieesite et eseteeteeseeeseessaessseessaeesseesssesseessssssseenses 42
BAJDOR Paula - POLand ........cc.cooiiiiiiiieiieieeeee e 70
BALAZS EVA = HUNATY ... 22,23
BALQIAH Tengku Ezn - INdONESIa........ccoouiiiiiiieciieeciie ettt et s sane e 88
BARBOSA Rafael Garcia - Brazil...........cocooioiiiiiiiieciceeceeeeeee e 105
BARTA Gergo - HUNZATY ...coviiiiiiiiiiiieieceeeee ettt 24
BARTUS TIAIKO = HUNGATY ....eeeiiiiiieiie ettt ettt ettt s 120
BATTAY MArton - HUNZATY .......ooiiiiiiiiieeieecee ettt sttt et e e 25
BITTSANSZKY ANAIas - HUNGAIY .......ovovveieeeeeeeeeeeeeeee e, 27,49, 123
BODA Marton Attila - HUNGATY ...cc.eiiiiiiiieiiecieeieece ettt 28
BORISOV TZOT = RUSSIA.....cccitiiiiiiiiieciieeiieeie ettt ettt et sve e e ssaeeseesaaeesseessbeenseessseenseensnas 56
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BUDA Gabriella - HUNZATY ....cc.ooiiiiiieiiecieece ettt ste e e e evee e eeeeaeeenneeeas 29
BYLOK Felicjan - POland...........coociiiiiiiiiiiiece ettt see et vee e eaaeeea 13
CEKIERA Rafal - Poland ...........cooiiiiiiiiiii ettt 30
CICHOBLAZINSKI LeSzek - POLaNd..........vuuveuererierieeeieeieeiseisesseesesisseisssssess s 13
CONSTANTINOVITS Milan - HUNGATIY ......cooiiiiieiieeiieiieeieeiee ettt 60
COREKCIOGLU Selim = TUIKEY ....cccvieiiiiiieiiieieesie ettt ettt 31
CRUZ ANGELICa - POTtUZAL......cccviiiiieiiieiiecieeiieeee ettt ettt et ebe et eebeessaeenbeessseenseensnen 10
CSAPO TIAIKO = HUNGATY ... en e 32
DAROCZI MIKIOS = HUNZATY ... 33
DIMENY IMI€ = HUNGATY ..o eeee s 34
DOBOS Attila - HUNZATY ...oveiiiiiiiieiiieeteeet ettt s 25
DONKOR Prince OWUSU = RUSSIA .....ccvviieiiieeiiieciie et eeteeeetee et eeite e eveeesveeeseneeesaneeens 47
DUNAY ANNa - HUNGATY ....oiiiiiiiiiie ettt ettt ettt e s e 5,15
EARLYANTI Novi Indah - INdOnesia.........c.cooiieiieriiiiiiiieeiieieeieeee e 103
ENGELHARDT NilS = GEIMANY .....cccuvieiiieiieriieeiieniieeieeeireeieeeteeseesereeseessseenseessseesseessseensns 35
ERDEINE KESMARKI-GALLY Szilvia - HUNGAIY.......c.oviveeveeeeeeeeeeeeeeeeeeeeee e 36
FAHEEM Muhammad AsSim - PaKiStan............cccoevvieiiieriiiiiieniieiieeie et 37
FARKASNE FEKETE MAéria - HUNGAIY .......o.c.oviveeeeeeeeeeeeeeeeeeeeeee e, 39, 44, 46
FEHER T10N8 = HUNEATY ..., 38
FERREIRA Ligia - POrtUZal .....c..ooiiiiiiiiiieiee ettt 101
FERTO IMIe - HUNGALY ......cooooveieieceeeeeeeeeeeeeeeeeeeeeeee e seeses s s s en e seasnessennees 40
FILHO Sidney Soares - Brazil ..........cccooociioiiiiiiiiiiiciiese et 105
FILIZ UGUE = TUTKEY ..vtiiiieeiieeiie ettt ettt ettt ettt et e e et sabeenseesnseenseeenseenne 135
FODOR Zita - HUNATY ...ccooiiiiiiieeiiie ettt ettt steeeetee e teeetteeeateesaeeesssaeesnseeesnseesnnseeens 41
FOGARASSY Csaba - HUNGATY ......eeiiiiieiiiciie ettt et e s ea 42
FONTANARI Martin - GEIMANY ........cc.eeeevuieeiiiieeeiiieesieeesieeesseeesseeesseeesseessssesesssessssessssnes 109
FOLDI PEter - HUNGATY ......oovovvveeeeeeeeeeeeeeeeeee e 43
FORDOS Fanni - HUNGAIY ..........c.cooveieeeeeeeeeeeeeseeeeesesees s ses s ses s seeeaeeasnennen 117
GOIOS ANa - POTTUZAL ...c.eeiiiiiiiiiiiieet ettt st 101
GONDA GYOrgy - HUNZATY ...eeeiiiiiieiieee ettt ettt ettt e e saaeeeabeesaneeenes 44
GORCSI Gergely - HUNGATY .......o.voveeeeeeeeeeeeeeeeeeeeee et s st s s sesnaees 45
GORGENYI HEGYES EVa - HUNGAIY .......veeeeeeeeeeeeeeeeeeeeeee e 39, 46
GULYAS ZOIAN = HUNATY ...t eneens 36
GYAMEFI Ernest Donkor - RUSSIA........eeiiiiiiiiiiiiieieeieee et 47
GYENGE Balazs - HUNZATY .....ooiiiieiiie ettt et 17,52
GYURCSIK Petronella - HUNGATY ......ccoueriiriiniiiiiniiieieeeseeeeeesteee et 48,125
HAMID Supardi - INAONESIA.....c..cooviriiriiiiiiiiiieienteeeet ettt 104
HEGEDUS SZIIArd - HUNGATY........ooviveeeeeeeeeeeee et 43
HERCZEG Boglarka - HUNGATY ......cooouiiiiieiieiiieeeeee et 49
HORBULAK ZSOIt = HUNGATY ... snans 50
HORVATH BAINt = HUNZATY ...t 42
HORVATH ZOMAN = HUNGATY ...t 51
HORVATH AdAM = HUNGATY ... een s 52
HURTA Hilda - HUNGATY ....cviiiiiieie ettt e e e e sivaeesnsaeesnaeennaee s 53
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HUSSEIN Wisam Neema = ITaq.....cuuiiiiieiiiieeiiie ettt eiee e sveeesaeeesvee e sveeesanee s 54
HUSSEIN Satam Salih = IFraq ......ccooiieiiiieeiiiece e sre e e sveeeaaee s 54
TASHIN AleXander - RUSSIA........cccuiiiiuiieiiieiiiieeciie et et eeveeestreesteeesaaeesreeesaseeesesaeesneeanes 55
ILLES Balint Csaba - Hungary .....cccovviieniiiiiiiiieicee, 5,16,25,27,49,72,93, 102, 123
ILLESSY MIiKIOS = HUNZALY ..., 3
ILORI Bisayo Otokiti Oluwatosin = NIZeIIa ......cceerveeriierieeiiienieeiienieeieeneeeieesieeereeseneeneens 57
IMBEAH Nicholas - GRana ...........ccooeiiiiiiiiiieieeeeeeee e 58
JAFAROV Nasib - AZEIDAIJAN.......c.ceeiiiiieiiieiieeie ettt eeee et et eteesaeeseveesseesbeebeeesseenseas 59
JAMALOVA Maral - AZEIDaTJan .......cc.ceeviuiiiiiiieeiie ettt e sive e e ive e s seaeeesaeeenaee s 60
JELONEK Dorota - Poland..........coouoiiiiiiie et 4
JOACHIM Abiodun Abolaji - NIZETTa.....ccceeveriiriiiiieienieieniterteieetese et 11
JURATLI ARMAd = SYTTA .ottt ettt 61
KARAJANNIS Manolisz - HUNZATY ......cc.eeiiiiriieiiieiieeieeeeee ettt s 29
KAROLINY MArtonne - HUNGATY .....cc.ceiiiiiiiiieeiie ettt svee st ee s e s 68
KENETEY Gifty - Ghana .........ccccooiiiiiiiiiiieiie ettt st snaeeseeenseenes 63
KHANOUEF ViKtoria - HUNZATY .......ccoiiiiiieiiieiieeieeieeste ettt et eveessaeeseessaeesseennnas 61
KHAZAMI NESINE = TUNESIA...c..eevieuiieiieiiieieeiesitete ettt sttt et et saeesbeeneesieesaeeneesaeens 62
KHORSHEED Tariq Khalid - ITaq ....ccccveeiiiiieieececeeeee e 54
KHOUDARI Majd = SYTIA c..eeeiieiieeiieieee ettt sttt ettt e st saeesseeseesseentesneenseeneeas 61
KHUDIYEV MUrad - RUSSIA ......ccccuiiiiiiieeiie ettt e svte e vee e e veeesveeesaveeeseseeenneeens 64
KISS Konrad - HUNGATY .....oouviiiiiiiiiitceeteeceeer ettt 65
KLIUEV ALEXEY = RUSSIA ...eoiiieiiiiiiiieiieeie ettt ettt et sttt seseesaeenseenees 55
KOLTAI Tamas - HUNZATY ...ccoouviiiiiiiiiiie ettt ettt 34,119
KOMAROMI NANAOT = HUNGALY «.....eeeeeeee e 72
KOPLYAY Tamas - Canada........coceeeiiiiiiiniieiieeieeteeeeeee ettt et s 53
KORIS ANAIas - HUNGATY ....ooiiiiiiieiieeee ettt et e e e e e e seaeeennseeennns 120
KORLEY Sheila Merley - GRana ........c.ccoociiieiiiieiieeiee et vee e e svee e saaee e 66
KORSOS-SCHLESSER Ferenc - HUNGATY ..........c.ovevrveereeeeeeeeeeeeeeeeeseeieses s 67
KOVACS T1diko Eva - HUNGATY .......oooveeeeeeieeeeceeeee e, 68
KOVACS LASZIO = HUNGALY ...t enees 73
KOVACS Attila - HUNZATY ...t enesnans 73
KRISTIANTO ANdre - INAONESIa ....cc.eevueeiieiiiiieiieiesiteieee e 104
KUMAR Manoj = INAI@ ......cooiiiiiiiiieciieiieeie ettt ettt sbe b s sbeeseesnseesseennnas 69
KWAKYE Samuel - Ghana .........cocooiiiiiiiiie et 63
LEGOWIK-MALOLEPSZA Matgorzata - Poland............cccooouieeiiiiiiiiieieeeeeee e 70
EEGOWIK-SWIACIK SyIWia - POIaNnd ..........co.ovoveiveieeeeeeeieeeeeeeeesee s 71
LEHOTA JOzsef - HUNGATY .....cooiiiiiiiieeiieieeeee et 29, 38,72, 114
LEHOTA Zsuzsanna - HUNGATY ........ccccuiiiiiiiiiiiieeiieeeiee ettt siteeesiteeeiveesanee s 72
LENCSES ENikO = HUNATY ........voovieeeeeeeeeeeeeeeteee e s 73
LILEIKIENE Angele - Lithuania...........ccccoeoieriieiiiiieeiiecieeee et 74
LOBLIN JANOS = HUNGATY ......ovviieiieeeeeeeeeeeeeeee ettt nes s s s nesenn s 75
LUBIS Rahmadsyah - INdONesia............cceeriiiiieniieiieiiieiiecit ettt 83, 103
LUFPI Benyamin - INAONESIA ......cccueeiiiiiiiiiieciieeciie et stee et eesveeesaeeesiaaeesaeeeenee s 83
LUU Khai = VIETNAIM .....eiiiiiiiiieiie ettt ettt ettt ettt e e bt e st e e beesateenbeesaeas 33

25-26" October 2018, Gédolls, Hungary



Business and Management Sciences: New Challenges in Theory and Practice

140

MAGDA RODert - HUNGATY....c.eiieiiiieiieiieieeie ettt 76, 96, 128
MAKO CSaDA = HUNGATY ... eeeeeen 3,79
MALHEIRO Catarina - POrtugal .........cocueiiiiiiiiiieieiieseeeet ettt 10
MALIK Muhammad - PaKiStan...........cccuvieiiieeiiieeiie et eeveeeanee e 77
MALLINGUH Edmund Bwire - Kenya.........ccccoeriieiiiiriiiiieieeieeee et 78
MALOQOUIN Mario - CAnaa......ccccoiiiiiiiiiiiiiiieeeeeeeeciiietee e eeeeeaae et ee e e e s eseiateteeeessesssaanaees 53,79
MANSUR Hasan Mohammad Anwar - JOrdan............c.cceevieriieriieniieniieee e 80
MANUEL Tiag0 = ANZOIA ..evviiiiiiiiieeiteieeie ettt ettt et saaeebe e s sbeenbeessaeenseenseas 81
MAQOHUA Li = CHINA c.oeeeniieiieieeie ettt sttt ettt estesseesaeessesseenseeneesseeseeneens 15
MARTINKIENE Jurgita - Lithuania..........ccoccerieiiirienieeiesiecee e 74, 82
MARTINS Margarida Liz - Portugal ..........cccoooiniiiiiiiiiiiiceeeeeeee e 101
MAVIS Konadu - GRana..........c..coocuiiiiiiieiciiceciee ettt ettt sree e s veeesaveeesaveeeesseeenneeens 63
MAYASTINASARI Vita - INAONESIA ....ccuvieiieiiieiieeiieiie ettt e &3
MESTER EVa = HUNGATY .....coovivveieeeeeeeeeeeeeee et 125
MIHALY NiKOItt - HUNATY ...t eneees 84
MOLNAR MArK = HUNGATY ..ot ne e 31
MOLNAR Attila = HUNATY ...t ee e 41
MOLNAR Petronella - HUNGATY ........c.oueueeieeeeeeeeeeeeeeeeeee e 43
MONDAY James UnNam = NIZETIA .....cccueeeiiieeiieeeiiieeiieeeieeesieeesteeesseeessseeessseesssseessssessssseens 95
MORAUSZKI Kinga Szilvia - HUNZATY .....coouiriiriiiiiiiiieiieniceececeeeseee et 85
MOTAGHI Hamed - Canada ............ceecvieiiiieeiieeeiie ettt e e e e saaeeeaveeenae s 53
MOUSA MUSQAD = SYTI ...uviiiiieiiieiieeiteie ettt et e ettt e ste et e seaeebeessbeenbeessaesnseenseeenseensnas 86
MUMTAZ Muhammad Zubair - PaKiStan ............cccoeeieeviiiriiiiiiiiiieiieeie e 130
NAAR Tamas Antal - HUNZATY ........c.co.oviueeeeeeeeeeeeeeeeeeeeeeeeseeeseeeee s e 90
NAAR - TOTH Zsuzsanna - HUNGAIY ..........c.coueviueeeeeeeeeeeeeeeeeeeees e 90, 104, 124
NAEEM Muhammad Zeeshan - PaKistan ...........cccccooiiiiiiiiiiiiiiiee e 87
NAIM Amelia - INAONESIA. ...cc..eeiuiiiiieiiieiiee ettt s 88
NAVICKAS Mykolas - LIthUANIa. ........coeiiiiiiiiieiiieeetccetceeseee et 89
NAVICKAS Valentinas - Lithuania ...........cccceeiiiiiiiiiiiicciie e 112
NEPESSY NOG = HUNGALY ... 91
NEUBAUER EVa - HUNZATY ..ottt ettt ettt e s 42
NGUYEN Duc Phong - VICtNAM ........cceeiiiiiiiiiieiieciieeiteeie ettt sve e seaeeseeesse e e 92
NOSRATABADI SQ€€d - TTaN .....ceiiiiiiiiiiieiieeieeet ettt 93
OGACHI Daniel O1g0 = KENYA.......cciiiiiiiiieiiiieeiiie ettt eieeeste st steeesteeesaeeessaeeessseessaeennns 94
OLALEY Banji Rildwan - NIZETIa ........ccccuvieiiieeiiieeiiieeiieeeieeeseeesieeesveeeseveeeseveeenveeenns 19, 95
OLANREWAIJU Salami AKEem - NIZeITa.....cccuerterrieiierienieeiinienieeienieenie ettt 11
OLIVEIRA Bruno MPM - Portugal.........ccccooiiiiiiiiiiieiiieneceeceee et 10
ONALAN Mehmet Sercan - TUIKEY .....cc.coeeuieiiiiiieiieeiieieeee ettt 96
ONUMAH IS28C = GRANA......couiiiiiiiiiiiiieiesieeee ettt sttt 63
OZSVARI LASZIO = HUNGALY .......ovveeeeeeeeeeeee e ene s 25
PARMOVA Dagmar Skodova - Czech REPUDIIC .........o.cvvuveieeeeeeeeeeeeeeeeeeeeeeee e 129
PATAKI LASZIO - HUNGATY ..eeeeiiiiieiiiecie ettt ettt ettt e tee et e e sveeesnseeennaeeen 48
PETHES Barbara - HUNGATY .......coooiuiiiiiiccie ettt e e svee e e e saee e s 29
PETO IStVAN = HUNATY ..o een e een e 97
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PINTO Ana Paula - POTtugal..........cc.oioiiiiiiiieciieee ettt 10
POOR JOZSEE = HUNGATY ... 2,68, 134
PUDERBAUGH Amy - UNited States.........cocteviriiriiniieiiniieieeienieesieeee et 98
PULEIKIENE Kristina - LithUania ..........cccvieiiiiiiiiieiiiecieeecie et eeveeesveeeeaaeeeaaee e 99
PURBA Sylvia Diana - INdONESI1a........cccuieriiiiiiiiieiieiie ettt 100
RACHMAWATI Riani - INAONESIA ......cccuvieiiiiiieiieieeiieceeee ettt 88
ROCHA Ada - POTtUZAL ......ooviieiiiiiiiciieiie ettt ettt sve b e ssbeesaeenseenee e 101
SAGI JUdit = HUNGATY ...t 86
SANJARIPOUR ReEZa - Tran ....c..eeiieiieiieiieeceeeee ettt 133
SARIAT Akinbola Omolola - NIETIa .......eeeviieeriiieeiiieeiiee ettt evee e evee e eeaee e 11
SERREM KeVin - KEeNYa .....ocuiiiiiiiiiiiiiiiietcieetere ettt 102
SETYABUDI Chairul Muriman - INdONESIa ..........cccveeeviiieiieeeiieeeiee et e 103
SISA Krsztina - HUNZATY ...cueiiiiiiiiiieiieie ettt ettt ettt ettt et et esnaeenbeesnseenes 117
SITORUS TigOT - INAONESIA ....vveeuvieiiieniiieiiieiieeie ettt ettt ettt site e e aeeseesaaeenbeenenas 104
SKACKAUSKIENE 110N = LItRUANIA ...cvvevoeeeneeeieeississiseeseeeesees st 113
SOREG AdAM PAL - HUNGAIY ..o 106
STEPIEN Marcin = POIANG ...........ovuovieeeeeeeeeeee oo 107
STEPNIAK Aida Kinga - Poland...........cccueeriiiiiiieeiicceeee et 108
STORKEL Marcus - GEIMANY ............ceueveueveeeeeeeeeeeeeeeeeeseeeeesesssessssesesesssssssesssssssssssesssssessssans 109
SUROWIEC Anna - Poland...............coooiiiiiiiiiii et 110, 111
SVAZAS Mantas - LIthUANIA..........ccoviiiiiiieiiiecciie et e e e en 112
SVOGZLY'S Povilas = LIthUANIA. ............c.ovvevieeeeeeeeeeeeeeeeeeeeee e 113
SWADZBA UTSZula = POIANA .........voveeeeeeeeeeeeeeeeeee e, 30
SYAFRUDDIN - INAONESIA ....vveeiviiiiieiiieiieeieeeiie et esiteeieesieeeveeseeesseesseessseensaeenseesssessseensnas 104
SZABO IMOIa = HUNEATY ... 114
SZALAY Zsigmond GAbor - HUNZATY........ccouiieiiieeiieeieeeeeeeee et esree e en 97, 134
SZCZEPANIK Tomasz Mateusz - Poland...........cccccoeevviiiiiiiiiiiiceeeieeeeee e 70, 115
SZEKELY C$aba - HUNGATY ......o.ovoeeeeeeeeeeeeeeeeeieeeeeeeeee e ses s 118
SZEMIJON ViKtOria - UKIAINE ........ccoveeiiuiieiiiieeiieeeiiecereeesireeesiveeeiaeesaaeessseeessseeessseesssneeanns 116
SZITARTO BOgIArka - HUNGATY .......veveeeeeeeeeeeeeeeeee e 117
SZILAGYI-MARCZELL Eszter - HUNGATY .....ccocvviiiiiiiiiiiiieeiieeeeeeeee et 124
TAMAS AleXandra - HUNAIY ..........coovuiveieeeeeeeeeeeeeeeee oo 119
TANGL AnNita - HUNGATY ...oooviiiiieiieciiceeieee ettt et s senes 80,92, 121
TOLNAY ANita - HUNZATY .oeoviiiiiiiecieecie ettt e e ee e tee e st e e s aeeessveesnaeesnseesnnnee e 120
TOTH RODEIt = HUNGALY ... 48,125
TOTH Judit - HUNGATY ..o een e 76
TOTH GABOT = HUNGATY .......oovoveeeeeeeeeeeee e eenes e s 122
TOTH Andras JOzsef - HUNGATY ......c.oviveeeeeeeeeeeeeeeeeeeeeeeee e 27,49, 123
TOROK Martina Zsofia - HUNGATY ..........ccovivivirieeieeeeeeeeeeeeeeeeeeeeee e sennes 126
TRAN Tuan-anh - VItNAM.......c.cooiiiiiiiriiiiiieiieeie ettt ettt ete et e s be e e snseebeesnaeenseans 33
TRENDOV Nikola - Mac@ONIa......cccceeeuiiiiieiiiiieeiieiie e esieeeveesieeeireeseeseeeseessseesseessnessseens 18
TUROCZI IMIE = HUNATY ... 125
TURZAI-HORANYT Beatrix - HUNGATY ... 5
URBANNE TREUTZ AgNeS - HUNGAIY ... 127
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UULD Amar - MONZOIA........coiiiiiiiiiieciie ettt ettt e te e et e e e aee e e e e e sveeesnseeesnseeennes 128
VAINA IStVAN = HUNZATY ..eeiiiiiiiieeeiiiee ettt et e et e e s st e e s enntaeeeennnseeees 121
VANICKOVA Radka - Czech REPUDIIC..........o.vueeeeeeeeieecieceeeeeeeeeee e 129
VASA LASZIO - HUNZATY ..ottt ettt sttt sttt s 18
VINOGRADOV, Sergey — HUNGATY .......cooiiiiiiiieiieeiiecieeceee ettt et e 56, 90
WAHID ADBAUL - PaKISTAN ....vvvvviiiiieiiieeeeeeeeeeeee ettt ettt e e eaaaar e e e e e e esans 130, 131
WATSON Lisa Chillingworth - Canada .............cccvevuieriiiiiiiniieiiecieeieeeee e 46
WISNIEWSKA-SALEK ANNa - POIaNd.........ouierireieieseiieiieesesiseessseeesesesseseeseseses 70
YADAV Archana - INdia ........cooiiiiiiiiiiie e 132
YAGHOUBI Mohammadali - Iran ...........coooiiiiiiiiii e 133
ZALAT MIhAlY = HUNZATY ..ottt ettt ettt ettt et ebeeeneas 73
ZEMAN ZOIAN = HUNGATY ... 86, 94
ZSIGRI Ferenc - HUNZATY .....coooiiiiiiiiiiieeeite ettt ettt et e e 134
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